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Out: P2P Paranoia 
In: Platform Parity 



BY MITCH BAINWOL 

Shhhh! You would never know it from 
the popular press or even from "expert" 
commentary, but the cancer of illegal 
peer-to-peer file-sharing activity is down- 
grading into a manageable fever. 

Don't get me wrong. Illegal down- 
loading is not going away and remains 
very problematic, especially on college 
campuses. But real change is happen- 
ing. Lawsuits against egregious song 
stealers plus the Grokster decision have 
reframed the cultural debate and re- 
framed economic realities. 

Parents are finally talking to their kids 
about right and wrong. Internet service 
providers are no longer building broad- 
band market share by pimping for ille- 
gal music. Universities, slowly, are 
beginning to act responsibly. And, the 9- 
0 Grokster decision by the Supreme Court 
is pushing the major P2P players to ei- 
ther go kosher or kaput. Mark it down. 

Sure, there will be schemes by foreign- 
based P2P site operators hoping to take 
up the slack. But gone are the days of For- 
tune 500 advertisers meeting demo- 
graphic impression targets through the 
likes of Kazaa, of capital gushing into 
ventures predicated on theft and of kids 
actually believing it is legal to steal. 

The first consumption of digital music 
by today's 13-year-old is more likely to 
come by way of iTunes. Rhapsody, Nap- 
ster or Wal-Mart than by theft. Yes, a 
bunch will yield to the temptation of free 
(stolen) music, but fewer will — they will 
come back sooner, and now they know 
right from wrong from the start. 

The numbers confirm progress. In 
the spring of 2003, just prior to the 
launch of lawsuits, broadband pene- 
tration was about 30 million users and 
the number of Internet households en- 
gaged in illegal downloading was 6.9 
million. Now households with unau- 
thorized P2P activity are down to less 
than 6 million even as broadband has 
more than doubled. 

The next time you hear some sky*is* 
falling funky number about the explo- 
sion of P2P activity, make sure it reflects 
domestic {not global) active (not passive) 
downloading of music (not movies, porn, 
software or games), excluding spoofs. If 
you measure something else, the picture 
gets badly distorted. 

OK — if illegal P2P use is declining, 
what policies do we need to make sure the 



digital market can realize its potential? 

For Dustin Hoffman, the word was 
"plastic." For us, it is "parity." 

It was not that long ago that the royal 
we (that is almost all of us — labels, pub- 
lishers and artists) were blasted for being 
too slow to embrace the digital market. 
So now that we have gone digital, we are 
getting hit over the proverbial head with 
Rube Goldberg-like legal justifications 
for functionality that, left unlicensed and 
uncompensated, will damage the con- 
tinued vitality of download and sub- 
scription models. The satellite and radio 
broadcasters think they can not only per- 
form our music, but also distribute copies 
to their listeners without any license to 
do so. 

So what do we do? 

Well, we come together as a commu- 
nity — not just the labels begging for fair- 
ness, but all of us who care about the 
integrity of creative property — to demand 
comparable payment for music regard- 
less of the consumer choice of platforms. 

Satellite tells us it is our biggest roy- 
alty payer. Technically that is true, be- 
cause we do not have a performance right 
over the air and satellite is bigger than 
cable and Internet. But if public reports 
are correct, Sirius alone will pay Howard 
Stem during the next five years more than 
six times what XM and Sirius will have 
paid artists and labels for all of our music 
during the current five-year agreement 
that expires next year. Say that out loud 
twice to yourself. It is more shocking than 
a shock jock. 

Satellite providers tell us they can sell 
devices that enable listeners to create a 
digital library of our songs because they 
pay a fee under the Audio Home Record' 
ing Act. Well? That fee generates a mil 
lion or two in a year, about what lega 
downloads generate in two or three days. 

They tell us they do a great job pro- 
moting our music. But even if that were 
true, would it justify using our music to 
attract more subscribers by giving away 
without permission what other digital 
music services sell? 

And high-definition radio tells us that 
despite the fact that it gets free spectrum 
and, literally unique in the world, does 
not pay a performance right, that some- 
how this new uncompensated function- 
ality is good for us. 

Thanks, but no thanks. We have no de- 
sire to be promoted out of business. 

So here we are. Apple. Napster, Real, 



Wal-Mart and others pay for distributions 
and rentals, while XM. Sirius and Clear 
Channel — to name just a few at the 
start — do not, all the while offering es- 
sentially equivalent functionality. 
Parity. 

We need parity. 

That is the case we will bring to Con- 
gress. The new world means a conver- 
gence of comparable offerings over 



different platforms, all with different rate 
structures and restrictions. 

Big and small labels all across this 
country are trying to make the digital 
marketplace sing. We are licensing. We 
are taking risks and experimenting. But 
that innovation will go for naught if ul- 
timately this archaic patchwork of law 
called the Copyright Act treats similar 
competitors differently, creating an un- 
fair, unlevel playing field. Fans deserve 
a digital marketplace where competition 
is based on the quality of the offering and 
not arbitrary legal advantages. 

We have reason to be optimistic about 
the future. The appetite for music con- 
tinues to grow. The technology to enjoy 
music has never been better. And the 
ways to access music — paid or rented — 
are more flexible and personal than ever 
before. All we need now are rules of the 
road that are rational and fair. •••• 

Mitch Bainwol is chairman/CEO of the 
RIAA, the U.S. labels' trade group in 
Washington, D.C. 
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Big 'Breakthrough' 

Mary J. Blige's new CD 
hits holiday high note 




Spltzer's Subpoenas 

New York AG digs into 
majors' digital pricing 
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The Biz In 2006 

Execs like Gero Caccia 
share their thoughts 



The Year In Video 

Family entertainment 
rules year-end charts 



Touring Hot Spot 

Acts like John Legend 
perform in South Africa 



»>NAPSTER 
SUED 

The fear by online 
services that a 
misstep will lead to an 
infringement suit has 
hit home for Napster. 
The company was 
sued Dec. 16 in federal 
District Court in 
Nashville by MCS 
Music America on 
behalf of 28 
publishers. The 
complaint lists about 
800 recordings of 
songs available on 
Napster's service that 
MCS owns or controls 
and that were not 
licensed for 
subscription 
offerings. Napster 
says it typically 
requires labels to 
secure publishing 
rights. Yet the 
complaint alleges that 
Napster approached 
MCS to license its 
catalog last year. 
When an MCS 
employee discovered 
the unlicensed songs 
on the service, the 
publishers sued. MCS 
wants $150,000 for 
each act of 
infringement, an 
injunction and 
punitive damages. 

»>GREEN DAY 
TOPS 2005 EURO 
CHART 

Green Day's 
"American Idiot" 
(Reprise) beat James 
Blunt's "Back to 
Bedlam" (Atlantic) to 
the No. 1 slot for 2005 
as the Warner Music 
Group claimed the 
top two on Billboard's 
European Top 100 
Albums chart during 
the past 12 months. 
The overall label share 
in the year-end top 20 
shows Universal 
leading with nine 
titles, followed by EMI 
with five and Sony 
BMG and Warner 
Music Group with 
three apiece. 

>>>LINKIN PARK 
INKS NEW DEAL 

Linkin Park settled its 
contract feud with 
Warner Music Group 
and signed a reported 
five-album, $15 million 
pact with Warner 
Bros. Records on Dec. 
27, reversing an earlier 
demand for release 
from its existing deal, 
continued on >>p6 
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Holiday Retail 2005: 
Too Little, Too Late 



NEW YORK— While 
Dec. 23 turned out to 
\ be one of the biggest 
days in sales volume 
that the music in- 
dustry has enjoyed 
n years, it was not 
enough to save the holiday 
selling season for merchants. 

For the five-week period that 
ran from Nov. 21 to Dec. 25, the 
U.S. music industry scanned 
109.8 million album units, down 
8.3% from the 119.7 million 
copies counted last year in the 
corresponding period, accord- 
ing to Nielsen SoundScan. 

According to SoundScan, the 
industry enjoyed a modest 
1.6% uptick in sales last week, 
with album sales reaching 33.2 



million units. 

But merchants contacted by 
Billboard paint a different over- 
all holiday picture, saying that 
while sales improved from pre- 
ceding weeks, same-store sales 
for music were still down 
around 10%. These retailers say 
that strong sales in product cat- 
egories besides music left over- 
all comparable-store sales down 
anywhere from 3% to 9% for the 
holiday selling period. 

Merchants noted that sales 
were very strong on Dec. 26, fu- 
eling hope that sales for the rest 
of that week would help further 
close the gap with last year. "We 
are doing OK, and we still have 
a week to go," says Rob Perkins, 
president of Marietta, Ga. -based 



Value Music. 

But while the holiday selling 
season ended up stronger than 
it started. Mike Dreese, CEO of 
Brighton, Mass.-based Newbury 
Comics, says his chain experi- 
enced only three days during the 
holiday season in which it out- 
sold the previous year, compared 
to 26 in which it did not. 

During the holiday period, 
sales of current albums 
dropped about 12% from the 
80.2 million units scanned in 
the five weeks of 2004 holiday 
sales. Top 40 hits averaged 
about a 40% decrease at chains 
surveyed during the holidays. 
Catalog sales held steady, sell- 
ing slightly less than 40 million 
units continued on >>p6 
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Sony BMG Agrees To 
DRM Settlement 



NEW YORK-Sony BMG has entered a pre- 
liminary agreement to settle a class action 
lawsuit brought against the company here 
for its use of copy-protection software that al- 
legedly behaves like spyware. The move sig- 
nals a setback to major-label efforts to con- 
trol consumer copying of CDs. 

Sony BMG on Dec. 28 reached a deal with 
New York class action attorneys to settle 
charges that copy-protection software the 
major label used on its CDs compromised the 
digital security and privacy of consumers who 
played the discs in their computers. 

The cash value of the settlement, which will 
include payment of attorneys' fees, has not 
been fully defined. The settlement still requires 
judicial approval. 

As part of the agreement, consumers who 
are already named as a party in the suits will 
be entitled to collect up to $1,000, as well as 



a cash refund of $7.50 for each disc pur- 
chased, or a credit for three free album down- 
loads; consumers now opting into the class 
will be entitled to the $7.50 refund or album 
credits. Any U.S. consumer who purchased, 
received or came into possession of a Sony 
BMG copy-protected CD between Aug. 1, 
2003, through Feb. 1, 2006, can be part of 
the suit. 

Additionally, Sony BMG Is agreeing to re- 
call all copy-protected titles and to release ! 
uninstall software and security patches for j 
computers infected by the digital rights man- 3 
agement technology. The company will . 
waive certain provisions in the end-user li- ' 
cense agreements the copy-protected discs j 
contain and vow not to collect personal in- 1 
formation through XCP, MediaMax and/or j 
any future content-protection software with- j 
out the express consent continued on »p6 i 
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As part of the 
agreement, Warner Bros, 
is reported to be paying 
the band an estimated 
20% royalty rate. 

>>>LIVE NATION 
LAYS OFF 300 

Live Nation, formerly part 
of Clear Channel 
Entertainment, will be 
terminating about 300 
full-time employees and 
moving its headquarters 
to Los Angeles, according 
to a filing with the 
Securities and Exchange 
Commission. The layoffs 
are a result of the 
company's ongoing 
reorganization. Live 
Nation CEO Michael 
Rapino is based in L.A. 

>>>McKAY, 
COLUMBIA SPLIT 

Less than two weeks 
before the planned Jan. 
3 release of her 
sophomore Columbia 
album, "Pretty Little 
Head." singer/ 
songwriter Nellie McKay 
voluntarily left the label, 
sources tell 
billboard. biz. The parties 
apparently reached an 
impasse over the length 
of the project. McKay 
insisted the label release 
her 23-song, 65-minute 
version, while Columbia 
sent out promotional 
copies of a 16-song, 48- 
minute album. 

>>>SIRIUS TOPS 3 
MILLION SUBS 

Sirius Satellite Radio 
reported Dec. 27 that it 
already exceeded its goal 
of 3 million subscribers by 
year's end, after closing 
out the third quarter with 
2.17 million. Competitor 
XM had 5.03 million subs 
at the third quarter's end. 
An XM spokesman on 
Dec. 27 reiterated the 
company's guidance for 6 
million at year's end. 

>>>MUSIC LOVERS 
SAY YAHOO 

Music and musicians 
topped the list of most 
popular terms on Yahoo's 
search engine for 2005. 
Music stars dominated 
almost every category 
that did not exclude it 
(such as sports), stealing 
at least seven of the top 
10 spots for image, video 
and celebrity searches. 

>>>SENATE 
PRESSES RUSSIA 
ON PIRACY 

The U.S. Senate passed 
a joint resolution Dec. 21 

continued on »p8 
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both years. 

According to Nielsen Sound- 
Scan, the top 10 made a last- 
week comeback, finishing up 
20.5% over the total sales of the 
top 10 in the week before Christ- 
mas last year, fueled by three 
new releases. Mary J. Blige's 
"The Breakthrough" scanned 
about 727.000. Jamie Foxx's 
" Unpredictable" did 598.000 and 
the Notorious B.l.G.'s "Duets: 
The Final Chapter" moved 
438.000. The three finished Nos. 
1, 2 and 3 in this issue's The Bill- 
board 200, based on sales for the 
week ending Dec. 25. 

Overall, the top seller for the 
holiday period was Eminem, fol- 
lowed by the "Now 20" compi- 
lation and "American Idol" 
winner Carrie Underwood, with 
each of the titles selling slightly 
less than 1.2 million. 

There were some holiday 
shortages, including the Blige 
and Foxx records and top videos 
such as "The 40- Year-Old Vir- 
gin," but manufacturers scram- 
bled to keep pace with demand, 
and, according to most retailers, 
generally succeeded. 

And in indie stores, "it was a 
wacky kind of selling season," 



Newbury Comics buyer Carl 
Mellosays. "Our biggest releases 
were a Hasidic reggae album 
(Mausyahu's "Live at Stubb's"), 
a comedy album (Dane Cook's 
"Retaliation"] and Johnny Cash 
("The Legend OP)." 

Finally, digital music also 
played a part in the late retail 
rally. SoundScan numbers for 
the week ending Dec. 25 show 
digital track downloads growing 
to about 9.56 million — almost 
double last year's same- week to- 
tals, and up from 7.73 million 
the prior week, an increase of 
23.7%. Digital album sales more 
than doubled to 531,000 units 
during Christmas week, the first 
time the 500,000 mark was 
passed in one week. 

Search engine Yahoo also 
picked up on the trend. In its Dec 
27 " Buzz Log," the site noted that 
it knew "what you got this year." 
The answer was an iPod, "just 
like everyone else in your neigh- 
borhood, city and state." Ac- 
cording to Yahoo, "queries on the 
coveted device more than dou- 
bled on the 25th after the wrap- 
ping paper was ripped to shreds, 
boosting the iPod into our top 20 
search terms." •••• 
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of consumers. Sony BMG ex- 
ecutives contend that the 
company has never col- 
lected personal information 
from consumers using copy- 
protected CDs. 

Sony BMG has already sus- 
pended the production of all 
copy-protected discs. As part 
of the deal, the company for- 
mally agrees to cease pro- 
duction of CDs using XCP 
DRM technology from First 4 
Internet or MediaMax DRM 
from SunnComm. 

Sony BMG also agreed to a 
series of injunctive measures 
governing any of its CDs 
manufactured with content- 
protection software during the 
next two years. Any copy- 
protected CD produced with- 
in that time frame must not 
install any software without 
the express consent of con- 
sumers or collect consumer 
information. 

The extent to which Sony 
BMG ultimately will curb its 
production and use of copy- 
protected discs hinges on 
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what happens with attor- 
neys general who are also 
investigating or have sued 
the company. The company 
is already being sued by 
the Texas attorney gen- 
eral's office for violating 
state spyware laws, and its 
copy-protection initiatives 
are the focus of Investiga- 
tions by the attorneys 
general in New York and 
Florida. 

The attorneys general could 
accept the terms of the New 
York settlement to resolve 
their investigations. 

The class action suit on 
which the settlement is based 
was filed Nov. 14 in the U.S. 
District Court for the South- 
ern District of New York and 
led by Scott Kamber of Kam- 
ber & Associates. 

Sony BMG issued a Dec. 29 
statement that read, "We 
look forward to the court ap- 
proval process." •— 

Additional reporting by 
Susan Butler in New York. 
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New Mary J. Album 
A Sales 'Breakthrough' 



As Mary ). Blige sings on her new album, "You 
can't hold a good woman down." 

That was certainly the case for the R&B su- 
perstar during Christmas week. Her album "The 
Breakthrough" sold 727.000 units, making it the 
best opening week for a solo R&B female artist 
in the Nielsen SoundScan era. The uplifting 
album marks Blige's third project to hit No. 1 on 
The Billboard 200. 

The feat is all the more remarkable given that 
the Dec. 20 release moved 44 1 ,000 units more 
in its debut week than her last studio set. 2003 s 
"Love & Life." 

GefTen Records faced the daunting task of set- 
ting up "The Breakthrough" in six weeks after de- 
ciding to postpone a planned greatest-hits set and 
slot in the new studio album. As GefTen G M Jef- 
frey Harleston says. "We put this project on mi- 
crowave and got it together." 

Blige attributes the album's success to her life 
being in a much belter place than before and to 
the power of prayer. 

"My goal was to make my fans happy, and I 
knew that 'Love & Life' was something that dis- 




appointed them," she says. "None of us were in 
a good place. Too many cooks spoiled the soup. 
You had [Diddy] saying, 'Do this, do that,' and 1 
wanted something else. I have to give the glory to 
God [ for) giving me the strength and guidance to 
do this." 

At 944,000 units, "Love & Life" is Blige's low- 
est-selling studio release. Her best seller is 
1992's "What's the 411?," which has sold 3.1 
million copies. 

While Harleston is quick to give credit to the 
music on "The Breakthrough" and Blige's tire- 
less work ethic, he also notes that a hit song, mul- 
tiple high-profile TV appearances and releasing 
a project during the busiest sales week of the year 
ratcheted up the first-week numbers. 

The album's opening single, "Be Without You," 
is No. 1 on Hot R&B/Hip-Hop Songs this issue, 
making it Blige's first topper on that chart since 
2001 's "Family Affair." Geffen will begin work- 
ing the song to top 40 later this month. 

Switching from the greatest-hits set to the stu- 
dio album created challenges to meet the street 
date. Blige turned in the album at summer's end. 

"There was talk of it not being ready and 'Let's 
put out a greatest hits.' " she recalls. "I was like, 
'Do whatever you want to do,' but I knew in my 
heart it was ready." 

Interscope Geffen A&M chairman Jimmy 
lovine agreed with Blige. One week after the press 
release trumpeting the best-of collection came 
out, the decision was made to switch to the stu- 
dio album. Geffen used the Internet and Blige's 
TV appearances on Today." "The View" and other 
outlets to ensure that fans knew about the change. 

Since retailers were already expecting a Blige 
album. Universal Music & Video Distribution had 
already secured price and positioning. Aiding 
first-week sales was album pricing of less than 
S10 at a number of discount chains. 

Even with everything in place, the 
sales potential for "The Break- 
through" may have been higher. By 
street date, UMVD had shipped 
750,000 units, with most ac- 
counts selling through quickly 
and some store outtages oc- 
curring. UMVD rapidly put 
another 600,000 units in the 
field, which left most stores 
with stock in place beyond 
Christmas. 

"We ran out of Mary J. 
Blige, but UMVD got it 
right back in," says Thuy 
Ngo, VP of purchasing 
for Anaheim, Calif- 
based Super D. 

"I must admit the 
consumer response 
was greater than we an- 
ticipated," Harleston says. 

As for the greatest-hits set, Harleston 
says, not surprisingly, it is on indefi- 
nite hold. •••• 

Additional reporting by Keith 
Caulfield in Los Angeles and Ed 
Christman in New York. 
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calling on the Russian 
Federation to provide 
effective protection for 
intellectual property or 
risk not being accepted 
into the World Trade 
Organization. The 
House of 
Representatives passed 
the resolution last 
month. Russia is the 
second-largest pirate 
market after China. 

>>>MORE WOES 
FOR SONY BMG 
IN TEXAS 

Texas Attorney General 
Greg Abbott on Dec. 21 
added new allegations to 
his state's pending lawsuit 
against Sony BMG Music 
Entertainment for causing 
harm to consumers who 
purchased copy- 
protected CDs. The 
additional charges fall 
under the Texas 
Deceptive Trade Practices 
Act. Abbott* s filing asserts 
that Media Max software 
gets installed on users' 
PCs even if they click 
"no" to refuse the offered 
license agreement, a 
claim previously levied 
by the Electronic 
Frontiers Foundation In 
its Nov. 21 lawsuit. 

»>MUSICZONE 
BUYS MVC STORES 

British independent 
record retailer Music 
Zone announced Dec. 20 
that it is buying 40 stores 
from rival MVC. Financial 
details of the transaction, 
struck with MVC's owner 
Argyll Partners, have not 
been disclosed. 
Following the deal, Music 
Zone will boast a network 
of about 1O0 outlets. A 
spokesman said staff cuts 
had not been discussed. 

>>> WHO'S BACK 
TO TOUR 

Pete Townshend 
confirmed the Who will 
hit the road this summer 
in support of new 
material via a post to his 
Web site's online diary. 
Although no dates are yet 
confirmed, Townshend's 
note reveals that the tour 
will launch following "a 
very, very cool" surprise 
announcement in June 
and that the shows may 
be viewable online. 

Compiled by Chris M. 
Walsh. Reporting by Paul 
Bond, Lars Brandle, 
Susan Butler, Jonathan 
Cohen, Brian Garrity, 
Barry A. Jeckell. Jill 
Kipnis, Jason MacNeill, 
Chris Marlowe, Paul 
Sexton and BUI Werde. 



Spitzer Goes Digital 

New York AG Subpoenas Majors Regarding Download Pricing 



BY ED CHRISTMAN 



NEW YORK— New York Attor- 
ney General Eliot Spitzer has 
jumped into the debate over the 
price of digital downloads. 

Warner Music Group dis- 
closed in its Dec. 23 Securities 
and Exchange Commission fil- 
ing that it was served with a 
subpoena three days earlier 
"in connection with an in- 
dustrywide" antitrust investi- 
gation over the pricing of 
digital downloads. 

Sony BMG and EMI Music 
were also served with sub- 
poenas. Universal Music 
Group could not be reached 
for comment. 

Although Spitzer's office de- 
clined to state the basis for its in- 
vestigation, published reports 
focus on public discussions be- 
tween three of the four major la- 
bels and Apple Computer. 

Federal and New York an- 
titrust laws prohibit any con- 
tract — or any combination in the 
form of a trust — that restrains 
trade or commerce. Certain 
types of price fixing can be pros- 
ecuted as a felony. But it is not 
illegal for companies to copy the 
pricing of market leaders. 

EMI Group, Sony BMG and 
WMG have publicly and pri- 
vately urged Apple CEO Steve 
Jobs to adopt variable pricing for 
iTunes downloads. Older songs 
that are less in demand could be 
sold for less than 99 cents while 
more popular hits could be sold 
for more, but Jobs has been re- 



luctant to change the pricing. 

It remains unclear how these 
discussions may have broken 
laws. One antitrust expert says 
that Spitzer has his work cut out 
for him. 

"It's a tough case to prove," 
says Makan Delrahim with 
Brownstein, Hyatt & Farberin 
Washington, D.C. The former 
No. 2 antitrust lawyer with the 
Department of Justice says that 
Spitzer must either prove that 
two or more labels agreed to 
setting prices or must disprove 
any possibility that prices were 
independently determined by 
the labels. 

In the music industry where 
so few companies control so 



much of recorded music, how- 
ever, "public nods" from one 
label to another can be some 
evidence of a violation, Del- 
rahim adds. 

Industry sources expect the 
digital music services to be 
served with subpoenas shortly. 

In 2002. major music dis- 
tributors and retailers settled an 
antitrust lawsuit brought by the 
attorneys general of 41 states 
and three U.S. common- 
wealths. The AGs claimed that 
the companies conspired to in- 
flate CD prices. The parties did 
not admit any wrongdoing, but 
paid S143 million saying they 
settled to avoid protracted, ex- 
pensive litigation. 



Musicland's 
Struggle 

Fiscal Difficulties Could Mean Bankruptcy 




NEW YORK— As 2005 wound 
down, the Musicland Group's 
problems continued to mount, 
with the chain on a path that 
could lead to a Chapter 11 bank- 
ruptcy filing. 

In late November Musicland 
began a major restructuring 
that Included asking vendors 
to forgo about $125 million in 
product payments for three 
years; it became a moot request 
as Musicland's banks reined in 
the chain's ability to draw funds 
from its $200 million revolving 
credit facility. 

According to sources famil- 
iar with the company's finances, 
the banks supplying the facil- 
ity—Congress Financial and 
Fleet Retail Finance— told Mu- 
sicland it was in violation of the 
loan agreement and stopped it 
from accessing any funds un- 
less approved by the bank. 

For the remainder of De- 
cember, Musicland was forced 
to pay upfront for needed prod- 
uct, sources say. If the banks 
continue to hold the purse 
strings tightly, a Musicland 
Chapter 11 filing seems likely in 
January, according to execs in 
the vendor community. 

Musicland president/interim 
CEO Mike Madden acknowl- 
edges Chapter 11 is a possible 
outcome, but says the com- 
pany is evaluating options: "Our 
focus has to be on a solution 
that is right for our vendors, 
bank partners and employees." 

The banks' credit tighten- 



ing caught vendors off guard. 
Sun Capital assumed owner- 
ship of Musicland in June 2003, 
brought in Congress and Fleet, 
sources say, and told vendors 
that the banks would support 
Musicland if it hit trouble. 

The revolver did not come 
with the usual financial per- 
formance covenants, sources 
say, that often trigger Chap- 
ter 11 proceedings. The loan 
agreement, however, included 
formulas for availability of 
funds, and. sources say, this is 
where Musicland has run afoul 
of the banks. 

The banks first appeared to 
lose confidence in Musicland in 
October, when Sun Capital an- 
nounced plans to raise $50 mil- 
lion in equity and bank execs 
reportedly wanted more, lead- 
ing to the restructuring. 

In addition to asking vendors 
to forgo $125 million in product 
payments, Musicland began liq- 
uidating the 61-unit Media Play 
chain, expected to be shuttered 
by the end of January. 

Musicland also told vendors 
it would shutter another 110 
stores if it could not get rent 
concessions. Musicland execu- 
tives were already gambling 
that its vendors would not force 
the chain into a Chapter 11 fil- 
ing. But the music industry's 
disastrous start to the holiday 
selling season apparently un- 
nerved banking executives, 
leaving Musicland with an un- 
certain future. 
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FRANCE SAYS 'OW' TO P2P 



PARIS — French lawmakers 
took a late-December step to- 
ward making their country the 
first to legalize unlicensed peer- 
to-peer downloads. 

Three days before Christmas, 
during discussion of a new dig- 
ital copyright bill, parliament 
passed an amendment, 30-28, 
that introduced the concept of 
an "optional global blanket li- 
cense" system for content on the 
Internet, creating a legal frame- 
work for home-use file sharing. 

The bill was intended to mod- 
ernize France's copyright legis- 
lation. The French government 
faced fines for not complying 
with a 2001 European Union di- 



rective that mandated copyright 
protections. 

The plan backfired as a coali- 
tion of dissidents pushed for the 
amendment, which considered 
downloading as "private copy," 
similar to the U.S. concept of 
fair use. 

The amendment introduces 
an exemption for home copying 
for downloaded works from on- 
line services to Internet users 
who agree to pay "a considera- 
tion" — widely interpreted as a 
fee — through their Internet serv- 
ice providers. File sharers who 
do not pay could face sanctions. 

The fee is expected to be fixed 
at 5 euros {S5.92) to 7 euros 



($8.28), but it is unclear how and 
by whom this fee will be set. Op- 



games have so far been exempted. 

Artists and musician groups 
Adami and Spedidam, together 
with consumer groups, had 
hjikt-d the amendment. In- 



ponents to the amendment call dustry organizations repre- 

Trade groups for labels, 
publishers, retailers 
and authors fear a 
doomsday scenario. 



the wording vague and decry the 
system as impossible to control 
or enforce. 

The amendment applies to 
music only; films, software and 



senting indie and major labels, 
publishers, authors and retail- 
ers are opposed to any system 
of blanket license. 

"This destroyed two years of 



our educational efforts," says 
Jerome Roger, managing direc- 
tor of indie labels' body UPFI. 

Authors" rights society Sacem 
executive president Bernard 
Miyet says that, if confirmed, 
the bill will put France in an 
awkward position in regards to 
a series of international meas- 
ures, such as the Wl PO treaties 
or European Union regulations 
on copyright. 

The parliamentary debate on 
the bill will resume Jan. 17 at the 
earliest. The prime minister could 
ask for a vote on the original ver- 
sion of the bill, sans amendment. 
If passed, the bill would then go 
to the Senate. •■• 

Additional reporting by Aymcric 
Pkhevin in Paris. 
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Tomlinson Tops Sony/ATV As Hilley Retires 



The presidential baton at Sony/ 
ATV Music Publishing Nashville 
has been passed from 31-year 
company veteran Donna Hilley 
to Troy Tomlinson. 

Hilley is retiring, according to 
Sony/ATV. Tomlinson served 
under Hilley as VP of creative. 

Tomlinson says his first pri- 
ority as president/CEO is se- 
curing—or in some instances ex- 
tendi ng— deals with about half 
a dozen writers whom he be- 
lieves are among the best tal- 
ents in country music. This is 
part of his long-term goal of 
creating an environment where 
top country music talent— in- 
cluding creative executives and 
business reps— feel they must 
work with Sony/ATV Nashville 
to be completely fulfilled. 

"Donna has already laid an 
awesome foundation for our 



company," Tomlinson says. 
"Nashville is not in need of a rev- 
olution; we are in constant need 
of evolution. It is an honor, a 
privilege and a great responsi- 
bility to follow an executive like 
Donna— one who knows how to 
run a business with a heart." 

Tomlinson, whose publishing 
career spans more than 20 
years, believes that the needs 



of Nashville writers are some- 
times different than those in 
other places. 

For example, he says it is im- 
portant for Nashville writers to 
feel comfortable spending time 
in the company's offices, to be 
around the people working at 
the company and to have a des- 
ignated place where they can 
write and record. To that end, the 
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Small's Big TV Splash 



Heather Small may finally get 
her due in the United States. The 
incredibly photogenic Small was 
recently featured on "The Oprah 
Winfrey Show" where she per- 
formed "Proud." the title track 
from her 5-year-old solo debut 
album. And we have seen what 
happens when Oprah Winfrey 
champions an artist. Cash reg- 
isters become active, again. 

In the case of Small, such 
exposure may finally catapult 
her into the pop spotlight. 
We have been keeping an eye 
on Small since her days with 
'90s British dance-pop out- 
fit M People. The quartet 
scored global hits with "Mov- 
ing On Up," "Excited," 
"Open Your Heart" and other 
buoyant jams. 

"It has been an experience," 
Small tells Billboard. "And I 
must give thanks to one of the 
show's producers." 

According to Small, a "Win- 
frey" producer heard " Proud" in 
a workout class. "She thought 
the song might work for an up- 
coming theme on the show," 
Small says. The producer played 
it for Winfrey, and voila! 

This transpired in October, 
when Small was on vacation in 
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Bali. "My manager sent me an 
e-mail that said, 'You'll never 
guess who 1 heard from.' " 
Small says. Pausing for a mo- 
ment, she adds. "When Oprah 
calls, you go." 

The album " Proud" was orig- 
inally released internationally 
via Arista in the United King- 
dom. SmaD may now find her- 
self with a label to call home in 
the United States — particularly 
if the track "Proud" becomes a 
big seller at places like the iTunes 
Music Store. 

Following Small's perform- 
ance on the show. Winfrey told 
viewers what the song meant 
to her and that it was available 
at iTunes for 99 cents. Accord- 
ing to Nielsen SoundScan. the 
track had about 200 digital 
downloads during the week 
prior to Small's appearance on 
Winfrey's show. Fans have 
since paid for 3,300 iTunes 
downloads of the track, which 
now total 12,000. 

The impact of the perform- 
ance also was felt by Small's 
management team — Brian Lane 
and Kate Allen of Bandana Man- 
agement in London. Lane and 
Allen received numerous in- 
quiries about Small from U.S. 



operation has an in-house studio. 

"I want them to feel com- 
fortable to come in and write 
and demo, but also to know that 
when their songs are recorded, 
a premier administrative team 
takes care of them." 

Tomlinson will be responsi- 
ble for supervising all creative 
elements for Sony/ATV Nash- 
ville, including the signing of 
new writers. He will also de- 
velop and implement strategies 
to create and exploit the cata- 
log. He will report to Sony ATV 
Music Publishing chairman/ 
CEO David Hockman, who re- 
cently joined the board of the 
National Music Publishers' Assn. 

Hilley could not be reached 
for comment. She joined Tree 
Music in 1973 and in 1989 engi- 
neered the sale of the company 
(then called Tree International) 



to CBS— her proudest triumph. 
In 1994, she became president 
of Sony/ATV Nashville. 

GLOBAL CROP: The Or- 
chard, an online content aggre- 
gator, launched the Orchard Mu- 
sic Services in September. Since 
then it has been offering its crop 
of indie labels services that few, 
if any, aggregators provide— as- 
sisting indie labels and online 
services to clear U.S. rights from 
publishers worldwide. 

"It's important that our li- 
censing is done properly in the 
U.S. so that the foreign pub- 
lishers can get paid for their dig- 
ital sales," Orchard founder and 
chairman Richard Gottehrer says. 

OMS has set up a structure 
to secure U.S. rights by dealing 
with the Harry Fox Agency, 
which has begun acting for 



some of its foreign publisher 
members, or locating and se- 
curing rights directly from for- 
eign publishers. 

The service has also been set- 
ting up deals with major pub- 
lishers to be able to license 
compositions recorded for indie 
labels that want to offer the 
recordings for master ringtones 
and audiovisual uses. 

REACHING OUT: SESAC 
has expanded its use of Nielsen 
BDS resources. It has added 
monitoring of jazz, gospel, col- 
lege radio and Americana for- 
mats in addition to webcasters 
and online streaming services. 

Nielsen BDS captures more 
than 100 million song detections 
annually on more than 1,400 
radio stations in about ISO U.S. 
and Canadian markets. 



record labels. Because of this , an 
artist showcase is being planned 
for February in New York. 

Meanwhile, Small is work- 
ing on her sophomore solo set 
for British label Private & 
Confidential. 

Small is amazed by what 
she calls "the power of 
Oprah," which she says "you 
don't fully comprehend until 
you experience it." 

■ Proud" is no stranger to TV 
viewers, though. Minneapo- 
lis/St. Paul's third-largest 
health-care provider, Health- 
Partners, has been using the 
track in its TV and radio spots 
for several years. (Minneapo- 
lis ad agency Quasimodo cre- 
ated the campaign.) 

The anthemic song was also 
selected as an official song of the 
2012 Olympics in London. It has 
also been heard on NBC reality 
show "The Biggest Loser." 

Our fingers are crossed that 
Small will come out the 
biggest winner. 

THE EYES HAVE IT: Vir- 
gin president of urban music and 
in-demand producer Jermaine 
■ JD" Dupri recently joined forces 
with Cartier to raise money for 



the Hurricane Relief Fund. 

The two brands have Linked to 
create two styles of eyewear. Avail- 
able in wood or chrome, the lim- 
ited-edition series features 
Dupri's signature etched in the 
lens, while the frame is adorned 
with Carrier's "C" logo. 

Both styles retail for $1,500 
and are available exclusively at 
the Cartier boutique in Atlanta's 
Lenox Square Mall. A percentage 
of the proceeds will go to the At- 
lanta Community Food Bank and 
City of Refuge — two Atlanta- 
based liaisons for the Hurricane 
Relief Fund. 

"I'm a big fan of Cartier," 
Dupri tells Billboard. He says the 
idea for an eyewear line came to 
him when he was getting a piece 
of jewelry repaired at the Cartier 
boutique in Atlanta. "That got me 
thinking about a limited edition 
that would benefit victims of the 
recent hurricanes." 

Looking ahead, Dupri says he 
is interested in extending his | D 
and So So Def brands into other 
fashion areas. "I can see myself 
collaborating with brands I 
like," he says. In other 
words, brands that em- 
body "the lifestyle 1 like 
to live." 




A Message of 




...to the wonderful and talented artists who helped create 

^JtThanks & Giving: All Year Long"*f 

2005 Grammy Nominee for Best Children's Album, Spoken Word 
(Mario Thomas and Christopher Cerf, Producers) 



JENNIFER ANISTON ★ 
THE BACON BROTHERS * 
ANTONIO BANDERAS * 
BERT & ERNIE ★ 
WAYNE BRADY * 
JIMMY BUFFETT ★ 
BILLY CRYSTAL * 
SHERYL CROW * 
HILARY DUFF * 
AMY GRANT & JOHN HIATT * 
FAITH HILL ★ 
JAMES EARL JONES ★ 
KERMIT THE FROG * 
UNCLE KRACKER ★ 
SARAH JESSICA PARKER ★ 
ROSIE PEREZ ★ 
DAVID HYDE PIERCE ★ 
ROBIN WILLIAMS * 




...and thanks to the Members of the 
Recording Academy for this great honor! 



Now available from 
Atlantic/Kid Rhino 
Records 



ATLANTIC 


1 ^k5>^n 









All royalties from 
Thanks & Giving: All Year Long 
benefit St. Jude Children's 
Research Hospital. 



BY ANTONY BRUNO 



The Apple Of Their Eyes 

With This Year's Wireless Products, Someone At CES Hopes To Have An 'iPoci Killer' 



As they have at the past few 
gatherings at the annual 
International Consumer 
Electronics Show, Apple 
Computer's competitors who 
will gather Jan. 5-8 in Las 
Vegas will once again have 
one little device in their cross 
hairs: the iPod. 

Past challengers have had lit- 
tle success, as Apple ex 
tended its lead in 2005. 
Former CES exhibitors 
Virgin Electronics, Rio 
and Olympus — each of 
which used the last CES to 
showcase their "iPod killers" 
— have all pulled out of th 
MP3 player race. 

But this year's competitors 
are bringing a new capability 
to the table — wireless. 

"MP3 manufacturers are 
looking at a lot of features to 
differentiate themselves to 
compete against Apple," IDC 
analyst Susan Kevorkian says. 
"We expect to see not only Wi Fi 
devices, but also mobile and 
satellite support as well." 

Heavy preshow buzz is al- 
ready brewing around Verizon 
Wireless, which is expected to 
introduce a mobile music 
download service as well as 
several music-optimized mo- 
bile phones at a Jan. 5 press 
conference. 

Details about the new serv- 
ice are slim at this time, but 
Verizon is likely to experiment 
with content pricing and pack- 
aging after getting beaten to 
the punch by rival Sprint — 



which introduced the first U.S. 
full-song download service Oct. 
31 at $2.50 per track. Sources 
say Verizon will charge around 
J 1 .99 per track. While the serv- 
ice almost certainly will sup- 
port dual delivery, some have 



range of a local WiFi hot spot. 
MusicGremlin is one such 
company using CES to take the 
wraps off its much-delayed, 
self-titled device and integrated 
digital music service. 

MusicGremlin offers what 
it calls a PC-free digital music 
experience, meaning users 




offer customers the ability to 
download tracks only to their 
phone or PC for a lower price. 

Entering the game this year 
for the first time is a new class 
of devices that lets users 
browse, buy and even trade 
music wirelessly when in 
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CREATIVE LABS 
UNVEILS ITS VISION 
Creative Labs is showing no 
signs of slowing in its pursuit 
of Apple Computer's iPod mar- 
ket share, with the introduction 
of the Vision:M video-capable 
MP3 player. 

The 30GB device features a 
2.5-inch high-resolution color 
screen that the company claims 
is able to display four times the 
color of the video iPod. And at 
four hours, its video playback time is double that 
of Apple's. 

The Vision:M supports MPEG-2, MPEG-4 and 
WMV video formats, among others, as well as 
TiVoToGo and digital photos. In addition to video, 
the device is compatible with all WMA-based 
music stores, including support for all portable 
music subscription services. 

Other features include an FM radio tuner, voice 
recording and Microsoft Outlook organizer com- 
patibility, as well as a 15-hour battery. It is available 
in a variety of colors. 

The Vision:M is in retail stores and available at 
us.creative.com for $329.99. — Antony Bruno 



sync with an Internet-con- 
nected computer. Instead, it 
ships with a music store inter- 
face loaded onto the unit. 
Users can browse through 
available tracks and recom- 
mended playlists from the 
device, even when not 
connected to a WiFi net- 
work, and select the songs 
they wish to download. 

The MusicGremlin ac- 
tively searches for avail- 
able WiFi hot spots, and 
when in range automati- 
cally begins downloading 
any tracks selected. 1 1 also 
updates the store's data- 
base with new music and 
playlists when available. 
Users can either buy 
tracks a la carte or sub- 
scribe to the Music- 
Gremlin Direct monthly 
service, both powered by 
MusicNet. Subscribers can use 
the WiFi feature to connect to 
other MusicGremlin sub- 
scribers and send music rec- 
ommendations or browse 
songs stored on each device, 
with permission. 

A similar device is being 
showcased by Giant Interna- 
tional subsidiary Tao, which 
also makes the XM2go portable 



receiver for XM Satellite Radio. 
The Tao Wireless Media Player 
is similar to the MusicGremlin, 
except it does not operate its 
own music service. Instead, it 
works with partner Soniqcast 
to embed access to existing 
music stores into the device. To 
date, only PassAlong Networks 
supports it. 

Other wireless products 
being showcased at CES in- 
clude XM's combined 
satellite receiver/MP3 
player with time-shifting 
capabilities, made by 
Samsung, and a similar 
one marketed by XM rival 
Sirius Satellite Radio. 
Although these various 
forms of wireless features 
are the new weapon of choice 
for anyone hoping to put a 
dent in the iPod's dominance, 
Apple seems ready to fight fire 
with fire. 

The company's first stab at a 
wireless iPod was the much- 
maligned ROKR iTunes-capable 
phone developed in conjunction 
wit)] Motorola. But analysts and 
Apple rumor sites almost unan- 
imously expect a wireless iPod 
of some sort in 2006. 

Powering the rumor mill is 
PortalPlayer, a major iPod 
component supplier that has 
made some eyebrow-raising 
wireless-related moves in re- 
cent weeks. In November, it 
added former Vodafone execu- 
tive Tomas Isaksson to its board 
of directors. The following 
month, it licensed Sun Mi- 
crosystems' Java Micro Edition 
technology specifically for the 
purpose of managing wireless 
media traffic. 

Citigroup analyst Glen 
Yeung in a December research 
note said the company is seek- 
ing to acquire a wireless- 
technology firm as well in 
anticipation of supporting 
wireless iPods. 

"We're excited that there 
continues to be innovation and 
investment in these areas," 
Universal Music Mobile GM 
Rio Caraeff says. "There's a lot 
of energy still being spent try- 
ing to figure out how to cir- 
cumvent copyrights. If only a 
fraction of that energy were fo- 
cused into trying to create new 
models and new devices and 
increase ease of use, that would 
be better for everybody." • • • • 



BITS & BRIEFS 



NAPSTER, IPOD MOST 
TOP OF MIND 
Apple Computer's ITunes Mu- 
sic Store and Napster ended 
2005 In a virtual tie in terms of 
consumer awareness, accord- 
ing to a recent study by global 
marketing research firm Ipsos 
Insight. According to the firm's 
quarterly TEMPO poll, U.S. mu- 
sic downloaders age 12 and 
older listed Napster as the most 
top-of-mlnd brand, at 31%, with 
ITunes close behind at 27%. 
However, ITunes was listed as 
the best music service, at 33%, 
followed by Napster at 22%. In 
terms of a la carte downloads, 
ITunes remains the most-used 
service, at 43%, followed by 
Napster at 26%, walmart.com 
at 16% and Rhapsody at 13%. 

WMG PUSHES B.I.G. 
SET WITH RINGTONES 
Warner Music Group Is pulling 
out all digital stops In its pro- 
motion of "The Notorious B.I.G. 
Duets: The Final Chapter," 
which bowed Dec 20. The label 
Is providing different exclusive 
ringtones from the album to 
wireless operator Virgin Mobile 



and independent ringtone serv- 
ice Jamster. Virgin will receive 
six ringtones of tracks remixed 
by Paul Wall. Jamster, mean- 
while, Is featuring Bad Boy 
Worldwide Entertainment 
Group founder and CEO Sean 
"Diddy" Combs In TV ads on 
BET promoting Its exclusive 
ringtones. Meanwhile, myspace 
.com is featuring a streaming 
video feed of an interview with 
the late rapper's mother. 

P2P IMESH NOW SELLS 
RINGTONES 
Music fans looking for their fa- 
vorite song on peer-to-peer 
service IMesh can now access 
mobile phone ringtones via the 
service as well. iMesh is selling 
polyphonic ringtones for $1.99, 
which can be billed and down- 
loaded directly to users' mobile 
phones. IMesh Is partnering with 
wireless content distribution 
firm MediaPlazza, which is pro- 
viding the ringtones and the 
billing platform. The iMesh P2P 
service, now operating with the 
blessing of the music Industry, 
is currently available to the pub- 
lic in a beta mode. 
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Madonna's live 
performance of 
"Hung Up" from 
her AOL mini- 
concert is still 
riding high on 
AOL'S Top 
Videos chart, 
coming in 
at No. 2. 
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New Year, New Labels For Ryko 



New York-based Ryko Distrib- 
ution heads into 2006 carrying 
a slate of new labels on its ros- 
ter. Among the "additions are 
electronic- and jazz-leaning 
Thirsty Ear Recordings and 
David Sylvian's previously on- 
line-only Samadhi Sound. 

Ryko also added France's the 
Recall Group and world music 
label Gemini Sun. The latter was 
with Ryko last year via an agree- 
ment with Megaforce/MRI, 
which has since switched to 
RED Distribution. 

Samadhi Sound, which will 
issue a new Sylvian album in 
2006, comes to Ryko via a pre- 
vious distribution agreement 
with Robert Fripp's Inner Knot. 
It is the same sort of setup that 
brought the newly formed 
Wheat Recording Co. and Bill 
Laswell's Innerhythmic to 
Ryko, as both will go through 
Peter Casperson's United for 
Opportunity. 

Since losing MR1. Ryko has 
turned to some of its distributed 
labels to act as a quasi umbrella 



group, giving the distributor a 
less risky way to work with tiny 
labels. "If a label can't hit the 
criteria to be self-sustaining, 
then we try to hit them up with 
one of the reliable umbrellas." 
Ryko GM Jim Cuomo says. 
"This is what we did with MRI. 
So what we've done now is 
taken the same design and ap- 
plied it with other very, very 
honorable labels." 

Certainly the largest name 
among the crop of new Ryko 
labels is Thirsty Ear, which was 
previously distributed by Al- 
ternative Distribution Alliance 
and had a relationship with 
Beggars Group in the '80s. The 
label brings Ryko a catalog that 
includes releases by such acts 
as El-P. DJ Spooky. Meat Beat 
Manifesto, Mat Maneri and 
Matthew Shipp. 

Since about 2000, Shipp has 
served as artist director of 
Thirsty Ear's acclaimed Blue 
Series, which often pairs to- 
gether hip-hop and jazz artists. 
Shipp will issue a new album, 



"One," Jan. 24. 

Looking ahead to 2006, 
Cuomo offered a grave pre- 
diction. "Armageddon is com- 
ing, as far as the closure of 
more retail outlets," he says. 
"This is done. There will con- 
tinue to be less storefronts and 
less SKUs, and that's the heart 
of the challenge." 

PATIENCE: Shout Factory's 
}ewish Music Group has earned 
some radio play with Chutz- 
pah'* "Chanukah's Da Bomb." 
The timely track, taken from the 
act's RED-distributed debut, 
"(Eponymous)," also scored the 
group an appearance on local 
Fox morning show "Good Day 
New York." and a New York 
Times piece ran the week of 
Hanukkah, Jewish Music 
Group head David McLees says. 

Yet the success and buzz 
RED has had with Matisyahu 
has thus far eluded the sillier 
Chutzpah. Not to worry. Mc- 
Lees says, as there are more 
holidays to come. 



"We're working toward a 
Passover song with them that 
can be downloaded," McLees 
says. "It'll be free if you pur- 
chase the album, and the hol- 
iday theme is a way to market 
the record." 

Matisyahu's accomplish- 



ments likely means more Jew- 
ish hip-hop is on the way, but 
more than one artist will have 
to appeal to a non-Jewish au- 
dience to get retail excited. Just 
don't call Chutzpah a novelty, 
McLees says, even if the act fea- 
tures actor George Segal. 



"This is no more of a joke 
than a lot of mainstream hip- 
hop," McLees says. "Gang- 
bangers sort of make fun of a lot 
of the things that go on in gangs, 
and they talk about an extreme 
personality that they aren't. It's 
not that far from that." 
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»>SPAIN FUNDS ANTI-PIRACY ADS 

Spain launched Its first government-funded national 
anti-piracy campaign during the Christmas period. 
The country's culture ministry spent 1 million euros 
($1.2 million) on the Dec. 19-Jan. S multimedia 
campaign under the banner "Defend Your Culture 
From Piracy." 

Most of the funding went to 250 national TV adver- 
tisements, with other ads appearing in cinemas, on 
radio and in magazines. The campaign was a long- 
awaited part of an integrated anti-piracy plan unveiled 
by Culture Minister Carmen Calvo in April. Her proposals 
included coordinating the activities of 11 government 
ministries, local/regional governments and police with a 
media campaign. 

The IFPI cites Spain— the world's ninth-biggest music 
market— as one of the 10 countries worst affected by 
CD piracy. —Howell Llewellyn 

»>SONY BMG TURNS TO TV 

Sony BMG Music Entertainment Australia has set up a 
TV production division to develop music and 
entertainment programming. 

The label's partner in the venture is Sydney-based 
Crackerjack Productions, which produces the weekly "So 
Fresh" music show on the national free-to-air Nine 
Network. The two companies have previously collaborated 
on DVDs and TV commercials. 

Sony BMG Music Entertainment Australia is recruiting an 
executive to head the division, reporting to chairman/CEO 
Denis Handlin. "Our plan is to extend the boundaries of 
music and entertainment TV production through creative 
new programming ideas that we are developing," Handlin 
says. He adds that the label's acts will heavily feature in the 
division's output. —Christie Eliezer 

»>TOSHIBA-EMI SELLS CD PLANT 

Tokyo-based label Toshiba-EMI has sold its CD-pressing 
plant in Gotemba, Shizuoka Prefecture, in line with par- 
ent EMI Group's global policy of divesting its manufac- 
turing operations. 

The Toemi Media Solutions consortium— comprising 
optical disc maker Memory-Tech, Kinyosha Printing, 
Goldman Sachs Group and magnetic tape/optical disc 
maker Aitec— took over the manufacturing division Dec. 
26. A price was not quoted for the sale. 

In a statement, Toshlba-EMI says the move was 
necessary because "restructuring and intensifying 
competition in the CD-manufacturing field make it 
difficult to reduce production costs." —Steve McClure 

>»JAMBA FOUNDERS QUIT 

Marc and Oliver Samwer, the brothers who launched 
German mobile entertainment company Jamba, have 
exited the firm. 

The co-managing directors will stay on as consultants 
until June. A statement from Berlin-based Jamba cites 
personal reasons for their departure. 

Deputy managing director Berger-de Leon and 
finance director Dirk Hoffmann step up into the 
managing director roles. 

Jamba is credited as being the first European firm to 
make the sale of ringtones a mainstream business, in 
part through mass-market TV advertising campaigns. 
The company was established in 2000 and sold In 2004 
to U.S. Internet company Verisign. Jamba currently has 
520 employees In more than 20 countries. 

—Wolfgang Spahr 

»>SONY/ATV BUILDING EMPIRE 

London-based artist management firm Empire 
Management Is entering the music publishing field. 

Effective immediately, Empire Management co- 
founders and directors Neale Easterby and Richard 
Ramsey are working exclusively with Sony/ATV Music 
Publishing U.K. to source new and existing songwriting 
talent and copyrights for a new company, Empire Artist 
Music. Sony/ATV U.K. will subpublish Empire Artist Music 
globally. Terms were not disclosed. 

Easterby and Ramsey manage a roster of acts that 
includes sibling pop stars Daniel and Natasha 
Bedingfield, the Feeling, Lucie Silvas and Estelle. 

—Lars Brandle 



Michael Grows Support Ashore 

Sony BMG Tapping Into Europe's Love For 'Visionary' Michael Jackson 



LONDON— An imminent cross- 
media campaign from Sony 
BMG underlines Europe's un- 
dimmed appetite for the vin- 
tage work of Michael Jackson. 

Between February and June 
in the United Kingdom, the 
company will begin a series of 
weekly rereleases of 20 of 
Jackson's best-known songs 
as limited-edition singles. The 
project is reminiscent of a 
highly successful Elvis Presley 
campaign that Sony BMG 
launched 12 months ago. 

The Jackson series, under 
the banner "Visionary— The 
Video Singles," will see each 
single released on DualDisc 
with its original video. Sony 
BMG claims Jackson is the 
world's first artist to have 
DualDisc singles released. The 
Official U.K. Charts Co. confirms 
the singles are chart-eligible. 

Sony BMG's Presley series 
was based around his 18 U.K. 
chart-toppers. All the reissues 
reached the top five and three 
reached No. 1, generating 
total U.K. sales of 625,000 



units, according to the OCC. 

The Jackson project is due 
to begin Feb. 20 with two sin- 
gles, "Thriller" and "Don't 
Stop 'Til You Get Enough." A 
limited, numbered box will 
also be sold to house all 20 
releases. The series will con- 
clude June 26 with "Blood on 
the Dance Floor." 

Sony BMG U.K. VP of com- 
mercial marketing Darren 
Henderson believes total 
sales could outnumber the 
Presley campaign, claiming 
Jackson's commercial status 
in Europe has not been ad- 
versely affected by negative 
publicity surrounding his per- 
sonal life and last year's 14- 
week U.S. child abuse trial. 

"The media have more of 
an issue [with that] than the 
British record-buying public," 
he says. Further, the DualDisc 
aspect lets the company 
focus on Jackson's innova- 
tive visual work. 

Henderson notes that while 
Sony BMG's international 
companies initially felt the 



Presley campaign was inap- 
propriate for their markets, 
they noted the British sales 
and media impact with inter- 
est. Consequently, Sony BMG 
in France and in Germany will 
run with the Jackson series 
week by week. Other territo- 
ries will release the singles in 
"batches." There were not 
any firm plans at press time 
for a U.S. campaign. 

Retail reaction so far is pos- 
itive. London-based HMV U.K. 
& Ireland singles buyer 
Stewart Allan de- 
scribes Jackson as 
"one of the few 
artists with the 
depth of singles, 
recording heritage 
and dedicated fan 
base to make such a 
project work." 

Allan points out 
that the label and re- 
tail can draw upon 
the Presley experi- 
ence to make the cam- 
paign work effectively. 
"[This] also presents a per 



feet opportunity to further test 
and develop the DualDisc for- 
mat," he adds. 

Sony BMG says the 2005 
38-track Epic double CD "The 
Essential Michael Jackson" 
Is platinum in the United 
Kingdom (300,000 
shipments). In the 
United States, how- 
ever, negative public- 
ity appears to have 
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MIAMI — Despite continuing 
struggles against piracy, it was 
a year of cautious optimism for 
music in Latin America, with an 
increase in new-artist signings, 
the opening of digital stores in 
several countries and a surge of 
sales in key markets, including 
Mexico and Argentina. 

The year ended with multi- 
ple raids across the continent, 
executed by the IFPI in con- 
junction with local law en- 
forcement agencies, several of 
whom have stepped up to the 
plate in an unprecedented de- 
gree in the fight against piracy. 

The most relevant anti- 
piracy operations were seen in 
Argentina and Mexico. 

Argentina kicked off an ag- 
gressive online anti-piracy 
effort in November that coin- 
cided with the launch of the 
country's first online music 
store. Epsa Digital, an arm of 
indie label/distributor Epsa 
Music, launched its online 
music store in December. 
Other companies are expected 
to follow suit in the coming 
months. They hope to capital- 



ize on an incipient digital mar- 
ket whose potential has ex- 
ploded thanks to the growth 
and availability of broadband. 

According to a study that 
market consultant firm Quar- 
ter Consumer Research con- 
ducted in 2004, 286 million 
tracks were illegally down- 
loaded in Argentina. 

Mexico also launched its 
first online music stores — 
Tarabu and Beon — in 2005, 
even as anti-piracy efforts cen- 
tered on physical piracy. 

In that arena, Mexico was a 
pioneer, thanks to its Mexico 
Plus project, that seeks to con- 
vert illegal street vendors into 
legitimate music retailers. The 
project, which brings together 
local, state and federal offi- 
cials, not only applied sanc- 
tions to vendors of counterfeit 
music, it offered alternatives, 
including lower-priced prod- 
uct from labels. 

All those factors, com- 
pounded by a healthy release 
schedule and a surge of new 
acts, contributed to a recu- 
peration of the local market. 



Unit sales rose 14.3% for the 
first 10 months of 2005, com- 
pared with the same time pe- 
riod in 2004. In those 
months, 37 million 
units were sold. 
Sales for the first 





UpFront 



A series of MICHAEL 
JACKSON singles will 
be rereleased on DualDisc 
in the United Kingdom, 
along with a limited- 
edition storage box. 



done far more damage to the 
artist's commercial profile. In 
July the double CD had first- 
week sales of only 8,000 
units, according to Nielsen 
SoundScan, and has sold 
93,000 to date. 

Jackson is still a 
presence at U.K. 
radio, Manchester's 
adult top 40 Key 
103 PD Anthony 
Gay says. "We play 
Jackson at various 
points during the 
week," he says. 
" 'Blllle Jean' and 
'Beat It' are active 
songs, and we'll 
also work in others 
from the catalog." 

Gay says he stopped 
playing Jackson's songs 
JjH during the 2005 
trial. "At times, " he 
says, "the nature of 
V the court reporting 
* and the allegations 
created an uncom- 
fortable atmosphere 
[that was] jarring 



around his music." 

According to Gay, the reis- 
sue of the singles means he 
will "certainly consider" Jack- 
son's catalog more in the 
coming weeks. "I'm sure his 
music will be picked up by 
new audiences," he adds, "as 
long as people are able to 
separate that from his per- 
sonal life." 

The singles campaign will 
not be the only reminder for 
U.K. consumers in early 2006 
of Jackson's past work. 

Dance track "Say Say Say 
(Waiting 4 U)" by Hi-Tack, 
originally on Dutch label 
Spinnin and which samples 
Jackson's vocal from his 
1983 collaboration with 
Paul McCartney, will be re- 
leased Jan. 16 in the United 
Kingdom by independent 
Gusto Records. 

That will be followed by a 
dance version of Jackson's 
1988 hit "Man in the Mirror" 
by Rhythme Digital featuring 
Redd Angel on dance indie 
All Around the World. 
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10 months of the year were 
also up in Colombia (5.1%), 
Chile (20.6%) and, most 
notably, in Ar- 
gentina, by a 
dramatic 25.6%, 
compared with 
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the same time period in 2004. 

The biggest black mark for 
the region was giant Brazil, 
where unit sales dropped by 
23% for the first 10 months of 
the year, and market value 
dropped 15.5%. The com- 
monly cited culprit was phys- 
ical piracy. 

But Brazil grew digitally, 
thanks to online music store 
iMusica, launched in 2004. 
Likewise, the country is now 
among the top five biggest mo- 
bile subscription markets 
worldwide, although the low 
penetration of music-capable 
phones is restricting the 
growth of mobile music. 

On the bright side, innova- 
tive thinking helped boost the 
market and foil pirates. One 
of Brazil's success stories for 
2005 was singer Ivete Sangalo, 
who has sold nearly 500.000 
copies of "As Super Novas" 
(Universal), released in fourth- 
quarter 2005. The bulk of sales 
came via a partnership with 
Avon in Brazil, which has its 
sales force selling Sangalo's 
album door to door in remote 



regions where there are no 
music retailers. 

Other top sellers in Brazil 
include singer/songwriter Ana 
Carolina (Sony BMG) and new- 
comer Banda Calypso. Both 
acts currently have two albums 
each on Brazil's sales charts. 

Most surprising was Mex- 
ican pop group RBD, which 
is topping Brazilian charts 
with Portuguese and Spanish 
versions of its album "Re- 
belde'(EMI). 

The RBD phenomenon ex- 
tends through Latin America 
and highlights the continuing 
power of TV to launch musi- 
cal acts in the region. (Teen 

soap opera "Rebelde" is the 
program that spawned RBD.) 

Other TV-generated acts in- 
clude Yuridia in Mexico, 
Floricienta in Argentina and 
Jorge in Colombia. 

Beyond TV, the biggest re- 
leases belonged to two Colom- 
bians: Shakira, with her 
"Fijaci6n Oral Vol. 1" (Epic), 
and Juanes, with the continued 
success ofhis 2004 release "Mi 
Sangre" (Universal). 
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2006: Global View Of A Digital World 



As 2005 drew to a close, Bill- 
board polled top global music 
industry executives about what 
2006 might bring in terms 
of business developments and 
artist breakthroughs. 

Optimism about the im- 
proving state of legal digital 
distribution was the main 
theme to emerge, along with a 
list of developing talent that 
emphasizes the perceived po- 
tential of domestic repertoire 
in 2006. 

The questions: 

1) What are you looking for- 
ward to in 2006? 

2) Who are the acts to watch 
in 2006? 



sal Music Publishing Group 
( London) : 1 ) "The U . K. online 
royalties row being settled. 
More international success for 
Kaiser Chiefs, Franz Ferdi- 
nand and the Killers. The 2006 
[soccer] World Cup in Ger- 
many. Further catalog activi- 
ties to add to our 2005 deals: 
Elton |ohn, the Smiths, the 
Clash and others." 

2) "Arctic Monkeys. Orson. 
Jack Johnson. Guillemots." 

Denis Handlin, chair- 
man/CEO, Sony BMG Music 
Entertainment Australia (Syd- 
ney): 1) "2006 should be the 
most formative year in digital 
sales, with the growth of [third- 



Entertainment (Tokyo): 1) 
"Online distribution [down- 
loads] will go up dramatically, 
iTunes will see many try to fol- 
low its path, and CD sales will 
continue to lag. There will be 
further downsizing and reor- 
ganization of the record in- 
dustry as a whole." 

Harry Hui. president, Uni- 
versal Music South East Asia 
(Hong Kong): 1) "The digital 
consumption of music will be- 
come more innovative. We will 
see very cool music products 
and new services introduced to 
the market. New hits and new 
artists will be discovered from 
the new media sphere as well 



ishers. Submarines, Leigh 
Nash. State Radio." 

Martin Mills, CEO. Beggars 
Group (London): 1) "The 
record industry accepting that 
sharing and copying can and 
should be monetized to the 
benefit of all." 

2) "Raconteurs. Cat Power, 
TV on the Radio. Be Your 
Own Pet." 

Guy Moot, managing direc- 
tor, EMI Music Publishing 
U.K. (London): 1) "Our new 
acts breaking and some great 
second-album acts coming 
back. The new opportunities 
emerging for users of our 
music and agreeingon rates." 



and Silverchair [and] also great 
singer/songwriter albums due 
from Bob Evan, Kasey Cham- 
bers and Shane Nicholson." 

Denis Olivennes, presi- 
dent/CEO, FNAC (Paris): 1) "I 
expect the music industry to 
be less short-sighted than it 
has been [and] put an end to 
the erratic pricing our con- 
sumers don't understand. It's 
also time to make the maxi- 
mum number of titles avail- 
able to all the legal download 
services in the minimum 
amount of time. 

"I'm hoping labels — majors 
or indies — will cultivate the tal- 
ent of established or up-and- 



the digital market really get 
established, particularly on 
mobile, where the potential is 
enormous. To the Grammys 
and the Brits — our acts are 
heavily nominated in both. To 
seeing KT Tunstall's album 
perform in the States — we are 
over a million in the U.K.. and 
it has kicked off brilliantly 
over there." 

2) "Corinne Bailey Rae — 
unique voice, beautiful songs 
and a real star." 

Horst Weidenmueller. CEO, 
K7 (Berlin): 1) "Exploring on- 
line opportunities even more 
than we do already. With the 
Internet, we have a medium 




Gero Caccia. COO, Warner 
Music International (London): 
1) "Our challenge is to have 
the intellectual ability to cre- 
ate new business models that 
will give more value to our 
content through all the op- 
portunities digital distribution 
offers. If we manage them 
well, these opportunities will 
deliver incremental value to 
our creative content." 

2) "Madonna and Laura 
Pausini — and [Atlantic-signed 
British rock act] Hard Fi. who 
are in the process of becoming 
really huge." 

Paul Connolly, president for 
Europe/managing director for 
the United Kingdom. Univer- 



generation] services and the 
aggressive push in digital 
download retailing by tradi- 
tional retailers. [Sony BMG 
Australia] will continue to rein- 
vent our business to lead in a 
quickly changing market 
place. Local artists will remain 
a key priority." 

2) "We have six new acts — 
including Melbourne rock 
band the Sparrows — in devel- 
opment which will be releas- 
ing albums in 2006. I look 
forward to the new Silverchair 
album through my friend John 
Watson's label Eleven the 
Music/EMI." 

Sadahiku Hirose. presi- 
dent/CEO. Columbia Music 



as through traditional A&R." 

2) "Dao Lang's next album." 

Terry McBride, CEO, Nett- 
werk Music Group (Vancou- 
ver): 1) "Seeing the music fan 
continue to win the battle with 
our industry on how they wish 
to enjoy music. Apple and the 
majors resolving their issues: 
that way maybe kids will start 
paying to get Avril [LavigneJ, 
Dido and Sarah McLachlan's 
music in Japan and Australia. 
Apple selling videos by inde- 
pendent artists. Doing what I 
truly love, enjoying music and 
the great artists that make it." 

2) "Sufjan Stevens breaking 
through to the mainstream, 
Barenaked Ladies, Custer. Per- 



2) "The Feeling. Luke Toms. 
Gnarls Berkley." 

John O'Donnell, managing 
director. EMI Music Australia 
(Sydney): 1) A year of great 
music — 2005 has been great for 
new and emerging artists, and 
2006 is shaping up even better. 
There's a bunch of big Aus- 
tralian artists releasing albums 
next year which will excite the 
market, and I'm looking for- 
ward to digital and mobile sales 
really taking root." 

2) "The Sleepy Jackson 
album (due in May] will blow 
people's minds. It's going to 
be a big year for Australian 
rock, with new albums from 
the Living End. Jet, You Am I 



coming artists rather than go 
for formatted recipes." 

2) "From France: Anais, 
Camille and Raphael. Also 
Carta Brum's second album 
and classical performer Ron- 
aldo Villazone. From Italy: 
Baustelle and Negramaro. 
From Belgium: Ghinzu and 
Arsenal. From Portugal: the 
Gift. Da Weasel and Wray 
Gun. From Spain: Bebe and 
Ojos De Brujo. From Switzer- 
land: [eremie Kisling and 
Polar. From Greece: singer/ 
songwriter Efstathia and Zak 
Stephanou." 

Tony Wadsworth, chair- 
man/CEO. EMI Music U.K.& 
Ireland (London): 1) "Seeing 
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cess to. and the only thing that 
really counts is great music 
and good marketing ideas. I 
hope that in 2006 many online 
labels will launch, enabling 
young artists to develop before 
they have to face the cruel 
world of physical distribution.'' 
2) "VoomVoom, a new proj- 
ect by Peter Kruderand Fauna 
Flash on K7." 

Reporting by Emmanuel 
Legrand and Lars Brandle in 
London; Christie tHitzer in 
Melbourne. Australia; Aymeric 
PUhevin in Paris; Larry 
LeBlanc in Toronto: and Steve 
McCture in Tokyo. 
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Behind The WEA 
Reorganization 



WEA continues to redefine it- 
self in order to remain ahead 
of the changing landscape. In 
the wake of the departure of 
executive VP of sales and 
marketing John Madison, 
WEA has been reorganized 
into four distinct units, with 
some of its top executives 
promoted and given new re- 
sponsibilities. There were no 
cuts in the realignment. 

Madison's exit gave man- 
agement a chance to "rede- 
fine" WEA, president/CEO 
John Esposito says. "We live 
in a day and age of managing 
disparate accounts and new 
emerging distribution chan- 
nels," he says. "I'm confident 
these changes will better serve 
our customers, label partners 
and their artists, and better sit- 
uate WEA to fulfill our mission 
to get the right music in the 
right place at the right time." 
in other words, to be the "best 
in class" supply chain. 

Consequently, Mike Jbara, 
formerly senior VP of pro- 
duction and media opera- 
tions, has been promoted to 
executive VP/COO, oversee- 
ing operations and adminis- 
tration. Matt Signore, who 
previously was CFO and be- 
fore that CFO/GM at Island 
Def Jam, has been promoted 
to CFO/GM, overseeing sales 
analysis, credit and finance. 

Also, Todd Van Gorp, for- 
merly VP of field sales, has 
been promoted to senior VP 
of sales and marketing, over- 
seeing those two areas as well 
as developing markets; and 
the e-commerce unit contin- 
ues to be led by senior VP 
Adam Mlrabella. 

All four executives report 
to Esposito. 

In addition to positioning 
WEA to more efficiently seize 
opportunities in the evolving 
physical and digital music re- 
tail environment, the changes 
were also made to allow 
Esposito to better address 
WEA's mandate within the 
Warner Music Group. During 
the past several years, WEA's 
role as WMG's retail sales and 
distribution arm has grown to 



include the oversight of the 
company's independent dis- 
tributor Alternative Distribu- 
tion Alliance; WMG's incuba- 
tor labels, Asylum and East 
West; and Its digital-only 
label Cordless, as well as its 
global, digital assets and e- 
commerce group. 

The latter companies all re- 
port directly to Esposito. 

NEXT STOP: John Madison 
may have left WEA, but he is 
teaming up with Jim Caparro 
again as executive VP of En- 
tertainment Distribution Co., 
which the former Island Def 
Jam Music Group chairman 



have any columns at all. 

Likewise, the record club 
sector also provided fireworks 
this year, and it was noted in 
the year-end headlines. Also, 
ft was not mentioned in the 
Dec. 24 issue for the same rea- 
son that EDC was not. During 
the summer 8MG Direct ac- 
quired Columbia House, and 
now owns a U.S. monopoly in 
the record club sector. But 
before that happened, BMG 
Direct also managed to piss 
off every retailer in the land, 
by launching its yourmusic 
.com site, which sells all CDs 
at $5.99 under a quasi- 
subscription model that it still 



'These changes will 
get the right music in 
the right place at the 
right time.' 

—JOHN ESPOSITO, WEA 



started with the aid of 
Glenayre Technologies. Gle- 
nayre, a publicly traded com- 
pany, acquired the U.S. and 
European manufacturing and 
distribution centers from 
Universal Music Group, and 
named Caparro president of 
the EDC division. Caparro 
alms to build EDC into the 
back room for music and 
other entertainment soft- 
ware industries. 

Indeed, the creation of 
EDC should have been 
named one of the top retail 
stories of 2005, but due to 
an oversight on my part, It 
was not mentioned in the 
year-end story I wrote for the 
Dec. 24 issue nor did It ap- 
pear in the headlines. I did 
not actually forget the story, 
but my plans to include it in 
the Retail Track column for 
that issue were dashed, when 
I belatedly discovered (a 
fancy way to say I should 
keep up with my e-mail) that 
the year-end issue would not 



touts to this day. 

But BMG Direct stopped a 
retail uprising against the site 
flat In its tracks. It sued the 
most vocal critic of the site, 
Ear X-tacy, an independent 
store that the club claimed vi- 
olated the terms of sale of the 
site. As an independent, the 
merchant settled rather than 
go toe-to-toe with the deep 
pockets of BMG Direct. 

The urban side of inde- 
pendent retail also felt the 
sting of a bigger and stronger 
adversary when an RIAA 
crackdown on mix tapes led 
authorities to raid a few inde- 
pendent R&B stores in the 
New England area. 

MY MISTAKE: While I am 
talking about the year-end 
story, I should mention that I 
once again screwed up on 
Starbucks. The correct name 
of its concept that combines a 
record store with a coffee 
emporium is the Hear Music 
Coffeehouse. •••• 




In a rapidly evolving industry, MIDEM's 40th edition 
will be one to remember! 

This is your last chance to register to MIDEM 2006 
and boost your music business for a full year! 

If it has anything to do with music you'll find it at 
MIDEM. This is where all the key decision makers 
come to meet, talk and deal non stop for 5 full days. 

It is not too late to register to MIDEM & MidemNet Forum! 
You can even register in Cannes during the market. 

To find out more and register now, go to www.midem.com 

Alternatively call Paul Barbaro or Christophe Chiappa on 
+ 33 1 41 90 44 60 or e-mail us on 
info.midem@reedmidem.com 

* Reed MIDEM 

A member of Reed Exhibitions 



MIDEM: 22-26 January 2006 
MidemNet & MidemNet Mobile: 21-22 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 
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Top DVD Sales 
Distributing 
Labels 



Pot. LABEL ,7WD Oarteo Tries} 
■ BUENA VISTA HOME ENTER- 
TAINMENT (92) 

2 WARNER HOME VIDEO 033) 

3 UNIVERSAL STUDIOS HOME 
VIDEO (91) 

4 FOXVIDEO (86) 

5 COLUMBIA TRISTAR HOME 
ENTERTAINMENT (SS) 



Po* TITLE -ArtW rrxwtaOet 

■ THE INCREDIBLES 

(WIDESCREEN) Walt Disney 
Home Entertainment/Buena 
Vista Home Entertainment 

2 ELF New Line Home 
Entertainment/Warner Home 
Video 

3 THE INCREDIBLES (FULL 
SCREEN) Wall Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

4 NAPOLEON DYNAMITE 
Fox Video 

5 SHREK 2 (WIDESCREEN) 
DreamWorks Home 
Entertainment/Universal Studios 
Home Video 

6 SPIDER-MAN 2 (WIDESCREEN 
SPECIAL EDITION) Columbia 
TriStar Home Entertainment 

7 HARRY POTTER & THE PRIS- 
ONER OF AZKABAN (PAN & 
SCAN 2 DISC EDITION) Warner 
Home Video 

8 SHREK 2 (PAN & SCAN) 
DreamWorks Home 
Entertainment/Universal Studios 
Home Video 

9 THE LORD OF THE RINGS: 
RETRUN OF THE KING (SPE- 
CIAL EXTENDED EDITON) New 
Line Home Entertainment/ 
Warner Home Video 

10 HARRY POTTER & THE PRIS- 
ONER OF AZKABAN 
(WIDESCREEN 2 DISC EDI- 
TION) Warner Home Video 

11 BAMBI: 2 DISC SPECIAL EDI- 
TION Walt Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

12 THE NOTEBOOK New Line 
Home Entertainment/Warner 
Home Video 

15 CINDERELLA: SPECIAL EDI- 
TION Walt Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

14 STAR WARS EPISODE III - 
REVENGE OF THE SITH 
(WIDESCREEN) FoxVideo 

15 SHARK TALE (WIDESCREEN) 
DreamWorks Home 
Entertainment 

16 SPIDER-MAN 2 (PAN & SCAN 
SPECIAL EDITION) Columbia 
TriStar Home Entertainment 

17 SHARK TALE (PAN & SCAN) 
DreamWorks Home 
Entertainment 

18 THE BOURNE SUPREMACY 
(WIDESCREEN) Universal 
Studios Home Video 

19 COLLATERAL DreamWorks 
Home Entertainment/Universal 



Studios Home Video 

20 MEET THE FOCKERS 
(WIDESCREEN) Universal 
Studios Home Video 

21 SIN CITY Dimension Home 
Video/Buena Vista Home 
Entertainment 

22 RAY (WIDESCREEN) Universal 
Studios Home Video 

23 NATIONAL TREASURE (FULL 
SCREEN) Walt Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

24 I, ROBOT (WIDESCREEN) 20th 
Century Fox 

25 CHAPPELLE'S SHOW: SEASON 
2 (UNCENSORED!) Paramount 
Home Entertainment 

Top Video Game 
Rentals 
Distributing 



Pot LABEL (Na Owtttf T**Sj 

■ ELECTRONIC ARTS (26) 

2 ROCKSTAR GAMES (5) 

3 LUCASARTS ENTERTAINMENT 

(7) 

4 ACTIVISION (9) 

5 SONY COMPUTER ENTERTAIN- 
MENT (6) 

Top Video Game 
Kontals 

Pot TITLE -Artht Impmt/Latei 

■ PS2: GRAND THEFT AUTO: 
SAN ANDREAS Rockstar 
Games 

2 PS2: NEED FOR SPEED: 
UNDERGROUND 2 Electronic 
Arts 

3 PS2: MIDNIGHT CLUB 3: DUB 
EDITION Rockstar Games 

4 XBOX: HALO 2 

5 PS2: STAR WARS III: REVENGE 
OF THE SITH Lucasarts 
Entertainment 

6 PS2: MADDEN NFL 2006 

7 PS2: WWE SMACKDOWN! VS. 
RAW 

B PS2: GRAN TURISMO 4 

9 XBOX: MIDNIGHT CLUB 3: DUB 
EDITION Rockstar Games 

10 PS2: NCAA FOOTBALL 2006 

Billboard 
Comprehensive 
Music Videos 
Distributing 



Labels 



Pot. LABEL rNo CwfeO mvt) 

■I* WARNER MUSIC VISION (24) 

2 UNIVERSAL MUSIC & VIDEO 
DIST. (54) 

3 SONY MUSIC ENTERTAINMENT 

(31) 

4 SONY BMG VIDEO (26) 

5 RHINO HOME VIDEO (12) 

Billboard 
Comprehensive 
Music Video Sales 

Pot. TITLE -ArUtt Iivtxir*/Lstxi 

ffl MTV ULTIMATE MASH-UPS 
PRESENTS: COLLISION 
COURSE Roc-A-Fella/Def 
Jam/Warner Bros./Warner 



Music Vision 

2 GREATEST HITS Wind-Up 
Video/Sony BMG Video 

3 LIVE AT THE GREEK 
143/Reprise Music 
Video/Warner Music Vision 

4 HOW TO DISMANTLE AN 
ATOMIC BOMB Interscope 
Video/Universal Music & Video 
Dist. 

5 FAREWELL I TOUR: LIVE FROM 
MELBOURNE Rhino Home 
Video 

6 ANYWHERE BUT HOME Wind- 
Up Video/Sony BMG Video 

7 STAR WARS EPISODE III: 
REVENGE OF THE SITH Sony 
Classical Video/Sony Music 
Entertainment 

8 WITH THE LIGHTS OUT (BOX 
SET) Geffen Home 
Video/Universal Music & Video 
Dist. 

9 THE MASSACRE: SPECIAL EDI- 
TION CD/DVD 

Shady/Aftermath/G-Unit/ 
Interscope/Universal Music & 
Video Dist. 

10 FAMILY JEWELS Epic Music 
Video/Sony Music 
Entertainment 

11 CHOSEN FEW: EL DOCUMEN- 
TAL Chosen Few/Urban Box 
Office 

12 NUMBER ONES 
Polydor/Universal Music 
Video/Universal Music & Video 
Dist. 

13 LIVE AT DONINGTON Epic 
Music Video/Sony Music 
Entertainment 

14 CROSSROADS GUITAR FESTI- 
VAL (2 DISC SET) Warner 
Strategic Marketing/Warner 
Music Vision 

15 CRUNK JUICE BME/TVT 

Top Music Video 
Sales Distributing 
Lj^jn^ 

Pol LABEL (No OWTed Rtey 

■ WARNER MUSIC VISION (24) 

2 UNIVERSAL MUSIC & VIDEO 
DIST. (54) 

3 SONY MUSIC ENTERTAINMENT 
(30) 

4 SONY BMG VIDEO (26) 

5 RHINO HOME VIDEO (TO 

Top Music Video 
Sales ^^^^^^ 

Pos. TITLE -Artist i 

■ MTV ULTIMATE MASH-UPS 
PRESENTS: COLLISION 
COURSE Roc-A-Fella/Def 
Jam/Warner Bros/Warner 
Music Vision 

2 GREATEST HITS Wind-Up 
Video/Sony BMG Video 

3 LIVE AT THE GREEK 
143/Repnse Music 
Video/Warner Music Vision 

4 HOW TO DISMANTLE AN 
ATOMIC BOMB Interscope 
Video/Universal Music & Video 
Dist. 

5 FAREWELL I TOUR: LIVE FROM 
MELBOURNE Rhino Home 
Video 

6 ANYWHERE BUT HOME Wind- 



Up Video/Sony BMG Video 

7 STAR WARS EPISODE III: 
REVENGE OF THE SITH Sony 
Classical Video/Sony Music 
Entertainment 

8 WITH THE LIGHTS OUT (BOX 
SET) Geffen Home Video/ 
Universal Music $ Video Dist. 

9 THE MASSACRE: SPECIAL EDI- 
TION CD/DVD 
Shady/Aftermath/G-Unit/ 
Interscope/Universal Music & 
Video Dist. 

10 FAMILY JEWELS Epic Music 
Video/Sony Music 
Entertainment 

11 NUMBER ONES 
Polydor/Universal Music Video/ 
Universal Music & Video Dist. 

12 CHOSEN FEW: EL DOCUMEN- 
TAL Chosen Few/Urban Box 
Office 

13 LIVE AT DONINGTON Epic 
Music Video/Sony Music 
Entertainment 

14 CROSSROADS GUITAR FESTI- 
VAL (2 DISC SET) Warner 
Strategic Marketing/Warner 
Music Vision 

13 CRUNK JUICE BME/TVT 

15 WORDS S MUSIC JOHN MEL- 
LENC AMP'S GREATEST HITS 
Island/UTV/Universal Music S 
Video Dist. 

17 LIVE AID Warner Strategic 
Marketing/Warner Music Vision 

18 YOU GOTTA MOVE Columbia 
Music Video/Sony Music 
Entertainment 

19 HERE FOR THE PARTY Epic 
Music Video/Sony Music 
Entertainment 

20 AFTERGLOW LIVE Arista/Sony 
BMG Video 

21 THE BEST OF PANTERA: FAR 
BEYOND THE GREAT SOUTH- 
ERN COWBOYS' VULGAR HITS 
Elektra/Rhino Home 
Video/Warner Music Vision 

22 THE SILENCE IN BLACK AND 
WHITE Victory 

23 PAST, PRESENT & FUTURE 
Geffen Home Video/Universal 
Music S Video Dist. 

24 LED ZEPPELIN Atlantic 
Video/Warner Music Vision 

25 BIG & RICH'S SUPER GALAC- 
TIC FAN PAK Warner Reprise 
Video/Warner Music Vision 

Top Video Rentals 
Distributing 



Label* 



Lr7& Ovrtea WesJ 

■ UNIVERSAL STUDIOS HOME 
VIDEO (21) 

2 BUENA VISTA HOME ENTER- 
TAINMENT (22) 

3 WARNER HOME VIDEO (20) 

4 FOXVIDEO (20) 

5 COLUMBIA TRISTAR HOME 
ENTERTAINMENT 06) 

Top VHS Sales 
Distributing 



3 BUENA VISTA HOME ENTER- 
TAINMENT (40) 

4 UNIVERSAL STUDIOS HOME 
VIDEO 03) 

5 FOXVIDEO 09) 

TltnYMfft 

Po*. TITLE -Arttat /rnpnex/tabei 

1 SHREK 2 DreamWorks Home 
Entertainment/Universal Studios 
Home Video 

2 HARRY POTTER & THE PRIS- 
ONER OF AZKABAN Warner 
Home Video 

3 SHARK TALE DreamWorks 
Home Entertainment 

4 ELF New Line Home 
Entertainment/Warner Home 
Video 

5 SPIDER-MAN 2 Columbia TriStar 
Home Entertainment 

6 GARFIELD THE MOVIE 
FoxVideo 

7 THE INCREDIBLES Walt Disney 
Home Entertainment/Buena 
Vista Home Entertainment 

6 SCOOBY D00 2: MONSTERS 
UNLEASHED Warner Home 
Video 

9 MICKEY'S TWICE UPON A 
CHRISTMAS Walt Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

10 THE PRINCESS DIARIES 2: 
ROYAL ENGAGEMENT Buena 
Vista Home Entertainment/Walt 
Disney Home Video 

11 THESPONGEBOB 
SQUAREPANTS MOVIE 
Paramount Home Entertainment 

12 MULAN 2 Wait Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

13 ELOISE AT CHRISTMASTIME 
Buena Vista Home 
Entertainment 

14 BAMBI (SPECIAL EDITION) 
Wait Disney Home 
Entertainment/Buena Vista 
Home Entertainment 

15 BARBIE AS THE PRINCESS 
AND THE PAUPER Lions Gate 
Home Entertainment 



Top 



Video Rentals I 



Labels 



Pos. LABEL ("No. Omttxt TlOes) 

■ WARNER HOME VIDEO (21) 
2 PARAMOUNT HOME ENTER- 
TAINMENT (38) 



Poa. TTTLE -Arts* imprtntAJbel 

■ NATIONAL TREASURE Walt 
Disney Home Entertainment/ 
Buena Vista Home 
Entertainment 

2 MEET THE FOCKERS Universal 
Studios Home Video 

3 HITCH Columbia TnStar Home 
Entertainment/Sony Pictures 
Home Entertainment 

4 I, ROBOT 20th Century Fox 

5 COLLATERAL DreamWorks 
Home Entertainment/Universal 
Studios Home Video 

6 LADDER 49 Touchstone Home 
Video/Buena Vista Home 
Entertainment 

7 DODGEBALL: A TRUE UNDER- 
DOG STORY FoxVideo 

8 NAPOLEON DYNAMITE 

FoxVideo 

9 THE BOURNE SUPEMACY 

Universal Studios Home Video 

10 THE NOTEBOOK New Line 
Home Entertainment/Warner 
Home Video 
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BAV'B BY JILL KIPNIS 



All In The Family 

Year's Top Sellers Put The Home In Home Video 



LOS ANGELES— Family entertainment reigns 
supreme on the 2005 year-end home video charts. 

While the widescreen edition of "The In- 
credibles" {Walt Disney Home Entertain- 
ment/Buena Vista Home Entertainment) earns 
the No. 1 position on the Top DVD Sales Titles 
year-end chart, the top 1 0 also includes six other 
family-oriented titles. 

"Elf (New Line Home Entertainment/Warner 
Home Video) is No. 2, and the full-screen edition 
of "The Incredibles" is No. 3. The widescreen 
"Shrek 2" (DreamWorks Home Entertain- 
ment/Universal Studios Home Video) is No. 5, 
with its pan-and-scan version at No. 8. Separate 
editions of "Harry Potter and the Prisoner of Az- 
kaban" (WHV) hold the No. 7 and No. 10 spots. 

The year-end DVD sales results are not sur- 
prising, according to industry executives. 

"Family titles always end up being in the ma- 
jority of top five and top 10 titles each year," says 
Kelly Sooter, domestic head of DreamWorks 
Home Entertainment. "As DVD broadened and 
player prices decreased over the last few years, 



families were buying home video product in full 
force. Action has been the No. 2 genre for years 
now because DVD was initially driven by men. 
I don't think it is anything different than the 
last few years." 

Indeed, the other sell-through DVD titles in 
the top 10 are mainly action titles, with the 
widescreen special edition of "Spider-Man 2" 
(Columbia TriStar Home Entertainment) at No. 
6 and the special extended edition of "The Lord 
of the Rings: The Return of the King" (New 
Line/WHV) at No. 9. 

Fox Video's "Napoleon Dynamite" is the 
sole comedy on the year-end DVD sales chart, 
at No. 4. 

Because of the appeal of family DVDs, Buena 
Vista Home Entertainment ends the year as the 
No. 1 DVD Sales Distributing Label. (That chart 
is available online at billboard.com.) 

The runaway success of "Napoleon Dynamite" 
and " Star Wars: Episode 1 1 1 — Revenge of the Sith" 
(No. 14, widescreen and No. 48, full screen on the 
Top DVD Sales Titles chart) earned Fox Video the 
No. 1 slot on the Top DVD Sales Labels chart. 

The family-friendly year is also reflected on the 
Top VHS Sales Titles chart. 

Nine out of the top 10 titles in the format are 
family movies, including the No. I "Shrek 2," the 
No. 2 "Harry Potter and the Prisoner of Azkaban" 
and the No. 3 "Shark Tale" (DreamWorks). 

Though VHS is certainly a dying format — in- 
dustry executives rarely even mention it any- 
more — the players are likely to end up in kids' 
rooms because of their ease of use before 
they are permanently retired. 

"The price of DVD players has 
fueled the hardware penetration 
across the U.S. and is killing 
off VHS at a very fast 
pace." says Dave Alder, 
executive VP for Los 
Angeles-based Virgin 
Entertainment. 
WHV is the No. 1 
_ VHS Sales Distribut- 
ing Label of 2005. 
In the music DVD 
I category, a variety of 
musical genres ended 
the year at the top of 
the charts, 
ft The |ay-Z/Linkin Park 
K CD/DVD combo "MTV 
™ Ultimate Mash-Ups Pre- 
sents: Collision Course" (Roc- 
a-Fella/Warner Bros. /Warner Music 
Vision) rules the Top Music Video Sales Ti- 
tles chart, while projects from Creed, Josh 
Groban, U2 and the Eagles hold the No. 2 
through No. 5 positions, respectively. 
Bryan Everitt. director of music operations 
for the Amarillo, Texas-based Hastings chain, 
says, "Music DVDs continue to be exciting to 
customers. The category was pretty much right 
about where we were last year sales-wise. The 
releases aren't as strong as last year, but the over- 
all selection is broader. " 



The widescreen and pan-and-scan 
versions of 'Shrek 2' are among the 
top 10 DVD sales titles for 2005. 
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MINGUS BIG BAND, ORCHESTRA & DYNASTY 
Grammy Nominated: Best Large Jazz Ensemble Album 
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LATIN MUSK 
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April 24-27 
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The longest-running and most 
prestigious Latin Music Conference 
unites over 1000 industry executives and culminates in a 
star-studded Awards show televised on Telemundo with 
live performances by top Latin superstars. 



For information and to register 

www.billboardevents.com 




For sponsorship opportunities 



Don't miss the hottest week in Latin 

First five people to register receive 1 complimentary 
bag insert ($1,000 value). Call Kelly Peppers for details 646.654.4643. 
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BY DIANE COETZER 



South African Market Comes Of Age 



JOHANN ESBURG — More than a decade after the end of the apartheid 
era, during which many acts shunned South Africa, the country is 
becoming a key destination for many international performers. 

U.S. R&B artists John Legend, Missy Elliott and Leela James all 
played in the country in December. In March 2006, several overseas 
acts will arrive for a major festival series. And in April , Robbie Williams 
will open his global tour here. 

Cape Town, South Africa-based Big Concerts owner Attie Van 
Wyk credits the increased activity to local promoters' growing ex- 
perience and the establishment of an infrastructure appropriate for 
major live events. 

South Africa is now "the best-kept secret on the touring circuit," 
Van Wyk says. "Why else would we be able to bring Bryan Adams 
back here four times [since 1994]?" 

Big Concerts is promoting Adams' four arena and outdoor shows 



M 



JOHN LEGEND was one 

of the artists who played 
South Africa in 2005. 



during March. "He loves it here," Van Wyk says. "And someone like 
Bryan will talk to his buddies — word-of-mouth helps predispose 
artists towards playing here." 

Johannes burg- based Morris Roda Productions booked Legend for 
December shows in Johannesburg (in a 5,000-capacity venue) and 
Cape Town (a 3,000-seat halt), as part of the ongoing multi-artist Pan- 
African MTV Base Live concert series. 

"Everyone 1 know who'd been [there] said [South Africa] was beau- 
tiful, the people were beautiful, and it was a nice mixture of Africa 
and Western culture," Legend says. "I knew from friends that my 
music was popular [there], so 1 was excited to go." 

MTV Networks Africa VP/GM Alex Okosi says the MTV shows 
provide a platform for local acts to perform alongside global names, 
"building bridges between themselves and international artists." 

There is also a practical objective, he admits, with MTV recording 
the concerts to compensate for a dearth of quality music videos fea- 
turing African artists. 

The South African live market is now "coming of age." says vet- 
eran Johannesburg-based promoter Mike Fuller, who is managing 
director of Famous Concerts. 

"During the apartheid years," Fullersays, "we were isolated — cor- 
rectly so, because it helped to bring change. We've had to catch up." 
Indeed, many artists boycotted playing South Africa until apartheid 
was banished. 

Fuller insists that nowadays for international artists, the country 
is at "the same level as playing London or Berlin, whether you're 
talking hotels or technical equipment or the business dealings of 
the top promoters." 

Internationally, South Africa is becoming "a real force," Van Wyk 
says. However, he adds, "it's [still] a question of an artist being in tour 
mode and us being able to make a bid that is accepted." 



In late 2001 the value of the South African rand fell sharply on 
global currency markets, but a stronger exchange rate now makes 
the market more attractive, Van Wyk notes. 

In March, Big Concerts is promoting a multi-artist, Coca-Cola- 
sponsored, one-day festival series with national public top 40 radio 
station 5FM as a media partner. The Coca-Cola Colab Massive Mix 
festival will visit the 40,000-capacity Supersport Park in Centurion, 
near Pretoria, on March 18; the 52,000-capacity ABSA Stadium in 
Durban on March 21 ; and the 45,000-capacity Point Stadium in Cape 
Town on March 25. 

The lineup is not yet finalized, but such home-grown acts as the 
Finkelsteins and Prime Circle will share the bill with U.S, rock act 
Seether. Canada's Simple Plan, Finland's the Rasmus and British DJ 
Fatboy Slim. 

5FM program manager Nick Grubb says a final decision has not 
been made on how much of each show will be featured on-air. He 
adds that a key role for 5 F M in a festival like Massive Mix lies in help- 
ing promoters reach sponsors. 

"We're able to provide airtime to the promoter to create really at- 
tractive sponsorship packages," Grubb says. 

South Africa's post-apartheid standing remains a strong draw for 
many artists, including jazz saxophonist Kirk Whalum, who appeared 
Dec. 17 at Limpopo Province's Mapungubwe Jazz Festival. 

Whalum originally visited the country 1 1 years ago as part of Whit- 
ney Houston's band. "The biggest moment in my life and career so far 
happened in South Africa," he says, "when I stood onstage with Whit- 
ney Houston in the year of the country's first democratic elections." 

Fuller admits the travel time to South Africa remains off-putting 
for some international acts. But, he says, "artists thoroughly enjoy 
playing here. We've got a wonderful new democracy and a popula- 
tion that loves concerts — and shows [that] they enjoy them." •••• 
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Cirque Du Soleil Takes 
'Delirium 5 On Tour 



The Cirque Du Soleil 
troupe rehearses 
'Delirium,' the first show 
the company has ever 
taken to arenas 



LOS ANGELES— Cirque Du 
Soleil is taking its artistry out 
from under the big top for 
"Delirium." 

The new show will be the 
French-Canadian troupe's first 
tour staged in arenas and its first 
to feature musicians and singers 
center stage, as opposed to its 
usual focus on acrobatics. 

"This show will be quite spec- 
tacular with big effects for the 
arenas, but at the same time, 
will be very touching," says 
Michel Lemieux, creator and di- 
rector of "Delirium" with part- 
ner Victor Pilon. "The skeleton 
of the show is music with an 
urban, tribal beat. After 20 
years, Cirque Du Soleil Is not sit- 
ting on their success." 

Lemieux says that Cirque Du 
Soleil founder and CEO Guy Lal- 
iberte and Clear Channel Enter- 
tainment approached him and 
Pilon to create "Delirium" after 
the duo produced a 20th-an- 
niversary show in honor of the 
troupe at the Montreal Jazz Fes- 



tival last year. 

They were asked to take that 
show— an homage to the music 
of Cirque Du Soleil featuring 
multimedia elements and mu- 
sicians—and enlarge it for a tour. 

Jonathan Hochwald, execu- 
tive VP of creative develop- 
ment for CCE, says that his 
company had been seeking a 
partnership with Cirque Du 
Soleil for years, but had to wait 
for the right opportunity. 

"Cirque Du Soleil is the Pixar 
of live entertainment," Hoch- 
wald says. "They've never had 
a show that didn't work." 

Indeed, Cirque Du Soleil cur- 
rently has 11 different shows run- 
ning: six big top tours and five 
resident shows. 

Hochwald says that CCE was 
brought in to provide expert- 
ise on how to market an arena 
show. Cirque Du Soleil's tradi- 
tional big top presentations 
typically stay in a market for 
six to eight weeks, while 
"Delirium" will go to markets 



that support shorter runs in 
larger venues. 

"Delirium" will revolve 
around 21 musical composi- 
tions that have been fea- 
tured in previous Cirque Du 
Soleil shows. 

"The story of the show is a 
character who escaped his 
world because he found it too 
formal," Lemieux explains. 
"He goes on this dreamscape 
trip, in which he meets lots of 
different characters who tell 
him to find his heartbeat. 
When he comes back to his 
planet, he changes the peo- 
ple there with the new things 
he has learned." 

The set was specially de- 
signed to give all seats a clear 
view. The 140-foot stage is nar- 
row and divided into two parts, 
with 80 feet of projection on 
both sides. Lemieux says it is 
"like the equivalent of four 
IMAX screens" on the main 
sides of the arena. 

Patti-Anne Tarlton, director 




of programming and event 
marketing at the Air Canada 
Centre in Toronto, which Is 
hosting "Delirium" Feb. 20-21, 
expects the show to sell out 
quickly. The average capacity 
of the venues on the tour's first 
leg is 10,000. 

"I expect that we will see a 
large number of new fans." Tarl- 
ton adds. "And, fans that have 
seen Cirque under the big top 
and in the theater setting in Las 



Vegas will welcome the oppor- 
tunity to see the new Cirque 
concert experience." 

Tickets will be available for 
roughly $100, a price that 
Hochwald says "reflects the 
size of the show," which is a 20- 
truck production. 

"Part of our responsibility is 
to get a message across that 
there Is value for that price 
when you see what we've built," 
Hochwald says. 



CCE is garnering advance 
press for the show by giving 
tours of the rehearsal space, an 
abandoned car factory in re- 
mote Canada. 

Additionally, an animated TV 
spot will announce on-sales. 

The first leg will begin Jan. 
26 at the Bell Centre in Montreal, 
and runs through mid-February 
In Toronto. 

Upcoming legs will be an- 
nounced soon. •••• 
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1 $3,400,861 


U2, INSTITUTE 




TD Banknorth Garden. Boston. 34.583 

Dec. 4-5 twoV 


The Next Adventure. Tea Party Concerts 


1 $1,839,020 


U2, KANYE WEST 


Savvis Center. St, Louis. Dec. 14 '9.923 


The Next Adventure. Clear Channel 
Entertainment 


II $1,819,610 


DEPECHE MODE, THE BRAVERY 


U 5Q/S35 50 


Madison Square Garden. New 26,516 

York. Dec. 7-8 ^sellouts 


Ron Delsener Presents 




U2, INSTITUTE 




Quicken Loans Arena, Cleveland, 19,765 

Dec. 10 sellout 


The Next Adventure. Belkln Productions 


1 $1,711,094 

B^H tuwcao en 


U2, INSTITUTE 


HSBC Arena, Buffalo. N.Y., Dec. 9 18 826 


The Next Adventure. Ron Delsener Presents 




U2, KANYE WEST 


Delta Canter, Salt Lake City. 18.197 

■■■■ iifuui 


The Next Adventure. Bill Graham Presents, 
Chuck Morris Presents 


1 $1,672,440 

■ $160.' 549 50 


U2, INSTITUTE 


Charlotte Bobcat* Arena, 17,804 
Charlotte. N.C.. Dec 12 sellout 


The Next Adventure. The Cellar Door Cos 


M $1,670,879 


U2, KANYE WEST 




Rose Garden, Portland. Ore.. 18,233 
Dec. 19 sellout 


The Next Adventure. Bill Graham Presents 


■■ $1,574,811 


TRANS-SIBERIAN ORCHESTRA 


11 MSK 

H 525 


Quicken Loans Arena. Cleveland, 40,161 
Dec 2-3 {includes matinee show) 


Belkln Productions 


PS $1,542,471 
g [160 $4950 


U2, INSTITUTE 


Hartford Civic Center. Hartford, 16,165 

Conn.. Dae 7 ienout 


The Next Adventure, Jim KopHk Presents 




AEROSMITH, LENNY KRAVITZ 


] 


United Center. Chicago, Dec 10 '6.735 


Elevated Concerts 


M $1,500,834 

^Hi $t60/$49 SO 


U2, KANYE WEST 


Qwest Center, Omaha. Neb.. 16.134 

Dec. IS sellout 


The Next Adventure, Clear Channel 
Entertainment 


H $1,465,426 


LUIS MIGUEL 




American Airlines Arena, Miami. 19,383 

Nov. 29-30 25.870 two shows 


NYK Productions 


■ 


ANDREA BOCELLI 


Save Mart Center. Fresno. Calif.. 12,240 
Dec. 11 


Fresno Grand Opera. PGO Toure, Classic 
Enterprise 


t!TC flTGCAICQC^ 


AEROSMITH, LENNY KRAVITZ 


Palace Ot Auburn Hills. Auburn 15,462 
Hills, Mich.. Dec 15 


fna Ohm Door cm . Mmi Sport* & 

Entertainment 


DAVE MATTHEWS BAND, SOULIVE 


Air Canada Centre. Toronto, 17,325 

Dec 4 sellout 


House of Blues Canada 


H $1,125,087 


TRANS-SIBERIAN ORCHESTRA 




Wachovia Center. Philadelphia, 24.130 
Dec 17(lncludes matinee show) t ao sellouts 


Electric Factory Concerts 


1 $1,023,810 


MEGATON 2005: DADDY YANKEE, TEGO CALDERON ft OTHERS 


Madison Square Garden, New 13,820 
York. Nov. 24 


Ralph Mercado Presents. SBS Promotions 




DAVE MATTHEWS BAND, SOULIVE, MIKE DOUGHTY 


j W7W88 


Madison Square Garden, New 18,705 
York. Dec 9 


Ron Delsener Presents 


■ ** 


DAVE MATTHEWS BAND, MIKE DOUGHTY 


Wachovia Center, Philadelphia, 18,307 
Dec. 13 j. 


Electric Factory Concerts 


H $930,151 

U| C7Q CA/C4Q CA 


DEPECHE MODE, THE RAVEONETTES 


HP Pavilion. San Jose. Calif, 13,343 
Nov. 18 


Another Planet Entertainment 


9 W28.650 

m 475 


KROQ ALMOST ACOUSTIC CHRISTMAS: RISE AGAINST S OTHERS 


Gibion Amphitheatre. Universal 12 3S2 
City, Calif, Dec. IO-TI tyo sellout* 


House of Blues Concerts 


M $920,972 


GWEN STEFAN 1, CIARA 


r-M CSUWOWOwMnt 
| 168.627142.72 


Air Canada Centre. Toronto. 15,274 
Dec. 9 1- 


House of Blues Canada 


^ $896,760 


AEROSMITH, LENNY KRAVITZ 


■ - ■ 1 -i ... 


Nationwide Anna, Columbus, 10,480 

Ohk», Nov. 20 13.394 


in- house 


H $895,330 


AEROSMITH. LENNY KRAVITZ 


ewa 1 ■ 1 9 


Target Center, Minneapolis. 10,185 

Dec 6 17000 


Ritual 


1 $860,999 


ELTON JOHN 


1 " 7/t57 


Conseco Fieldhouse, 14,680 
Indianapolis, Nov. 19 


The Cellar Door Cos. 


H $860,286 


DAVE MATTHEWS BAND, SOULIVE 


^ S52/142 


Joe Louis Anna. Detroit, Dec 3 


The Cellar Door Cos. 


HI $835,652 

tij <s99i)66a™<s»» 

| S670J/S4: ?i 


GWEN STEFANI, M.I.A. 


Rexail Place, Edmonton. Alberta, 13,543 
Nov. 18 


House of Blues Canada 


■< $818,209 

r+J (8**225CaraaM 


GWEN STEFANI, MIA 


| 167 32/14192 


General Motors Place, 13 .222 
Vancouver, Nov. 20 


House of Blues Canada 


fffl $799,813 
fef S7S/M250 


NEIL DIAMOND 


Pepsi Center. Denver, Dec. 19 If'** 2 


Concerts West/AEG Live, Sal Bonatede, 
Apregan Group 


H $797,218 


NEIL DIAMOND 


E Center. West Valley City, Utah. 11,215 
Dec. 16 


Cu.-certi Weil/AEG Live, Sai Bonafedc, 
Apregan Group 


Pfl $775,125 


JAMES TAYLOR 




Boardwalk Hall. Atlantic City. 7.198 

N.J, Dec 17 11,338 


LPG Benefit Assn. 


(■ $737,803 


GWEN STEFANI, M.I.A. 


1 S66 70/MI53 


MTS Centre. Winnipeg. 12,080 
Manitoba. Nov. 16 


House of Blues Canada 


■J $724,942 

f-1] S49.50/S39 50/ 
| $29 50 


TRANS-SIBERIAN ORCHESTRA 


American Airlines Center. Dallas, 20.500 

Dec 17(lncludes matinee show) 22.714 two snows 


House of Blues Concerts, PACE Concerts 


H $652,995 

M J76/H250 


NEIL DIAMOND 


Kemper Arena. Kansas City, Mo.. 10,926 
Dec. 13 : 


Concerts West/AEG Live. Sal Bonatede. 
Apregan Group 





UpFront 



On Hie Road 

ray waddell rwaddell dbillboard.com 



Unique Resolutions 

Touring Biz Promises Professional, Personal Improvement 



Tis the season for resolutions. For those of 
us who do resolve to make personal or pro- 
fessional changes on the cusp of a new year, 
the resolutions tend to uniquely reflect indi- 
vidual perspectives. 

For instance, a manager's resolution tends 
to center on clients, their accomplishments and 
goals. Here is the new year's resolution that 
Principle Artists managing director Paul 
McGuinness, manager of U2, e-mailed to me: 

"This was such a great year for U2. A No. 1 
album in 20 countries, 110 shows all sold out, 
3.3 million tickets sold, 100% of the tickets we 
put on sale. Nine million-plus sold of the cur- 
rent record, 3 million catalog, 2 million DVDs. 
U2 have never been bigger or better. Next year 
after Mexico, South America, Australia, New 
Zealand and Japan, we will end the Vertigo tour 
in Honolulu. 

"Then it will be fun to concentrate on Prin- 
ciple's other artists," McGuinness continues. 
"PJ Harvey will be making a record. Also, the 
Rapture will record and tour. Paddy Casey will 
break out of Ireland, where he is quintuple-plat- 
inum, a challenge for Sony. 

"The most unusual client project is the CBS 
network series with magician Keith Barry. 
2006 is going to be a great year for Principle 
Management." 

Similarly, corporate heads tend to single- 
mindedly focus on their businesses and 
realizing their potential, while constantly 
I looking ahead. Ticketmaster chairman 
Terry Barnes resolves: "I look forward to 
expanding our new TicketExchange pro- 
gram in order to provide a safe, secure, 
event-authorized secondary-market chan- 
nel for fans to buy and sell valid event tick- 
ets. The after-market isn't going away, 
and we're taking an active role in help- 
ing to legitimize it so our clients and 
consumers can enjoy the benefits of 
ticket resale without risk of fraud." 

Promoters seem to think about self- 
preservation. "My new year's resolution 
is [to] break some new headliners so that I 
will still have a job in five years," says Randy 
Phillips, president/CEO of AEG Live. 

Artists, on the other hand, tend to be a lit- 
tle more philosophical. Rock legend Steve 
Miller offers this resolution: "Since happiness 
is not a destination, it's a way of traveling, I 
plan to treat my guitar 'Tuffy' better on the road 
in 2006." 

Patterson Hood of Drive-By Truckers sounds 
like a guy who wants to treat himself a little bet- 
ter on the road. His resolution for 2006? "To 
have more time off, at least during my 'off' 
time," the singer/guitarist/songwriter says. 
With a new DBT album and a solo album in the 
can and a long stretch of dates booked, good 



Road warrior STEVE MILLER promises 
that in 2006, he will be much kinder to his 
guitar, Tuffy,' while he is on tour. 



luck with that, sir. 

As for myself, 1 can proudly say I stuck to my 
own resolution for 2005, namely not to say 
"yeah, yeah, yeah" really fast. I had previously 
dropped "absolutely" from my written and spo- 
ken vocabulary. 

For 2006, I resolve not to preface any sen- 
tence by saying "clearly." If it is so clear, I do not 
need to state the obvious. And I also pledge not 
to say "of course" inappropriately or repeat peo- 
ple's question- back to them. And I will not, 
under any circumstances, say something "is 
what it is." •••• 



UpFr nt 




As the founder and "camp counselor" of the Vans Warped 
tour, Kevin Lyman has been bringing punk music to 
i skater kids around the world for more than a decade. 

A fierce independent who has survived outside the touring industry mainstream, Lyman and his 
4Fini Productions (named after his daughter's nickname) have expanded to include partnerships 
in two labels— SideOneDummy Records (Flogging Molly, Gogol Bordello) and Warcon Records 
(with Concrete Marketing's Bob Chiappardi)— and another successful international touring prop- 
erty in the Taste of Chaos tour. 

Warped, the longest-running touring festival, enjoyed its best year in 2005 with more than 
700,000 tickets sold. Creative Artists Agency agent Darryl Eaton has partnered with Lyman on 
Warped and Taste of Chaos from the beginning. "I have worked with Kevin for close to 13 years 
now on multiple projects," Eaton says. "His tireless enthusiasm, creativity and sense of fair play Is 
really a breath of fresh air for our business and really helps to keep this job exciting." 

Lyman was predictably on the go when Billboard caught up with him via cell phone in a New 
York cab, en route to a hot dog stand. 



Kevin Lvman 



Q: What was the concept in 
launching Warped? 
A: The concept was trying to go 
back to the roots, supporting 
skating and music. A lot of 
bands were touring the club cir- 
cuit, and I didn't think they were 
getting a lot of support. There 
wasn't quite a scene, and I 
thought that if we all went out 
and supported each other with 
a cheap ticket price, we could 
maybe go build something. 

We almost didn't make it past 
the first year. I was lucky enough 
to have a 1 5-minute meeting with 
the CEO of Vans at the time and 
convinced him that I could help 
htm promote amateur skating if 
he would be part of this event, 
and in 1996 it became the Vans 
Warped tour. They allowed us to 
get to the second year financially. 
For the promoters that lost 
money on the first year we pretty 
much had to go play for nothing 
the second year to get there. 

Q: In 2000, Warped was sold to 
Launch. What brought that on ? 
A: During the dot-com craze, if 
you didn't make a dot-com en- 
trepreneur deal, 1 guess you 
weren't an entrepreneur. Which 
exploded in our face. 

Q: What went wrong? 
A: After the crest in the dot-com 
boom, I guess they were on the 
brink of potentially going out 



of business and they had an op- 
portunity to be purchased by 
Yahoo, and they're still with 
Yahoo. It was just crazy. The 
night before the tour started we 
were sitting in the parking lot 
thinking the whole concept and 
tour would be dragged into po- 
tential bankruptcy with them. 
But we ended up getting the 



HIGHLIGHTS 



KEVIN LYMAN 

1983: Joins Southern 
California promoter 
Goldenvoice as stage 
manager at Fenders 
Ballroom in Long Beach; 
becomes production 
manager for Goldenvoice 

1995: Launches the first 
Warped tour in partnership 
with Creative Artists 
Agency's Darryl Eaton 

1996: Vans comes 
onboard as sponsor. 
Lyman opens 4Fini, a 
mulbfaceted entertainment 
property that includes 
the Warped tour, along 
with management and 
label concerns. 

2000: Warped tour sold 
to Launch Media for a 
reported $12 million- 
$18 million 

2004: CAA and Lyman 
buy back Warped tour, 
with Vans as a financial 
partner. Taste of Chaos 
and Crusty Demons 
tours are born, but only 
Taste survives. 



rights back to the tour in 2004. 
They owed us a bunch of money 
— this crazy deal where the only 
people that made money were 
the lawyers — and we owed a 
bunch of money for taxes on the 
deal, and thaf s when Vans came 
in and purchased a large chunk 
of the equity from us so we could 
keep it going. Me and Darryl still 
own part of the tour, and Vans is 
the majority owner. 

Q: You have said that Warped 
turns its audience over completely 
every three to four years. What are 
the challenges in that? 
A: By the time the Warped kid 
hits 18, 19 years, they're mov- 
ing on to other things. That's 
fine, because we're getting their 
younger brothers and sisters 
who want to see what their sib- 
lings had such a great time at. 

But it forces you not to rest on 
your laurels. I 'm accused ofbeing 
a workaholic sometimes, but you 
can't sit back. I think that's what 
happens with some of these other 
properties, everyone sits back and 
takes things for granted. 

Q : What is the key to breaking live 
entertainment properties in inter- 
national markets? 
A: When we took Warped over- 
seas in 1997, we met some 
resistance, I felt, from the es- 
tablishment in some territories. 
It's hard to build a package that 




crosses borders. A lineup in 
Paris doesn't make sense when 
you cross into Germany. 

We just finished [an interna- 
tional run of] Taste of Chaos, 
and I really felt like because we 
brought a band like Funeral for 
a Friend from the U.K. around 
the world with us that we were 
embraced by the industry in the 
U.K., the agents, the record la- 
bels, the managers. They really 
stepped out and supported the 
project and are talking about 
next year already. We were able 
to take bands like Story of the 
Year, who had never been over- 
seas, and they just received an 
offer that was two-thirds of what 
we received for the whole pack- 
age [ for] their second time into 
Australia in May. 

Q: So industry support is key first 
and foremost? 

A: Absolutely. It's hard to break 
bands on a worldwide level; la- 
bels aren't having much success 



in this niche world. It's about 
getting them to understand 
maybe our tours are a good 
thing to support and be part of. 

Q: The Vans-Warped relationship 
is the longest-running in touring. 
What makes a sponsorship work? 
A: I think it's about delivering 
value . . . If you look at [the Bill- 
board] Boxscores, our ticket 
price is $23.75, and the average 
of the top 20 shows was $43. If 
we would have gone with a $43 
ticket, we would have been one 
of the top [grossing] tours in the 
country last year. 

For the sponsors, we deliver. 
We don't overprice our packages, 
we're very competitive. And 
we're a tour that can tell you 
we're going to be around in 2007. 

Q: When you talk about the rev- 
enue streams of Warped, how is it 
divided between ticket sales and 
sponsorships? 

A: We've never quite broken 



even on our ticket sales. We had 
800 people on the road last year. 
If we make any money, it's 
through the sponsorships. I'd 
say about 30% of gross revenue 
comes from sponsorships. 

Q: Are multi-act tours like Warped 
or Taste of Chaos the best way to 
break an act now, ifyou do not have 
a TV show? 

A: Absolutely. There are too 
many bands trying to tour right 
now. With Warped, you put 
them all together, it takes the 
traffic out of the market. 

But I never wanted Warped to 
be the end-all, [with] the pressure 
sometimes I 'm getting from kids 
in bands calling me saying if they 
don't get on Warped they'll get 
dropped from their label. That's 
not really fair, either. That's a lot 
of pressure. We had over 1 ,000 
bands submit this year through 
CAA, and we ended up booking 
about 125 throughout the tour. 

We book bands sometimes, 
then the record doesn't come out, 
but we honor our word and bring 
them out on the tour because 1 
believe these bands should be 
able to make a career touring. A 
lot of these bands aren't de- 
pendent on selling records now. 

And our marketing is so viral 
through the Internet now, and 
the kids are so tuned in that we 
just have to get the word out. We 
went on sale with Taste on the 
Internet presale and without 
spending a dollar sold almost 
2.000 tickets in Los Angeles. 

Q: How healthy is the touring busi- 
ness right now? 

A: I think the club business is 
very strong. But there are so 
many bands trying to fill these 
clubs, people are holding club 
dates all the way into June and 
july now. Kids are going back to 
live music — they like going to 
shows. And I think Warped 
turned a lot of them on to it for 
the first time. •••• 
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International Consumer 
Electronics Show (CES) 2006 

What: The annual trade show 
for consumer electronics 
Where: Las Vegas Convention 
Center 

When: Jan. 5-8. 2006 
Who: Exhibitors include 
manufacturers, developers 
and suppliers of consumer 
technology, hardware, content, 
technology delivery systems and 
related products and services. 
Web: cesweb.org 



BY ANTONY BRUNO 

ON THE COUCH 

Home Entertainment Systems 
Will Grab CES Spotlight 

It is big, loud and incredibly crowded. But the annual International Con- 
sumer Electronics Show remains the place to be every January to see 
the latest entertainment products and trends. 
The home entertainment market is the focus of this year's event. At 
the 2005 conference, major players like Sony, Samsung, Microsoft and 
others pledged to create products that would free digital content from the 
confines of the computer hard drive and share it with widescreen TVs and 
surround sound systems. 

At the event taking place Jan. 5-8 in Las Vegas, attendees will see how 
they have delivered on that promise. 

"Whatever content I have. I'm going to be able to use it. view it and watch 
it any way I want it," says Karen Chupka, VP of events and conferences for 
the Consumer Electronics Assn., which produces the event. "While there's 
been a lot of promise of that in the past, this is the year you're really going 
to see it on the show floor." 

For consumer electronics manufacturers, the digital home is an oppor- 
tunity to compete in a fresh market. With Apple Computer's iPod still dom- 
inating the portable MP3 space for the foreseeable future, the consumer 
electronics battle for digital music has now shifted to the home. 

For content owners, focusing on the home allows them to market digi- 
tal music to new users— those not interested in carrying the music on 
portable devices. 

The result is a symbiotic relationship that has brought the two camps 
closer than ever before. 

"It helps bring new players into the market." Chupka says. "As technol- 
ogy evolves and as new players start testing the waters, it brings in a whole 
new audience to the show." 

On the consumer electronics side. Sony Electronics is making perhaps 

Gadgets Galore: CES is expected to draw some 130.000 attendees 
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the biggest splash, booking a 25.000-square- 
foot booth— billed as the show floor's largest— 
and for the first time is bringing every product 
division to the event. CEO Howard Stringer is 
even giving the opening keynote address. 

For Sony, this CES is the launch pad for sev- 
eral initiatives across a range of categories. From 
high-definition TVs to cellular phones to its Walk- 
man line of MP3 devices. Sony is using the event 
to regain momentum in the face of increasing 
challenges from Samsung. Microsoft and Apple, 

The Sony-led Blu-ray consortium will unveil 
its plans to launch high-definition DVD, hoping 
to seize the advantage over the Toshiba-led HD- 
DVD format. 

Another central feature of Sony's presence 
will be revelations about its much-anticipated 
PlayStation 3. 

Microsoft's Xbox 360 game console, intro- 
duced Nov. 22, has stolen the early spotlight. 
But Sony is expected to release new details about 
its upcoming platform at CES in hopes of con- 
vincing consumers to wait for its 2006 release, 

Intel also will be a closely watched partici- 
pant. The company in August introduced its Viiv 
(rhymes with "five") media center technology 
that bundles a number of digital entertainment 
elements in one package. They include a remote 
control, easy on/off controls (no logging on or 
loading). Windows Media Center Edition oper- 
ating system and software, home-theater-quality 
sound support, access to online entertainment 
services and a TV tuner card. The card will allow 
users to record, pause and rewind live TV and 
store programming on the hard drive. 

So far. only a handful of consumer electron- 
ics manufacturers and services have voiced sup- 
port for the new platform, the most notable 
being TiVo and MovieLink. But Intel says it is 
working with a number of computer, consumer 
electronic and content partners to set interop- 
erability standards so media can move from Viiv 
computers to home entertainment systems. 
More details are anticipated at CES. 

Microsoft, meanwhile, will give a preview of 
its new Vista operating system, as well as the 
many consumer electronics devices that now 
feature different versions of Windows software. 

According to Windows digital media VP Amir 
Majidimehr, the range of continued on >>p24 
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from >>p23 

devices now supporting Windows soft- 
ware is an indication that the battle over 
whether the PC or the TV will be the hub 
of the digital living room has ended. 

"Our partnerships with consumer elec- 
tronics customers are the strongest they've 
ever been," he says. "Everybody put down 
their swords 12-18 months ago. What you're 
seeing is that the two are being married 
together in sort of a peaceful matter." 

The upshot of this collective focus on 
digital entertainment is that content own- 
ers have gained powerful new marketing 
allies in the effort to convert consumers 
to digital services. 

"That is going to be instructive and help- 
ful in terms of raising awareness across the 
mass consumer market," Gartner G2 ana- 

'Digital music 

needs to 
move beyond 
a portable 
playing 
experience.' 

—MIKE McGUIRE, 
GARTNER G2 

lyst Mike McGuire says. "If done properly, 
it can help broaden consumer awareness 
of digital media overall and music specif- 
ically. Those are going to be important mes- 
sages for consumers to hear, to see beyond 
just the offerings from the online music 
services and the industry itself." 

But record labels and other content 
owners also are keeping a close eye on 
these announcements, because they des- 
perately need to expand the availability 
of digital entertainment. 

For digital music to grow from the 5% 
of global music sales it is today to the 25% 
predicted by 2010. more devices and prod- 
ucts that let consumers access their library 
throughout the home are required. 

"It needs to move beyond a simple, 
portable music playing experience," 
McGuire says. "That will be very important 
to build up the environment for digital 
music and digital media overall." 

As a result, more representatives from 
the content industry are expected to at- 
tend the upcoming CES than ever before. 

"The thing that happened between last 
year and this year is that media got on- 
board," Forrester Research analyst Ted 
Schadler says. "The joint partnerships, 
agreements and announcements make it 
clear media companies are getting with 
the digital transition." 



Not wanting technology to pass them 
by. TV networks are experimenting boldly 
with new digital distribution models. For 
instance, ABC and NBC are offering down- 
loads of hit shows and classics via iTunes 
and cable video-on-demand outlets. Fox 
is planning to offer original episodes of 
"Family Guy" exclusively on the Internet. 

According to Schadler. this is an en- 
couraging sign, as consumer electronics 
manufacturers and content providers must 
work together more closely if they are to 
attract consumer attention. 

"They need to sell digital experiences, 
not products." he says. "Consumers want 
products plus content." 

And therein lies the challenge. Despite 
all the attempts to create interoperable 
home entertainment networks, adoption 
remains low because consumers feel they 
are still too costly and too complicated. 

A worldwide consumer survey con- 
ducted on behalf of consulting firm Ac- 
centure found that 80% of consumers list 
cost as the primary barrier to buying a dig- 
ital home system. Only 4% said they could 
afford a converged system today, and 24% 
said they believe they never will. 

But even as the costs drop, consumers 
say the complexity of setting up a home net- 
work, let alone connecting it to a home en- 
tertainment system, is not worth the bother. 

The problem is that vendors still make 
it more difficult to incorporate a compet- 
ing product into their system in order to 
promote the ease of use of their own. 

Although the company will not have a 
presence at CES. Apple has aspirations 
of its own for the digital living room that 
may overshadow the news coming from 
the conference. 

Apple-watching Web site Think Secret, 
which has successfully predicted such an- 
nouncements as the iPod Shuffle and the 
video iPod. says Apple will introduce its 
new content delivery strategy in con- 
junction with its media-centric Mac Mini 
at the MacWorld Expo conference, to be 
held just a few weeks after CES, 

The new system reportedly will have 
TiVo-like recording capabilities and also 
allow users to buy content to either down- 
load directly to an iPod or stream to a con- 
nected TV, not store on the hard drive. 

Given Apple's ability to offer the kind 
of compelling digital media experience 
that so far has eluded other providers, 
some question whether the home enter- 
tainment system will cut into the iPod's 
market after all. 

"That's the argument, but it just hasn't 
been true yet," Schadler says. "Do people 
need an open system to enjoy digital media, 
or are they just as happy to get something 
from just one provider?" ■ • • • 



BY ANTONY BRUNO 

CES: BY THE NUMBERS 

| he 2006 International Consumer Electronics Show will 
feature 199 panels and "Supersessions," 1.5 million 
square feet of exhibit space, more than 2,500 exhibitors 
and 130,000 expected attendees over the course of the 
^ four-day event. 

As usual, Microsoft chairman/chief software architect Bill Gates 
will deliver the preshow keynote address at 6:30 p.m. on Wed., Jan. 
4. Many expect a preview of the new Vista Windows operating system, 
among the other announcements and demonstrations. 

Sony Corp. chairman/CEO Howard Stringer will make the open- 
ing keynote address at 9 a.m. on Thursday, Jan. 5. Intel CEO Paul 
Otelllnl will deliver his keynote later that day at 4:30 p.m. 

Yahoo chairman/CEO Terry Semel will take the keynote stage at 
9 a.m. on Friday, Jan. 6. Google co-founder and president of prod- 
ucts Larry Page will close the keynote program at 4 p.m. 

The Industry Insider series, part of the conference's Innovations 
Plus program, will kick off with Dell founder and chairman Michael 
Dell at 2:30 p.m. on Jan. 5. 

Other noteworthy panels include "The Return of Radio" on Jan. 5, 
which will focus on the evolution of the radio market through satel- 
lite and high-definition radio. Moderated by IDC analyst Susan 
Kevorkian, panelists include iBiquity Digital's Bob Struble, XM Satel- 
lite Radio's Hugh Panero, Texas Instruments' John Gardner and Clear 
Channel Radio's Jeff Littlejohn. 

The digital home is a major theme of the show, highlighted by 
the Connected Home Entertainment TechZone— a showcase of the 
latest in media servers and whole-house audio and video. Individ- 
ual TechZones also will highlight achievements made In the audio 
industry, focusing on such segments as portable audio, mobile 
audio, accessories, speakers and components, Internet audio and 
digital content storage. 

Finally, the Studio a Home TechZone, part of the Innovations Plus 
program, will feature home studio products like home recording 
and editing products, electronic music creation software, 
"prosumer" recording and editing products and video editing and 
production tools. •••• 
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2006 is going to be a hot year for new talent. 
These 10 faces to watch represent our picks. 
We have put our musical ears to the test and 
found rising stars across all genres— country, 
Christian, pop, classical, Latin, dance, R&B, jazz 
and rock. These multitalented artists either 
have a highly anticipated debut album ready 
to come out in the first quarter or have been 
under-the-radar and are expected to explode 
at any moment. Enjoy! —Tamara CONNIFF 
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ARCTIC 
MONKEYS 

DOMINO RECORDINGS 

Of the coolest British newcomers 
to emerge in 2005, Sheffield's Arc- 
tic Monkeys climbed to the top of 
the heap. 

"Far and away, there hasn't been a 
band which has created this kind of 
a buzz amongst record companies 
and publishers this year" says Mike 
Smith, EMI Music Publishing U.K. sen- 
ior VP/director of A&R. Smith was 
instrumental in signing the band to 
a long-term, worldwide, exclusive 
publishing deal this year. 

Domino Recordings, home to Franz 
Ferdinand, came out on top amid 
frenzied label interest to ink the four- 
piece to a recording contract. 

Lifted by a dedicated fan base and 
an online marketing campaign, Arc- 
tic Monkeys' Oct. 17 debut single, "I 
Bet That You Look Good on the 
Danceftoor," vaulted to the top spot 
at home and to No. 7 on the Billboard 
Eurochart Singles chart. 

Because of that success, interest is 
building for the band's forthcoming 
album, "Whatever People Say I Am, 
That's What I'm Not," which will be 
released locally Jan. 30. The album 
will be preceded by a second single, 
"When the Sun Goes Down." 

Details on the act's U.S. push will be 
released this month. —Lars Brandle 



SHANNON 
BROWN 

WARNER BROS. 



After 11 years in Nashville, Shannon 
Brown is not a newcomer to the coun- 
try music industry. But Warner Bros. 
Is launching her label debut with all 
the energy and innovation usually as- 
sociated with a promising new artist. 

In a creative initiative, Warner Bros, 
teamed with AOL Music to introduce 
Brown to the online audience through 
a six-part Web video series. Titled "This 
Is Shannon Brown," it launched on aol- 
muslc.com last summer. In bite-sized 
video snippets, the series offers a be- 
hind-the-scenes look at everything in- 
volved in releasing a new album and 
introducing an artist who has not yet 
become a household name. 

Big & Rich's John Rich produced 
Brown's new album, due Feb. 28. 

"She's been around the block a 
couple of times and hasn't been able 
to break through," he says, referring 
to her time on Arista Nashville and sis- 
ter label BNA Records between 1997 
and 2002. "Shannon and I finally cap- 
tured musically what she is all about. 
We wrote some big old hits. Her head's 
in the right place, and she's going to 
come out and absolutely rock'n'roll." 

The Iowa native's debut single, 
"Corn Fed," is currently on the Bill- 
board Hot Country Songs chart. 

-Phyllis Stark 



DECEMBIERADIO 

SLANTED 

Spring Hill Music Group's new 
Slanted imprint gained critical kudos 
for introducing torchy rock vocalist 
Charity Von, but in 2006 look for De- 
cembeRadlo to put the scrappy Indie 
label on the dial in a big way. 

Formed in 1998, this Blacksburg, 
W.Va.-based rock outfit cites such in- 
fluences as Aerosmith, Lenny Kravitz 
and the Black Crowes, and serves up 
hard rock with a Southern flavor. 

The group Is the resident worship 
band for Camp Berea's Deep Freeze 
youth camps near Concord, N.H., 
where it has developed a rabid teen 
fan base. It was voted breakout band 
of the year by radio stations attend- 
ing the 2005 Rock Summit, and It 
has already scored slots on Atlanta- 
Fest and Rock the Universe, two of 
Christian music's largest festivals. 

"You meet these guys and think, 
'Wow, great guys.' You see and hear 
them play and go, 'Wow! They 
rock!' " says David Ecrement, direc- 
tor of marketing for Slanted. "We will 
be placing heavy emphasis on the 
live aspect of what they do. That's 
where the dots really connect." 

Produced by Scotty Wilbanks 
(Third Day, Overflow, NewSong), 
the band's debut is slated for late 
summer/early fall. Slanted is distrib- 
uted by Warner Bros. -owned Word 
Distribution. —Deborah Evans Price 



TEDDY GEIGER 

COLUMBIA RECORDS 

Teddy Geiger's debut album, "Under- 
age Thinking," does not come out until 
Feb. 28 on Columbia Records, but the 
17-year-old from Rochester, N.Y., is al- 
ready poised to be everyone's next 
musical sweetheart. His songwriting 
and guitar work are drawing compar- 
isons to a teenage John Mayer for 
good reason. Geiger's tunes are full 
of smart— but not precocious— lyrics 
and catchy melodies. First single "For 
You I Will (Confidence)" goes to radk) 
this month. 

Producer/songwriter Billy Mann 
discovered the self-taught musician 
during auditions for VHTs "In Search 
of the New Partridge Family." Geiger 
did not land the coveted role of Keith 
Partridge, but got something much 
better: a recording contract. 

In the meantime, Geiger, who was 
featured In Teen People's "What's 
Next" issue, has found another ve- 
hicle to make him a TV personality. 
He has a recurring role as a rising 
young pop star— talk about type- 
casting—in the new CBS series "Love 
Monkey." The dramedy, which stars 
Tom Cavanaugh and Jason Priest- 
ley, debuts Jan. 17. The initial 
episodes will feature a number of 
Geiger's songs. 

The singer is also scheduled to ap- 
pear on "CBS Saturday Morning" 
Jan. 28. —Mefinda Newman 



ANJA 

HARTEROS 

RCA RED SEAL 

In the opera world, the focus is on 
rising 32-year-old German soprano 
Anja Harteros. 

Winner of the 1999 Singer of the 
World competition In Cardiff, Wales— 
a prize given in other years to such 
singers as Karita Manila and Dmitri 
Hvorostovsky, who have achieved in- 
ternational success— Harteros has 
gone on to sing at the Vienna State 
Opera, the Salzburg Festival and the 
Metropolitan Opera, where she made 
her debut in the 2003-04 season. She 
has remained a hidden gem, but that 
is all about to change. 

Last month, Harteros went Into 
the studio to record a disc of Mozart 
opera and concert arias (plus 
Haydn's "Scena Di Berenice") with 
the Vienna Symphony and conduc- 
tor Plnchas Steinberg. Her debut 
album is slated for release on RCA 
Red Seal this summer. 

"She has an incredible voice, but 
she also possesses a stage charisma 
and a charm that we believe will con- 
nect directly to the hearts of both 
opera aficionados and the broader 
public," says Gilbert Hetherwlck, pres- 
ident of Sony BMG Masterworks. "We 
believe that for her, all of the planets 
are lining up for a major career." 

—Anastasia Tsloulcas 
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J ER EMI AS 



MYLO 



UNIVERSAL MUSIC LATINO BREASTFED/RCA 



In December, Venezuelan singer/ 
songwriter Jeremi'as played an im- 
promptu show at the offices of his 
label, Universal Music Latino. Armed 
only with an acoustic guitar, he show- 
cased his compelling voice— remi- 
niscent of Joan Manuel Serrat and 
Joaquin Sabina— strong melodies 
and beautifully crafted, often witty 
lyrics. (One song was about a man 
who catches his wife and best friend 
In a compromising situation.) 

Those were the elements that led 
Universal to sign Jeremi'as, whose real 
name Is Carlos Eduardo Lopez Avlla. 
The label, which believes his songs 
will strike a chord with a broad audi- 
ence, has made the singer a priority 
for 2006. 

Prior to Universal, Jeremfas had 
minor success with his self-titled 
debut on indie Avlla Records. Some 
radio hits In Puerto Rico brought him 
to the attention of Universal VP of 
A&R Walter Kolm, who In turn took 
him to Universal Latino president 
John Echevarrfa. 

"He is a quality artist with popular 
appeal," Echevarrfa notes. 

This month, Jeremfas' first single, 
"Uno Y Uno," will ship to radio si- 
multaneously in the United States 
and Latin America. His as -yet- untitled 
album is due In the first quarter. 

—Leila Cobo 



Dance music execs are always search- 
ing for an artist that they can respect- 
fully cross over, one that can satisfy 
the expectations of dance fans and a 
pop audience. In Mylo, they get both. 

Mylo, aka Myles Maclnnes, creates 
original music that merges dance's 
reigning electro sound with rock and 
pop, sometimes literally. His biggest 
overseas hit Is a fully licensed mash- 
up of Miami Sound Machine's puffy 
"Doctor Beat" and his own bleepy 
"Drop the Pressure." Expect it to do 
some damage on the Hot Dance 
Club Play chart upon its U.S. release. 

The Scotsman's debut album, 
cheekily titled "Destroy Rock'n'Roll," 
is already a grass-roots smash in the 
United Kingdom, having sold close 
to 300,000 units on Mylo's own 
Breastfed label. Those numbers 
prompted major-label interest state- 
side, and Breastfed/RCA will release 
"Destroy" Feb. 7 In the United States. 
If Europe is any indicator, potential 
for sales is great. 

A conceptual cousin to Madonna 
producer Stuart Price (aka electronic 
artist Les Rythmes Digitales) and 
LCD Soundsystem frontman/DFA 
co-founder James Murphy, Mylo 
mixes formats as welt as genres. He 
tours as a DJ, but also has a full live 
band, which he will take on the road 
in the United States. —Kerri Mason 



NE-YO 

DEF JAM 

Nicknamed Ne-Yo after the movie 
character Neo in "The Matrix," the 
22-year-old R&B singer has already 
made people sit up and take notice 
of his skills. 

With super producer Scott Storch 
and Kam Houf, he co-wrote Mario's 
long-running R&B/pop hit "Let Me 
Love You," which recently copped 
two Billboard Music Awards. In ad- 
dition to writing credits for Mary J. 
Blige, B2K, Faith Evans and Musiq, 
Ne-Yo (born Shaffer C. Smith) is 
ready to add another milestone to 
his resume. On Feb. 28, his Def Jam 
album will debut, under the fitting 
title "In My Own Words." 

Meanwhile, the Arkansas-to-Las 
Vegas transplant already has two 
successful singles under his belt. 
"Stay" featuring Peedi Crack peaked 
at No. 36 on the Hot R&B/Hip-Hop 
Songs chart, while "So Sick" is cur- 
rently No. 22. 

His brand of melodic R&B has 
been featured on BET Style. MSNBC 
and MTV, where he was profiled on 
"You Hear It First." After wooing 
fans last summer on a Teen People- 
sponsored listening-lounge tour 
with label mates Rihanna and Teairra 
Mari, which was hosted by Def Jam 
honcho Jay-Z, Ne-Yo went on to 
open for John Legend. 

-Gail Mitchell 



THE SWORD 

KEMADO RECORDS 

There will be no shortage of hard 
rock bands primed for stellar suc- 
cess in 2006, with big things ex- 
pected from Victory's Hawthorne 
Heights, Century Media's Lacuna 
Coil, TrustkilPs Bleeding Through and 
Epitaph's My Chemical Romance, 
among others. But old-fashioned 
metal will not be left out, and new 
act the Sword is expected to wave 
the flag for the genre. 

The Austin-based quartet owns 
a monstrous sound, one that echoes 
the riffs of Black Sabbath and the 
psychedelic sludge of stoner rock 
heroes Kyuss. Thanks to nine gui- 
tar anthems that slash and hack 
their way through the band's self- 
titled debut, which is due Feb. 14, 
the set is already turning heads with 
songs like "Winter's Wolves" and 
garnering rave reviews both locally 
and nationally. 

The band first won over fans and 
critics alike at last year's South by 
Southwest music conference and 
earned a touring slot with . . . And 
You Will Know Us by the Trail of 
Dead. Signed to the hipster- 
friendly Kemado Records, the 
Sword should find itself embraced 
by the same fan base that follows 
such acts as Sub Pop's Comets on 
Fire and Matador's Early Man. 

—Todd Martens 



CHRISTIAN 
SCOTT 

CONCORD JAZZ 

While dozens of technically proficient 
artists get churned out of jazz pro- 
grams each year, a rare few express 
themselves with creativity and vision. 
Enter Christian Scott. 

The 22-year-old trumpeter tops the 
class of upstarts with his exhilarating 
March 28 debut, "Rewind That," on 
Concord Jazz. 

With a maturity engendered by 
his mentoring uncle— jazz saxo- 
phonist Donald Harrison— Scott 
boasts a singular breathy tone. He 
sounds intent on breaking straight- 
ahead jazz codes with his funk- and 
rock-infused style, marked by odd 
meters, urgent grooves and pas- 
sionate romancing. 

Scott is getting the royal treat- 
ment at Concord. The label's mar- 
keting plan calls for club showcases 
and inclusion on free sampler discs 
at retail outlets. In addition, his debut 
CD will be sold at the developing- 
artist price of $12.98. 

"We're pricing Christian's album 
aggressively to encourage the cost- 
conscious consumer to discover a 
young artist who plays with convic- 
tion," Concord Music Group GM 
Gene Rumsey says. "We feel Chris- 
tian can capture the imaginations 
of jazz fans and music lovers." 

—Dan Ouellette 
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The Secrets Of Voting 




The Grammy Awards. How do 
legacy artists get bundled with 
rap stars? Who decides the 
nominees for the coveted 
album of the year? Does it 
make sense to have Mariah 
Carey, Paul McCartney, Gwen 
Stefani, U2 and Kanye West all 
up for the same award? Your 
questions answered right here. 




BY TAMARA CONNIFF 
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_t is that Grammy voting time of year. Those 
nominated fete the Recording Academy's wisdom and 
prowess, while those shunned cry fraud and favoritism. 

Yet the voting process has been a mystery, until now. 
In fact, it is obsessively overseen by Diane Theriot, head 
of awards, and a 17-year Academy veteran. She has held 
strong through numerous regimes (from the hated 
Michael Greene to the loved Neil Portnow). 

In early summer, Grammy entries are solicited from 
Recording Academy members and registered record la- 
bels. This group submits approximately 15.000 initial 
entries for Grammy consideration online between June 
and August. Theriot and her awards team then assess 
all the entries to make sure they are actually eligible. 

In late September, Grammy screening meetings are 
held to ensure all recordings have been entered into the 
correct categories. For example, to assess whether U2 
should be considered rock or pop. etc. 

This is no small task given there are 108 categories. 
The Academy invites member experts in each genre to 
make these assessments. The Academy prides itself in 
that the Grammy Awards are based on peer voting. 
These experts are chosen based on what area — pro- 
ducer, artist, etc. — of the recording business qualified 
them for membership. 

Screening committees for Native American music, 
soundtracks, world music and children's music are held 
at the Recording Academy's Santa Monica, Calif., head- 
quarters. All other committee meetings are held dur- 
ing a two-day off-site, usually at a swank hotel, where 
experts labor in nine different screening rooms. 

Now it starts getting complicated. Enter the craft 
fields. (As a refresher, the 108 categories are contained 
in 31 fields; for example, the pop field has seven cate- 
gories.) Craft field categories are deemed so because 
they require a distinct amount of hands-on research 
and expertise. They include album package, album 
notes, best historical album, remix and surround sound. 
It is important that those voting on album package ac- 
tually see the album package, etc. The Academy sets 
up expert craft committees in each chapter city made 



pens at a later time. 

The general ballot also gives the Academy the semi- 
finalists for the jazz, classical, Latin and music video 
fields as well as the general field, aka the BIG ONES: 
album of the year, record of the year, song of the year 
and best new artist. 

Nomination review committees comprised of voting 
members who have been approved by the trustees then 
scrutinize these semi-finalists. Yes, trustees are eligi- 
ble to be on these committees. Theriot assures Billboard 
that these committees are in fact top secret and rotate 
every year. 

Why have nomination review committees? Theriot 
says these committees began for classical and jazz in 
May 1989 and May 1992, respectively, because it is not 
mainstream music. The Academy wanted to make 
sure that members did not cast their votes based on 
popularity or name recognition, but truly on the qual- 
ity of the recording. The nomination review commit- 
tee listens to all semi-finalists recordings from 
beginning to end before casting their votes. Latin was 
added to this list in May 2002, and the general field 
was added in 1995. 

Yes. the general field is the most contentious. But 
shockingly enough, the Academy had good reason to 
do it. Theriot confesses that not all Academy members 
know the difference between song of the year and record 
of the year. Song of the year is a songwriter's award and 
needs to be judged based on melody, lyrics and writing 
aptitude. Record of the year is an artist's award and can 
be judged more on performance and delivery. Once 
again, the top-secret experts have to be called in. Com- 
mittee members cast their individual votes directly to 
Deloitte, whose representatives come on site. Each 
committee, including the craft committees, range in 
size from 15 to 40 people. 

This is how the Academy gets to the final nomina- 
tions. And for the naysayers who say members can vote 
in too many fields — not so. For the first ballot, mem- 
bers can vote in only nine fields; and for the second bal- 
lot, in only eight fields. The production, composing and 



Is the process perfect? No. People complain that the nominees, 
especially for album of the year, song of the year and record of 
the year, are either too commercial or not commercial enough. 



up of voting members. The chapter boards recommend 
committee members who then have to be approved by 
the full board of trustees. These craft categories do not 
go out to general voting. The craft committees go 
through a two-step voting process to determine the 
final nominations, which arc given directly to ac- 
counting firm Deloitte. 

Non-craft committee categories are included on 
the general ballot, which is based on the 15,000 en- 
tries. Grammy voters send their ballots to Deloitte, 
which then tabulates the data and prepare the 
awards department for the next round, which is even 
more complicated. 

The general ballot determines the semi-finalists 
for yet another set of craft fields: composing, ar- 
ranging, engineering and producing. This process is 
the same as the other craft committees, it just hap- 



arranging fields are voted on only by people who qual- 
ified for membership in these respective areas. 

The final nominations are due Jan. 1 L. Then, on 
Feb. 8. representatives from Deloitte, under police 
escort, will bring the winning envelopes directly to 
the Staples Center in Los Angeles, in time for the 
live telecast. 

Is the process perfect? No. People complain that the 
nominees, especially for album of the year, song of the 
year and record of the year, are either too commercial 
or not commercial enough. Theriot says the awards 
department is always working on ways to make the 
process better. 

Who are these people who get to sit on committees? 
They are peers of the nominees and winners, they are ex- 
perts, and, we all hope, they care more about music than 
record business politics. ••• 
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Deals & Dealmakers... Driving the Industry 
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LEARN FROM TOP DECISION MAKERS 
WHERE THE MONEY IS... 

• IT'S WIRELESS WORLD AFTER ALL: 
How to Make Money in the Mobile Space 

• MONEY CHANGES EVERYTHING: 
What Venture Capitalists Are Looking For 

• I WRITE THE SONGS: 

The Financial of Music Catalog Acquisition 

• MAKING THE BRAND: 

Finding the Dollars in Branded Entertainment 

• TOMORROWS PEOPLE: 

Valuations, Dealmaking and Predictions for 2006 



GET FACE TO FACE WITH... 

• financial consulting firms 

• investment bankers 

• venture capitalists & equity providers 

• artist managers 

• law firms 

• accounting firms 

• record labels 

• publishing companies 

• touring companies 

• promotion companies 

• new media companies 

• recording studios 
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SAVE $200! 
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"Billboard's Music & Money Symposium highlighted the 
need for a greater intersection between the creative and 
business visionaries, particularly in this time of evolving 
business models, great experimentation and dramatic 
change. Extremely worthwhile and informative." 
— John L. Simson, Executive Director, SoundExchange 



TESTIMONIALS: 

"From a networking, finance and business development 
point of view, this was an excellent Symposium to gain 
insight into current thinking within the US marketplace." 

— Scott Campbell, US Media & Communications, 
Industry Advisor, UK Trade & Investment 



FOR MORE INFO & TO REGISTER TODAY: WWW.BILLBOARDEVENTS.COM 
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Johnta Austin 

Singer/songwriter 
re-signs with Chrysalis 




Barcelona Brothers 

Estopa's new CD tops 
Media Control chart 



Portraying People 

Carlos Perez Is a picture 
of multifaceted success 




Capitol Nashville 

Jimmy Hamen pilots 
label's promo prosperity 






BY JILL KIPNIS | 

Diversity Marks 
Album Noms 

Grammy Category Includes Mostly 
Veterans, But Varying Styles Of Music 

LOS ANGELES — A comeback story, a living leg 
end, an established frontwoman making her 
solo debut, the world's biggest rock band 
and an opinionated rapper recorded 
the projects that make up a diverse 
album of the year slate for the 2006 
Grammy Awards. 

The nominees are largely 
music industry veterans, though 
their styles could not be more 
different. 

Mariah Carey's blend of pop and 
R&B is competing with Paul McCart 
ney's songwriting prowess, Gwen Ste- 
fani's dance-oriented solo foray and U2's 
rock anthems, while Kanye West offers up 
fresh, socially conscious rap. 

Here is a rundown of each nominated album 
and its success on the Billboard charts. 

• "The Emancipation of Mimi," Mariah Carey: 
Carey's eighth studio album is her best-selling since 
1995's "Daydream," which has sold 7.5 million copies in 
the United States, according to Nielsen SoundScan. "Mimi" ^ 
has sold 4.4 million copies in the United States since its April re- 
lease, and Island Def Jam reports total worldwide sales of more 
than 7 million units. The project debuted at No. 1 on The Billboard 
200 with 404.000 units. It stayed at No. 1 for two weeks. 

Carey co-wrote the project's 1 4 tracks — including hit single "We 
Belong Together" — co-produced most of the tunes and was exec- 
utive producer of the album with Island Dcf (am Music Group chair- 
man Antonio " L. A." Reid. The album emphasizes her octave-defying 
vocal talents through collaborations with Jermaine Dupri, the Nep- 
tunes. Snoop Dogg and fellow nominee West. 

"This is a comeback if you want to be technical about it," Carey 
told Billboard in November, "because it's an album of songs that 
have come from my heart that I didn't have to battle the record com- 
pany about. It was like, 'We support you as an artist." " 

• "Chaos and Creation in the Backyard," Paul McCartney: Mc- 
Cartney's 20th post-Beatles album and his continued on >>p32 



MARIAH CAREY is up for Grammy Awards in the 
album and record of the year categories, 



BY TODD MARTENS i 

Race For Record 
Of The Year 
A Close Call 

This year's Grammy Award nominees for record of the year 
have collectively logged 28 weeks at No. 1 on The Billboard 
Hot 100. Out of the five contenders, Mariah Carey had the 
biggest success: Her smash ballad "We Belong Together" 
spent 14 weeks ruling the chart, more than any other sin- 
gle in 2005. 

To take home an award, she will have to beat out four 
acts with top 20 hits. Among the other nominees, Kanye 
West, Green Day and Gwen Stefani have all won at least 
one Grammy in the past, and Gorillaz will try for their first 
award. Here is a closer look at the nominees. 

• "We Belong Together," Mariah Carey: The first single from 
Carey's "The Emancipation of Mimi" (Island) became her 16th 

ong to hit No. 1 on the Hot TOO. It was her first No. 1 since 
2000, when "Thank God I Found You" featuring Joe and 98° 
reached the summit. 

Carey told Billboard she had an early sense this song would 
stand out: "I had the chills. I had a great feeling about it when 
we finished writing the song, and I was flying back from At- 
lanta at some crazy hour of the morning . . . But we were lis- 
tening on the plane ride on the way home, and even from the 
demo, I really felt something special." 

■ "Gold Digger," Kanye West: As the second single 
from West's "Late Registration" (Roc-a-Fella/Def Jam), 
"Gold Digger" quelled any fears of West hitting a soph- 
omore slump. 

The song was the closest challenger to "We Belong To- 
gether" for pure chart dominance, as it spent 10 weeks atop the 
Hot 100. The single gave West his second No. 1 on that chart, 
and, like his 2004 hit with Twista, "Slow Jamz," it features a 
cameo from Jamie Foxx. 

"I look at voices as Instruments," West told Billboard in 
2005. "I wasn't going after the person or the name. I wanted 
the voice." 

• "Boulevard of Broken Dreams," Green Day: This is the sec- 
ond single from Green Day's "American Idiot" (Reprise) to 
earn a record of the year nomination. The title track received 
a nod last year, but did not win, although the trio took home a 
trophy for best rock album. 

"Boulevard of Broken Dreams" peaked at No. 2 on the Hot 
100 in March, giving the act its first top 10 hit on the chart. Ad- 
ditionally, it spent 16 weeks at No. 1 on Billboard's Modern 
Rock chart. continued on »p32 
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first studio set in four years in 
many ways marks a return to 
form. The Capitol Records proj- 
ect, which has scanned 377,000 
units, features the artist playing 
multiple instruments — the first 
time he has done so since 1980's 
" McCartney II." The album also 
includes some of his most crit- 
ically acclaimed songs in years 
such as "Fine Line." The artist 
won a Grammy in this category 
in 1 967 as a member of the Bea- 
tles for "Sgt. Pepper's Lonely 
Hearts Club Band." 

"Chaos" peaked at No. 6 on 
The Billboard 200 when it 
was released in September. / 

McCartney told Bill- / 
board around the time / 
of the album's re- 
lease that after 
meeting with pro- 
ducer Nigel Go- 
drich (Radiohead 
Beck), he discovered that their 
ideas were "surprisingly similar. 
I suggested a couple of possible 
things that I was listening to that 
we might draw off. And he said, 
'No, we've got enough to draw 
off. People want an album that 
sounds like you.' " 

• "Love. Angel. Music. Baby.," 
Gwen Stefani: The '80s-inspired 
dance album from Stefani — her 
first as a solo artist — includes 
collaborations with Dr. Dre and 
Eve, the Neptunes, OutKast's 
Andre 3000, Jimmy Jam & Terry 
Lewis and her No Doubt band- 
mate Tony Kanal. The Inter- 
scope project has scanned 3.3 
million units since its Novem- 
ber 2004 release and reached 
No. 5 on The Billboard 200 



thanks to a slew of hits includ- 
ing "What You Waiting For?." 
"Rich Girl" and "Hollaback Girl." 




This success follows almost 
1 0 years of hits from No Doubt, 
which have collectively sold 15 
million units in the United 
States, according to Nielsen 
SoundScan. 

"(My inspiration] was so 
strong with 'Love. Angel. 
Music. Baby.,' " Ste- 
fani says. "I knew _. - 



a jam *L 





exactly what 1 wanted to do, and 
it was just like I had such a fire 
ofinspiration." 

• "How to Dismantle an 
Atomic Bomb," U2: The Irish 
quartet's 1 1th studio album de- 
buted with a bang at No. I on The 
Billboard 200 in November 2004 
with sales of 840,000 units. The 
project has scanned 2.9 million 
, copies in the United States 
on the strength of such 
tracks as "Vertigo," "All 
^ Because of You" and 
; "Sometimes You Can't 
/ Make It on Your Own." 
A Some critics called 
the album the group's 

f §1 ^ est L '^ ort Slr!l - L ' "'fh*-' 
M^^^L Joshua Tree." which 

^P^^* this category 

1987. It follows on 
the heels of its pop- 
■ ular 2000 project, 
| "All That You Can't 
Leave Behind," 
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Album of the year (awarded to the artist, 
producer, recording engineer/mixer and mas- 
tering engineer, if other than the artist): 



"The Emancipation of Miml" (Island) 

Artist: Marian Carey 

Producers: various 

Recording engineers/mixers: various 

Mastering engineer: Herb Powers 

"Chaos and Creation In the Backyard" 
(Capitol) 

Artist: Paul McCartney 

Producer: Nigel Godrlch 

Recording engineer/mixer: Darrell Thorp 

Mastering engineer: Alan Yoshida 



"Love. Angel. Music. Baby." (Interscope) 

Artist: Gwen Stefani 

Producers: various 

Recording engineers/mixers: various 

Mastering engineer: Brian "Big Bass" Gardner 

"How to Dismantle an Atomic Bomb" 

(Interscope) 

Artist: U2 

Producers: various 

Recording engineers/mixers: various 

Mastering engineer: Arnie Acosta 

"Late Registration" (Roc-a-Feila/Oef Jam) 

Artist: Kanye West 

Producers: various 

Recording engineers/mixers: various 

Mastering engineer: Vlado Meller 



which has sold 10.8 million 
units worldwide, according to 
Interscope. 

U2's manager Paul McGuin- 
ness told Billboard in 2005 that 
the band is "always trying to beat 
their previous best. They went 
into [their career] to do it as long 
as they could be great and then 
stop. They hold the title, and 
they're not going to give it away. 
If someone wants to come and 
take it away, they'll have to fight 
them for it" 

• "Late Registration," Kanye 
West: Not one to couch his feel- 
ings, West told Billboard last 
summer that his sophomore 
album "is so good, it's scary." 
He said that some of the work 
on his debut, "The College 
Dropout," which has scanned 
2.8 million units, "was rushed, 
although people liked it. I've al- 
ways wanted to sound like I was 
rapping at the top of a moun- 
tain. I wanted to change the 
sound of music." 

West worked with producer 
Jon Brion and a host of artists 
including Jamie Foxx, Jay-Z, 
John Legend, Nas and Com- 
mon on the August 2005 re- 
lease, and incorporated 
previously recorded vocals from 
Bill Withers, Curtis Mayfield and 
Etta James. The album blends 
hip-hop, alternative and soul 
with live instrumentation. 

Such tracks as "Gold Digger" 
and "Diamonds From Sierra 
Leone" propelled the Roc-a- 
Fella album to bow at No. 1 on 
The Billboard 200 with 860,000 
units. Total sales now count 2.2 
million copies. •-• 
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"American Idiot" has proved 
to be a steady generator of 
radio hits. Its five singles have 
all appeared on the Modern 
Rock chart, with "Jesus of 
Suburbia" currently climbing 
the list. 

• "Hollaback Girl," Gwen 
Stefani: A song that was in- 
escapable all summer, "Hol- 
laback Girl" arrived on the 
Hot 100 at No. 82 in April and 
hit No. 1 six weeks later. The 
cut then spent four weeks at 
the top. 

"I'm really proud of the 
song, because it's really fun 



to have a hit," Stefani told 
Billboard, "but a hit that 
kind of transcends cultural 
and language barriers is just 
extraordinary." 

If it takes home a Grammy, 
it will not be the first time a 
Stefani single has earned that 
honor. Her duet with Eve, "Let 
Me Blow Ya Mind," won the 
best rap/sung collaboration 
honor in 2004. 

• "Feel Good Inc." Gorlt- 
laz: The first Gorillaz cut to 
make the Hot 100 is the act's 
second to be nominated for 
a Grammy. 



Record of the year 
(awarded to the artist, 
producer and recording 
engineer/mixer, if other 
than the artist): 

"We Belong Together" (Island) 
Artist: Marian Carey 
Producers: Mariah Carey, 
Jermaine Dupri, Manuel Seal 
Recording engineers/mixers: 
Brian Garten, John Horesco 
IV, Phil Tan 

"Feel Good Inc" (Virgin) 



Artist: Gorillaz featuring De 
La Soul 

Producers: Jason Cox, 
Danger Mouse, Dring, 
Gorillaz 

Recording engineers/mixers: 
Jason Cox, Danger Mouse, 
Dring, Gorillaz 

"Boulevard of Broken 
Dreams'* (Reprise) 
Artist: Green Day 
Producers: Rob Cavallo, 
Green Day 

Recording engineers/mixers: 



Chris Lord-Alge, Doug McKean 

"Hollaback Girl" (Interscope) 
Artist: Gwen Stefani 
Producers: the Neptunes 
Recording engineers/mixers: 
Andrew Coleman, Phil Tan 

"Gold Digger" (Roc-a-Fella/ 
Def Jam) 

Artist: Kanye West 
Producers: Jon Brion, Kanye 
West 

Recording engineers/mixers: 
Tom Biller, Andrew Dawson, 
Mike Dean, Anthony Kilhofer 



The song peaked at No. 14 
on the singles tally, and was 
No. 1 for eight weeks on the 
Modern Rock chart. 

"Feel Good Inc" Is the car- 
toon act's biggest hit since 
"Clint Eastwood" peaked at 
No. 3 on the Modern Rock 
chart In 2001. It is still going 
strong, having been on the 
chart for more than 30 weeks. 

Gorillaz's current single— 
"Dare," which features Shaun 
Ryder— has been on the 
rock chart since Novem- 
ber, and is hovering in the 
mid-20s. 



32 I JANUARY 7, 2006 

Copyrighted material 



The Beat 



melinda newman mnewman@billboard.com 



After The Gold Rush 

Green Day Seeks Some Well-Deserved Quiet After A Fab Year 



Green Day hopes 2006 brings 
the sounds of silence. One of the 
big winners at the Dec. 6 Bill- 
board Music Awards, the band 
headed to Australia after the 
awards show for two concerts 
before officially putting an end 
to the "American Idiot" era. 

And, as Green Day's Billie Joe 
Armstrong admits, parting can 
be such sweet sorrow. "It was a 
crazy year, but it's been the best 
year of our career," he says. "It's 
going to be kind of sad for it to 
end, but, you know, we don't 
have any regrets." 

Finally coming off the road 
means the band can "get back to 
some of the other aspects of what 
we do," bassist Mike Dirnt says, 
"whether it's recording or just 
getting back into the creative 
process again." 

Although Armstrong says dis- 
cussions about the next album 
will begin in January, he says not 
to expect anything too soon. 
"We'll start with silence and 
that's how we'll be able to find 
the inspiration to find another 
record," he says. 

Part of that inspiration comes 
from knowing when to stop 
touring. "A lot of people just 
keep going and going and 
j going," Dirnt adds. It is impor- 
L tant, he says, to know "when to 
j call it quits for awhile and go 
: home and rejuvenate and detox 
| and write another record." 
I Already, Armstrong says, in- 
; dividual ideas for new songs are 
! germinating. "We always share 
■ everything that we're doing. 
'• Right now, it's a lot of writing for 
i ourselves and it's staying right 
j there for right now and then 
I [we'll] start to put the puzzle to- 



gether and then try to up the ante 
a little bit." 

As the band members look 
back at 2005, Dirnt says the high- 
light, in a year filled with them, 
was their stadium shows. "It's 
just something that we worked 
really hard to get to and the fact 
that we were able to do that is 
something to be proud of." 

Green Day grossed S36.5 mil- 
lion from 76 shows, according 
to Billboard Boxscore. Its tour 
landed at No. 10 in the year-end 
ranking of top treks. 

The band continues to be 
managed by Pat Magnarella, 
who recently left Mosaic Media 
Group to form Pat's Manage- 
ment Company. 

Other clients of the Los 
Angeles-based firm include 
Goo Goo Dolls and the All- 
Amertcan Rejects. 

LOOKING BACK: As we 

turn the calendar page to a new 
year, a number of other artists 
shared their highlights of 2005 
with Billboard. 

Gwen Stefani: "It's hard to 
even pick just one, but since I'm 
on tour right now, I'll have to 
say meeting some of the people 
who have just been so support- 
ive to me have made [the suc- 
cess of her solo album] all feel 
very real. It's not just some num- 
ber on a chart." 

Ciara: "Selling 3 million [al- 
bums] worldwide. Also, trav- 
eling around the world was 
really a highlight for me, see- 
ing different cultures and dif- 
ferent lifestyles.' 

Kelly Rowland: "The World 
Music Awards. They did a good- 
bye presentation [to Destiny's 




Child] with Rihanna, Teairra 
Mari and Amerie doing 'Lose 
My Breath' with Patti LaBelle. 
We were all a mess! That was 
the Lord's way of telling us that 
this is only the beginning. It 
goes way beyond just now." 

Mario: "Being on tour with 
Destiny's Child. And going to 
Australia. That was my first time 
there. With no promotion, I 
went straight to 20,000-seaters." 

Chingy: "When everybody 
was giving back for Hurricane 
Katrina. It was the highlight 
of my life to make some peo- 
ple happy." 

Bun-B: "Probably to see Paul 
Wall have the No. 1 album 
across the board. Don't get me 
wrong: honorable mention 
would be me having the No. 1 
R&B/hip-hop album, but defi- 
nitely to see a Houston artist be 
No. 1 across the board, man, 
that was big." 

Bo Bice: "Between the birth 
of my son and then receiving 
the Jim Croce 20th Annual 
Music Award [presented by his 
wife and son) and being named 
top reality star at VHl's "Big in 
2005,' it's all been so crazy. It's 
hard to narrowit down, but def- 
initely my son has been a real 
life-changing experience." 

Ryan Cabrera: " 'Saved by 
the Bell, Season Two' coming 
out on CD. If you mean about 
me, it was getting my own TV 
show on MTV. It's just kind of 
unreal to realize that four years 
ago, I was sitting watching 
MTV and now I have a show 
on MTV." 

Additional reporting by 
Jonathan Cohen in New York. 
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R&B Icons, Up-And-Comers 
Kick Off New Year 




Welcome back! Let's get 
the new music year started 
with a few updates and a 
look ahead. 

As 2006 rolls in, singer/ 
songwriter Johnta Austin 
re-signs with his longtime 
publisher. Chrysalis Music 
Publishing. He has been with 
the company since 1997. 

The 24-year-old is also a 
double Grammy Award nom- 
inee <for song of the year and 
best R&B song), thanks to his 
co-writing credit on Marian 
Carey's "We Belong To- 
gether." In addition to pen- 
ning songs for Fantasia, 
Mario and Clara, Austin's 
most recent co-writing cred- 
its include Chris Brown ("Yo") 
and Mary J. Bilge ("Be With- 
out You"). Austin's album 
debut on Virgin Records Is 
due early this year. 

D'Angelo will resurface 
Feb. 28 as a producer/guest 
vocalist on Roy Hargrove's 
two-CD set of new record- 
ings. D'Angelo appears on 
disc one with Hargrove's 
band, RH Factor, which in- 
cludes saxophonist David 
"Fathead" Newman. The sec- 
ond CD in the Verve Records 
set will feature the Roy Har- 



grove Quintet along with a 
special guest, trombonist 
Slide Hampton. Also on the 
Verve tip: R&B icon Gladys 
Knight will do her standards 
thing for a CD on the label due 
in June. 

Sixties soul singer Howard 
Tate goes live on Shout Fac- 
tory's "Howard Tate Live," out 
Feb. 21. Recorded June 26, 
2004, In Denmark, the set en- 
compasses cuts from his 2003 
Grammy-nominated album 
"Rediscovered." 

Speaking of R&B legends, 
the career of Roberta Flack is 
encapsulated in Rhino's 17- 
track "The Very Best of 
Roberta Flack." In addition to 
signature hits ("The First Time 
Ever I Saw Your Face") and 
memorable pairings (with 
Donny Hathaway and Peabo 
Bryson), the Feb. 7 release 
features the rare B-side 
"Trade Winds." 

Universal/Motown Records 
has inked a multi-artist deal 
with T-Town Music. The Dal- 
las-based independent label's 
flagship act is the Dirty South 
Rydaz. The group comprises 
Big Tuck (whose club joint 
"Tussle" first earned T-Town 
buzz), Turn Turn, Fat B, Lll 



Ronnie, Double T, Addiction 
and Big Tite. The first release 
under the new pact will be Big 
Tuck's currently untitled al- 
bum, due In March. T-Town Is 
headed by principals Alan 
Powell, George Lopez and 
Trinidad Delgado. 

NEWCOMER ALERT: 

Keep an ear out later this year 
for new Atlantic Records re- 
cruit Hope. Discovered while 
as a street performer in Santa 
Monica, Calif., the singer/ 
songwriter/musician most re- 
cently toured with Seal, while 
her song "The Rain Don't 
Last" was featured on the 
American Red Cross' public 
service announcements for 
hurricane relief. 

Another artist to keep 
within close earshot is 12- 
year-old inspirational singer 
Spensha Baker. The young 
pro wowed the audience Dec. 
10 with her performance of 
"Love's in Need of Love 
Today" during the Recording 
Academy's Grammy Jam 
saluting Stevle Wonder. The 
Texas-born Baker is working 
on her first album for A&M, 
which is due at the end of the 
first quarter. •••• 
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Strokes Out To 'Impress 



NEW YORK— In 2001, the 
Strokes transcended the New 
York club scene in a flash. They 
became international rock stars, 
selling 1 million copies of their 
RCA debut "Is This It" in the 
United States alone, according 
to Nielsen SoundScan. 

The photogenic quintet were 
tagged poster boys for a much- 
ballyhooed new, energetic rock 
movement that included the 
Hives and the Vines, and later, 
Interpol. Franz Ferdinand and 
the Killers. 

But when the group offered 
up more of the same on 2003's 
"Room on Fire," sales suffered. 
The set has shifted 575,000 units 
to date domestically, and it raised 
the question were the Strokes a 
casualty of hype, or was it just 
the sophomore slump? 

RCA is hoping to reverse 
gears as it preps a new Strokes 
album, "First Impressions of 
Earth," for an unusual Jan. 3 
street date. The set has enjoyed 



strong prerelease buzz thanks to 
the single "Juicebox," which is 
No. 15 this issue on the Modem 
Rock chart, and its accompany- 
ing video, which stars comedian 
David Cross. 

The label and band decided 
that on this go-round, time 
would be on their side: time to 
record without deadlines loom- 
ing and time to properly set up 
the album at retail and radio, re- 
gardless of street date. 

"The first record was done 
quickly because we didn't know 
any better. It was our exact set 
list, in order." guitarist Albert 
Hammond Jr. recalls. "The sec- 
ond one, we were trying to get 
something different, but we 
didn't have the time. 

"This one, we didn't want to 
do that again," he adds. "We said, 
'Let's get our own equipment and 
just sit in the studio.' If it takes a 
month or two years, whatever." 

At the urging of producer 
David Kahne, vocalist Julian 



Casablancas is clearly audible 
above the instruments for the 
first time, singing with previously 
unheard power on tracks like 
"Juicebox" and "Fear of Sleep." 
And while songs like "You Only 
Live Once" and the ultra-poppy 
" Razorblade" are classic Strokes, 
others are quite different than 
their predecessors. 

"These songs have definitely 
pushed all of our abilities," 
Hammond says. "1 felt like we 
had to find something that 
would make people listen to 
the songs more and not focus 
on the 'sound.' " 

When it became clear that 
"First Impressions" would not 
be ready for the post-Thanks- 
giving retail rush, RCA decided 
to gamble with a Jan. 3 release. 
" I really wanted to make sure we 
caught the wave of when college 
and high-school kids were still 
at home, to then take the record 
back with them and start a dia- 
logue," label executive VP/GM 



Richard Sanders says. 

Further complicating the 
delay was that several new songs 
leaked to the Internet in the fall 
and spread like wildfire on 
music blogs. 

"I honestly would have liked 
to have this album out now to 
capitalize," Sanders says. "But 
we decided, *OK, let* s charge this 
up the radio charts and hope the 
video will give the single a sec- 
ond leg through the holidays.' " 

While "Juicebox" racked up 
spins at home, the Strokes were 
busy playing impromptu club 
gigs all over the world, trying to 
recapture the word-of-mouth ex- 
citement that fueled the band's 
early explosion. A handful of 
similar shows are on tap for Jan- 
uary in North America. 

"This is not a band that would 
ever rest on their laurels," Strokes 
manager Ryan Gentles says. "If 
anything, I don't think we feel 
like we've accomplished any- 
thing spedal yet . . . Now it" s time 
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Estopa Back On Top 



Erstwhile automobile assem- 
bly line workers David and 
Jose Munoz first topped the 
Spanish charts In 1999 with 
their self-titled debut as 
Estopa C BMG Ariola). 

Having shipped more than 
1.1 million units of that album 
in Spain, according to Sony 
BMG, the Barcelona-born 
brothers returned to the top 
of the Media Control chart 
in December with Estopa's 
fourth album, "Voces De 
Ultrarumba." 

Shipments of the Nov. 22 re- 
lease have passed the 230,000 
mark, Sony BMG Spain inter- 
national development product 
manager Rebeca Fragoso 
says. The album will come out 




in Mexico, Argentina and Chile 
during February, with Ger- 
many, Switzerland and the 
United States likely to follow. 

Estopa's uncomplicated but 
infectious streetwise take on 
Catalan rumba flirts with reg- 
gae and rap— a mixture that 
Fragoso says has helped Sony 
BMG ship nearly 3 million total 
albums to date in Spain. 

Estopa signed a global deal 
with BMG Music Publishing 
Spain in November, but its cat- 
alog prior to "Voces De Ultra- 
rumba" remains with EMI Mu- 
sic Publishing. Madrid-based 
Heredia Produce iones is book- 
ing a domestic summer tour. 
-HOWELL LLEWELLYN 

MOVIE TIME: Italian singer/ 
songwriter Federlco Zam- 
paglione is taking a break from 
his 15-year career with elec- 
tronic pop/rock trio Tiroman- 
clno, but it is no vacation. 

Tiromancino is essentially 
a vehicle for Zampagllone's 
compositions, published in 
Italy though Nonsense. In ad- 
dition to fronting and pro- 
ducing the act, he directs its 
videos and is putting that ex- 
perience to use this summer 
to direct the feature film 
"Nero Bifamigliare" for Rome- 
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based Moviemax. 

Tiromancino signed to Vir- 
gin Italy in 1999 after releas- 
ing four largely experimental 
albums on four different la- 
bels since 1990. 

Virgin GM Mario Sals says 
he is not worried about Zam- 
paglione's sabbatical affect- 
ing the act's career. "He's the 
sort of creative artist any 
label would love to have on 
its roster," Sala adds. "He can 
deliver quantity and quality, 
and you know he will pro- 
duce something of value. 
He's a guarantee." 

Virgin issued the two-disc 
compilation "95-05" in Italy 
Nov. 11, and it remains on the 
FIMI chart. Sala says ship- 
ments of the album, which in- 
cludes rerecordings of some 
of Tiromancino's early mate- 
rial, have passed the 70,000 
mark. -MARK WORDEN 

LOUISAN REIGNS: Ham- 
burg-based pop vocalist An- 
nett Louisan was one of Sony 
BMG Germany's top domes- 
tic successes in 2005. 

The label says it has 
shipped more than 380,000 
units of her debut album, 
"Boh^me," in Germany since 
its November 2004 release. 



Second album "Unausge- 
sprochen" was released Oct. 
24 and charted Nov. 1 at No. 3 
on the Media Control chart. 
Sony BMG says shipments 
stand at 180,000 units. 

Louisan was discovered in 
2004 by Hamburg-based 
Michael Karnstedt. European 
president of publisher Peer- 
music Germany, and signed 
to 105 Music, a Sony BMG 
joint venture with ex-EMI 
Germany president Heinz 
Canibol and former Elec- 
trola managing director 
Roman Rybnlkar (Billboard, 
April 2). 

Karnstedt is confident that 
Louisan's success will spread 
in Europe in 2006. particularly 
in France and the Benelux 
countries (the Netherlands, 
Luxembourg and Belgium). 
"The quality of her voice, her 
mysterious lyrics and her aura 
will surmount all language 
barriers," he says. 

Louisan's songs, published 
by Peermusic, are written with 
producer Frank Ramond, who 
she calls "the architect of my 
thoughts." She begins a three- 
month tour of German- 
speaking markets in February, 
booked by Semmel Concerts. 
-WOLFGANG SPAHR 
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Hilliard Stays Fresh 



After 31 years, 21 albums 
recorded for the ECM label 
alone and a demanding tour 
schedule of more than 100 
concerts around the world 
each year, how does the U.K.- 
based Hilliard Ensemble keep 
things fresh? 

One answer for the vocal 
group — one of the foremost 
of its kind in medieval. Re- 
naissance and utterly new 
music — is to keep uncovering 
masterly work. 

Such is the case with its lat- 
est ECM release, which arrives 
in stores Jan. 10. The album 
consists of compositions by 
Franco-Flemish composer 
Nicolas Gombert (circa 1495- 
circa 1560), including his Mass 
Media Vita and a few of some 
160 extant motets. 

The group's current lineup 
of countertenor David James, 
tenors Rogers Covey-Crump 
and Steven Harrold and bari- 
tone Gordon Jones was joined 
for this project by tenor An- 
dreas Hirtreiter and bass 
Robert Macdonald. Jones says 
that the lack of attention to 
Gombert's music is a mystery. 

"His music has such a 
sweetness and richness, and 
has such a sensuous quality," 
Jones says, "ft is so well- 



regarded, and there is so much 
of it that has survived. The tex- 
tures of Gombert are fascinat- 
ing too. He writes for low 
voices in a time when many 
composers were writing for 
high voices, and his music is 
very dark, very richly colored. 
So it is really very difficult to 
understand why he is so very 
rarely performed and even 
more rarely recorded." 

Another answer to how 
these singers keep their music- 
making so creative and vivid 
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Last album: "Room on 
Fire" (2003). 575,000 



to really work hard." 

To ensure in-store visibility 
duringthe holiday season, RCA 
created a freestanding counter- 
top, strobe-like device. "If you 
miss it, you must be blind," 
Sanders says with a chuckle. 
"Jukebox" was released as a 
commercial single in early De- 
cember and stickered with the 
album release date. 

At retail, signs are encourag- 
ing that Jan. 3 was a good call. 
"This could prove to be very big 
if Sony BMG gets the shipping 
right," Coalition of Independent 
Music Stores president Don Van 
Cleave says. "Trying to stage 
everything with two major hol- 
idays in the weeks before the re- 
lease is a challenge, but Jan. 3 is 
a great day because no one is 
back in school or work yet, and 
they all have gift certificates." 

Plus, with a dearth of other 
major releases that week, the 
album stands a good chance at 
debuting high on The Billboard 
200. "We worked for so long on 



it, " Gentles says, "so we want this 
to be the first big album to rep- 
resent 2006." 

"First Impressions" will also 
be available as a limited-edition 
Digipak featuring a host of cards 
that can be inserted to customize 
the cover, plus a 36-page booklet 
with lyrics and paintings. 

The Strokes — who also in- 
clude guitarist Nick Valensi, 
bassist Nikolai Fraiture and 
drummer Fabrizio Moretti — will 
begin 2006 with an extensive 
U.K. tour and a three-month 
North American run through 
late April. After summer Euro- 
pean festival dates, the Strokes 
will return to North America. 

Whether the album returns the 
Strokes to platinum status. Ham- 
mond says the band is thrilled 
with the finished product and ex- 
cited to be back in front of audi- 
ences again. "We have three 
albums' worth of material, so we 
can play 24 songs and still have 
15 songs left for an encore," he 
says. "We're rejuvenated. " • ■ • ■ 
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{ELASTIC PEREZ 

Miami-Based Director Puts His Stamp On Many Facets Of A Project 



Many in the music industry 
know Carlos Perez as a video 
director who has worked 
with Ricky Martin, Ricardo 
Montaner and Olga TaA6n, 
among others. 

What some might not 



With Very Old Music 



is in the way they rehearse and 
perform. "Our rehearsals are 
not phenomenally detailed: in- 
stead, we just get to know the 
outlines of a piece." Jones 
says. "We actually put the 
whole thing together only in 
the performance, which 
means that we have to be able 
to communicate very clearly 
with one another." 

Such technique keeps things 
lively. "The music never gets 
dull, of course," Jones quickly 
adds, "but to say 'This is how 



we're going to do things every 
time" would be so static and 
restricting. The way to per- 
form a piece depends so 
much on the moment, what 
the audience is like, what the 
building you're performing 
in is like." 

The ability to be sponta- 
neous works best for the au- 
dience and the ensemble. 
Jones says. "The way we oper- 
ate is different from many 
other groups, who prefer to 
work in much more fixed de- 




tail. But considering how 
much we do. we have to keep 
it interesting for ourselves one 
way or other." 

The group heads to U.S. 
shores later this month with 
lour stops in Los Angeles; 
Portland. Ore.; Cincinnati; 
Lexington. Ky.: Richmond. Va.; 
and New York. 

THE RACE TO FEB. 8: It 

is already clear that one label 
dominates the Grammy 
Awards race in the classical 
field: Naxos. 

With 15 nominations be- 
tween its own releases and 
those of distributed labels 
CPO. Naive and Pentatone. 
Naxos handily surpasses 
its nearest competitors 
EMI Classics/Virgin Clas- 
sics (with 10 nominations) 
and Universal Classics 
(with nine). 

Of the Naxos nods, five fea- 
ture music written by 67-year- 
old composer William Bolcom: 
three for the recording of his 
"Songs of Innocence and of 
Experience." led by Leonard 
Slatkin. and two for a collec- 
tion of songs featuring so- 
prano Carole Farley, with the 
Michigan-based Bolcom at 
the piano. •••• 



track to the album "Barrio 
Fino" and the single "Gaso- 
lina." That video was Perez's 
handiwork, and its merit 
was compounded by the 
fact that It was part of a 
broad, 360-degree image 



know is that Perez and his 
4-year-old Miami-based 
company Elastic People are 
also all-around image con- 
sultants with a client list 
that includes Montaner, 
Tahon and, most famously, 
Daddy Yankee. 

Now, with the release of 
Yankee's new CD/DVD combo, 
"Barrio Flno En Directo," 
and the Increasing success 
of his single "Rompe," Perez 
and his Elastic People are, 
quite literally, in every- 
body's face. 

Perez directed the "Barrio 
Fino En Directo" DVD and the 
"Rompe" video, both released 
under Yankee's new El Cartel/ 
Interscope association. 

To understand why Perez 
is still In the picture, back- 



that Included Yankee's 
black-and-white album art, 
publicity shots, Interactive 
imaging and the staging of 
his recent tour. 

"We started working some 
six months prior to the al- 
bum's release," says Perez, 
who also has offices in 
Puerto Rico. 

"The main challenge with 
him was to put out his mar- 
keting materials and be at 
the level of any Anglo artist." 

With "Barrio Fino En Di- 
recto," Perez aimed to show 
a more personal side of Yan- 
kee, not only by shooting 
concert footage, but also by 
conducting interviews dur- 
ing the tour. And, of course, 
the staging of the tour was 
also done by Perez. 



"You have the opportu- 
nity to get a lot more inti- 
mate and personal as to 
what he is and represents," 
Perez says. "It's an inte- 
grated approach to what 
you see on TV, what you see 
on the Web site. Everything 
has to make people under- 
stand that this guy [is not 
just about "Gasolina"]." 

Perez says that before he 
takes on a project, even 
something as basic as an 
album cover, he likes to lis- 
ten to the music and meet 
with the marketing direc- 
tor, the A&R director and, 
naturally, the artist. He also 
uses the Internet as a mar- 
keting tool. For example, he 
will post photos to test 
market reaction. 

The integrated approach 
that Perez proposes in his 
projects is still relatively 
new in the Latin realm, 
where seldom does the 
same person take control of 
so many different Imaging 
aspects. One of the few ex- 
amples that comes to mind 
is Bebo A Cigala's "Lagrimas 
Negras," co-produced by 
film director Fernando 
Trueba, who also directed 
the concert DVD and other 
video materials. 

But the success of Yankee 
and other reggaetdn artists, 
Perez says, may be redefin- 
ing the way Latin music is 
marketed. 

"As Independents, these 
guys were pushing serious 
marketing initiatives, whether 
they understood that or 
not," he says. "I think a lot 
of major labels are looking 
and analyzing how they ac- 
complished that in such a 
short time." 

BY THE WAY: Several weeks 
ago, we wondered if the 
reggaetdn movement had 
legs beyond Daddy Yankee. 
Several year-end releases 
seem to point in that direc- 
tion. Newcomers debuting 
on Billboard's Top Latin Al- 
bums chart include Alexis & 
Fido with "The Pitbulls" and 
Calle 13 with its self-titled 
debut. Sony BMG is distrib- 
uting both. mm 
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hearthis] Capitol's Capital Year 
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Capitol Nashville Ended 2005 On Top In Several Categories 



>»BILLIONAIRE BOYS CLUB 

From day one, the Billionaire Boys Club had luck on its 
side. The rock act played its first live show in 2002 with 
power-pop artisans Fountains of Wayne. Since then, the 
New Jersey-based band has twice performed on "Last 
Call With Carson Daly," and its single "Don't You Wanna" 
was featured in a commercial for VHVs "Best Week Ever." 
The act recently released its first full-length, "What 
Happened Last Night," and just wrapped a West Coast 
tour. All the attention has lead to some label interest, but 
the band says it has not found the right fit. "We were 
totally DIY for as long as we could be, and we still 
embrace that ethic," bassist Leigh Nelson says. "The first 
person that was ever officially on our payroll was our 
lawyer. When we started having contracts to sign we 
clearly needed somebody to help us. But we're pretty 
choosy about who we're involved with." 
Contact: Jon Keidan. 212-210-0066 — Katy Kroll 
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Despite a tumultuous year full of staff 
changes, Capitol Records Nashville finished 
2005 as Billboard's Top Country imprint, 
Hot Country Songs imprint and Hot Coun- 
try Songs label, ending the four-year reign 
by Arista Nashville in that last category. 

Capitol landed six songs among the 50 
most-played country titles in 2005, includ- 
ing three from Keith Urban and one each 
from Dierks Bentley. Jamie O'Neal and Trace 
Adkins. 

VP of promotion fimmy Harnen credits 
the combination of great artists, great songs 
and a great promotion team for his label's 

success. 

After just four months as senior director 
of national promotion, Harnen unexpect- 
edly found himself bumped up to the VP 
chair after longtime promo chief Bill Catino 
segued to Universal Music Group Nashville 
in March 2005. He likens his reaction to this 
chain of events to "seeing the Hoover Dam 
for the first time." 

Capitol Records Nashville president/CEO 
Mike Dungan brought Harnen onboard in 
November 2004 with the idea that he might 
succeed Catino in four or five years if Catino 
decided to retire. Instead, Harnen remem- 
bers Dungan saying to him in March. 
"You've had four months. Are you ready?" 

Harnen was. 

"I've lived my whole life to be able to do 
this job." he says. "Failure was not an op- 
tion." 

Catino's departure and Harnen's pro- 
motion set off a string of other changes in 



the department in what became an unusu- 
ally turbulent year. Among the changes, Har- 
nen promoted Steve Hodges to senior 
director of national promotion from the 
Southeast regional director post. 

"There were a couple of planes in the air 
1 had to land." Hamen says of the early days 
in his new position. 

"I remember our first budget meeting," 
he says with a laugh. "I think the invasion 
of Normandy was easier to plan." 

With all that going on, Harnen says he 
was not aware until late fall that Capitol was 
even in the race for Hot Country Songs label 
of the year, despite one particularly suc- 
cessful week midyear when his team nabbed 




'Failure was not 
an option.' 

—JIMMY HARNEN, CAPITOL 
RECORDS NASHVILLE 



the top three positions on the Hot Country 
Songs chart. 

In addition to the changes within, the 
Capitol promotion department — like the 
rest of the music industry — was adjusting 
this year to a new way of doing business 
brought on by New York Attorney General 
Eliot Spitzer's payola probe and the result- 
ing settlements with Sony BMG and Warner 
Bros. 

"It's definitely a dynamic time with all the 
changes and settlements coming down," 
Harnen says, choosing his words carefully. 
While he says Capitol has always complied 
with the law, the result for his label and oth- 
ers is more busy work. "You're seeing a lot 
of labels trying to make sure they're doing 
things the proper way." 

For instance, he says, if a station requests 
a box of CDs for on-air giveaways, it is now 
sent with a form indicating the CDs were not 
supplied in exchange for airplay for any Capi- 
tol act. "There's a lot of paperwork," Harnen 
admits, "but it's all for the best. We've had no 
problems adapting to it." 

Through all the year's tumult, Harnen 
says, "Our motto has always been ' Keep your 
head down and race.' " He also encourages 
his team to live by another motto: ' Serious 
fun." 

"We all really care about what we're doing 
and work hard," he says. But "I'm always 
telling our crew to put the 'show' in 'show 
business' because this is a fun job. We have 
the greatest jobs in the world. I'm always 
telling people to be appreciative of that" •••• 




Higher Ground 

deborah evans price dprice@billboard.com 

For Christian And Gospel Labels, 
2005 Was Good But Challenging 



As we head into 2006, execu- 
tives at Nashville's Christian and 
gospel labels are reflecting on 
2005 and gearing up for the 
challenges that await in the 
coming year. 

Though 2005 saw the build- 
ing success of such new acts as 
BarlowGirl. Klerra "KIKI" 
Sheard and Building 429, as 
well as strong sales by peren- 
nial favorites Third Day, Kirk 
Franklin, CeCe Winans and 
Casting Crowns, it was not the 
banner year all had hoped. 

"Overall, business has been 
difficult," Provident Music 
Group president/CEO Terry 
Hemmlngs says, adding that 
the company finished the year 
"in good shape" due in part to 
the sales of Third Day and 
Casting Crowns. "Sales on the 
whole [industry were] down 



double digits over 2004. Cata- 
log and middle tier records are 
soft, and new artist develop- 
ment is a struggle." 

On the upside, he says that 
"the growth of the digital mar- 
ketplace, including online sales, 
ringtones, etc., has been solid 
and looks to continue upward." 

Increasing the fan base, 
through whatever means avail- 
able, continues to be every 
label's goal. "Creating fans is 
our biggest challenge," Word 
Label Group senior VP of mar- 
keting Rod Riley says. "A con- 
sumer today can easily find the 
latest radio single for 99 cents 
and never become more in- 
volved in each artist's unique 
ministry. Our challenge is to 
share each artist's story and 
passion in a compelling way and 
move people beyond casual 



consumption of songs. . .When 
we are successful in creating 
ownership between an audi- 
ence and an artist, that mo- 
mentum opens doors to have a 
bigger impact on culture." 

EMI Gospel VP/GM Larry 
Blac kwell says the gospel com- 
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munity fared better in terms of 
overall sales for the year than 
the contemporary Christian side 
of the industry, but says "it took 
releases from nearly every 
major artist this year— Kirk 
Franklin, Yolanda Adams, CeCe 
Winans, Mary Mary, Donnie Mc- 
Clurkin— to accomplish that For 
me the story is how we effec- 
tively develop new artists so we 
don't have to depend on release 
schedules to drive sales." 

Others agree. "One of the 
most concerning trends for 
the industry last year was the 
lack of breakout new artists," 
Riley says. 

During the December sales 
conferences, labels introduced 
new acts they hope will break 
through in 2006. Among them 
are Slanted Records' Decem- 
ber Radio, RKT Records' Hyper 



Static Union, Myrrh's Pocket 
Full of Rocks, Simple Records' 
Phil Wickham and S/R/E Re- 
cordings' Decyfer Down. 

"The biggest challenge is 
new artist development," Hem- 
mings says. "This business 
thrives on new breakthroughs 
and we have not had [a major] 
one since Casting Crowns de- 
buted in 2003. We also need to 
see strengthening at Christian 
retail. This was a tough year in 
that regard." 

Blackwell sees very specific 
needs in the gospel community. 
"Simply put, we need more 
quality management and tour- 
ing opportunities for our art- 
ists," he says. "We have some 
truly great options in manage- 
ment and touring, but unfortu- 
nately they're very limited. 

"The music business is cur- 



rently in such radical change the 
one constant for EMI Gospel is 
to continually make great music 
and focus on our core consumer 
first," he says. "We do that pri- 
marily through terrestrial radio, 
touring and television. In other 
words, to me, a challenge for 
2006 is to not forget the funda- 
mentals that get us in the race." 

PROGRAM NOTE: Inthe in- 
terest of unity, the gospel and 
contemporary Christian seg- ! 
ments of the industry will now 
be represented in the biweekly 
Higher Ground column instead 
of through two separate 
columns. News on the Christian 
and gospel communities will 
continue to run in the weekly 
magazine in the Upfront and 
Music sections and on billboard 
.biz and billboard.com. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard chart potential. 




MARY J.BLIGE 
The Breakthrough 

Producers: various 
Geffen 

Release Date: Dec. 20 
First things first: "The 
Breakthrough" is no 
"My Life," the 1994 
alburn that remains Mary J. Blige's career 
high point. That said, it stands head and 
shoulders above her last couple of 
(uneven) records. Here, Blige returns to her 
storytelling roots, with drama providing the 
tools needed to help one move forward 
and love of self leading the way. (A 
breakthrough, anyone?) Lead single "Be 
Without You" is a tale of real love; (t is 
signature Blige. Other standouts include 
"About You'* (featuring William as well as a 
Nina Simone sample) and "I Found My 
Everything" (with Raphael Saadiq). Some 
tracks, like "Enough Cryin* " and "Gonna 
Breakthrough," are overloaded with vocals, 
But often times, less is more. Witness 
"One." a collaboration that finds Blige and 
Bono beautifully revisiting a gem from U2's 
1991 disc "Achtung Baby."-MP 

DADDY YANKEE 
Barrio Fino En Dfrecto 

Producers: various 
El Cartel/lnterscope 
Release Date: Dec. 13 
"Barrio Fino En 
Directo" is a live 
collection, culled from 
Daddy Yankee's recent U.S. and Latin 
American tour. It is also a bridge to his 
upcoming studio album, "El Cartel," due 
out in 2006. Five new tracks add weight to 
the set. plus an impressive DVD that 
includes documentary footage from the 





tour and videos. Even the most jaded 
listener will rise to the excitement 
generated by the live versions of "Lo Que 
Paso, Paso" and "Gasolina," and. most 
important, a clear evolution can be heard 
on the new material. The chart-topping 
"Rompe" is catchy radio fare with a 
mambo-esque bassline, while "Gangsta 
Zone" featuring Snoop Dogg showcases a 
thoughtful, edgy approach. This artist is no 
fad, and he displays staying power that 
should outlast the reggaeton craze.— £C 

JAMIE FOXX 
Unpredictable 

Producers: various 
J Records 

Release Date: Dec. 20 
Bumping booties (in 
the club or the 
boudoir) is the 
overriding theme of Jamie Foxx's first 
album since 1994. With help from 
producers like Timbaland and Mr. 
ColliPark. Foxx has crafted an album that 
does not reinvent the wheel but will have 
you rocking and/or rolling. The best club 
joints include the top 20 R&B title track 
with Ludacris and "DJ Play a Love Song" 
with Twista. And there is no mistaking 
Foxx's bedroom bent, thanks to such 
titles as "Warm Bed" and "Three Letter 
Word." More noteworthy is a spirited 
cover of the 1978 Mother's Finest hit 
"Love Changes" featuring Mary J. Blige. 
You get a truer sense of Foxx the artist on 
"Wish U Were Here," a tribute to his 
grandmother, and "U Still Got It" with 
Common, an interlude that deserves full- 
song status. Foxx may not be the next 
Luther Vandross or Marvin Gaye, but 
there is still a lot to like here.— CM 
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DARREN HAYES 
So Beautiful (4:12) 

Producers: Mark 
Endert, Darren Hayes 
Writers: D. Hayes, 
R. Con/ey 
Publishers: various 
Columbia (CD promo) 
"Truly Madly Completely," an upcoming 
greatest-hits package from pop duo Savage 
Garden, clearly indicates just how much U.S. 
top 40 radio has deteriorated in the five-plus 
years since such indelible hits as "I Want 
You" and "Truly Madly Deeply" permeated 
the airwaves. But thankfully, lead Darren 
Hayes contributes to the collection "So 
Beautiful," which shimmers with the same 
melodic savvy and intelligent lyrical moxie 
that characterized earlier works. While this 
track will likely be relegated to AC radio, 
what a treasure it will be for a format lacking 
much individuality nowadays. Luxuriant 
harmonies: the comforting, familiar vocal 
style; the handsome, loving lyric ... all 
exquisite. Wouldn't it be phenomenal if this 
opened a new chapter here? We should be 
so lucky— CT 
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JAMIE O'NEAL I Love 
My Life (2:56) 
Producer: Keith Stegall 
Writers: J. O'Neal. 
S. Smith, T. Nichols 
Publishers: EMI 
April/Pang Toon 
(ASCAP). EMI 
Blackwood/Shaye Smith/Warner- 
Tamerlane (BMI) 
Capitol Nashville (CD promo) 
Aussie chanteuse Jamie O'Neal serves 
up another solid single from her "Brave" 
album with the infectious, uptempo "I 
Love My Life." Penned by O'Neal, Shaye 
Smith and Tim Nichols, it is a heartfelt 
tribute to domestic bliss that is as 
autobiographical as O'Neal has ever 
been. It is a sweet little song about 
having it all and the joy that accom- 
panies motherhood and marriage. 
O'Neal's vocal is buoyant and sounds like 
she relishes that she is living every line. 
As usual, Stegall's production is top- 
notch. It adds up to a great song for 
country radio to saturate the airwaves 
with in the new year — DEP 
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THE NOTORIOUS B.I.G. 
Duets: The Final Chapter 

Producers: various 
Bad Boy Entertainment 
Release Date: Dec. 20 
mm This tribute highlights 
mm slain rapper the 
Notorious B.I.G.'s 
impressive body of work, 
while preserving his 
famous anecdotal rhyming 
style. The compilation is 
bolstered by A-list rappers 
(Jay-Z, Nas) and 
producers (Scott Storch. 
Swizz Beatz); notably 
absent are B.I.G. cohorts 
Ul' Kim and the Lox. 
Eminem supplies beats 
and rhymes for "It Has 
Been Said," featuring Obie 
Trice and the album's 
executive producer Sean 
"Diddy" Combs, For a truly 
bizarre twist, Biggie is 
paired with fellow 
deceased icons 2Pac 
("Living in Pain," featuring 
Nas and Mary J. Blige) and 
BobMarley ("HoldYa 
Head"). The latter features 
B.I.G.'s ominous lyrics 
("When I die, I wanna go 
to hell") from "Suicidal 
Thoughts." With the 
exception of "Wake Up," a 
forced union with rock act 
Korn, the 22-track col- 
lection offers sensible 
collaborations worthy of 
B.I.G.'s legacy.— CH 

BUN B 

Trill 

Producers: various 
Rap-a-Lot 4 Life/Asylum 
Release Date: Oct. 18 
vm Houston's hip-hop 
mm scene lorded over the 
mainstream in 2005. and 
Bun B's "Trill" makes a solid 
addition to a hometown 
roster that includes Slim 
Thug, Mike Jones, Paul Wall 
and Chamillionaire. One- 
half of UGK (his partner, 
Pimp C. is serving time in 
Houston on an assault 
charge), Bun B adds a little 
melody (and the usual 
array of guest stars) to the 
raucous bang of crunk. 
And while the formula 
dries up on the static 
lover-man jam "Hold U 
Down" and the needlessly 
long "The Story," it beats 
strongly on "Draped Up" 
and "Trill Recognize Trill." 
Most effective is the 
martial "Inauguration," 
where Bun B riffs over 
"Hail to the Chief" about 
the storms, both 
meterological and cultural. 



that forced the flight of so 
many from the Gulf Coast 
to his hometown.— JV 

CANIBUS 
Hip-Hop for Sale 

Producers: various 
Babygrande 
Release Date: Nov, 22 
mw Despite littering his 
mm cover with bling 
cliches, the Canibus who 
turns up here is jarringly 
real and self-aware. He 
knows a few things: In 
2005, his initial buzz 
proved faulty, his high- 
profile beefs failed to 
elevate him to marquee 
status and his relatively 
cold sales figures make 
him damaged goods. That 
cool knowledge of his 
surroundings serves Cani- 
bus well, as he uses the 
solid "Hip-Hop for Sale" to 
recast himself as a guy 
just too damned smart for 
the game. ("When will you 
learn/Wack lyrics and a 
hot beat make your song 
irrelevant," he reports on 
"Punch Lines.") An MC 
bringing his ego down 
from cruising altitude in a 
genre slavishly obsessed 
with power is cause for 
listen itself, and besides, 
his cultish fans will not be 
disappointed by the 
rhymes in "Benny Riley" 
and "Dear Academy."— 
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RYAN ADAMS 
29 

Producer: Ethan Johns 
Lost Highway 
Release Date: Dec. 20 
mm The hyperproductive 
mm Ryan Adams reunites 
with producer Ethan Johns 
for a mellow set full of 
December-ish melancholy. 
His third new release this 
year (written and 
performed without his 
band, the Cardinals) 
features nine stripped- 
down songs that focus on 
acoustic guitar and solo 
piano. With his trademark 
self-indulgence and 
dreamy sadness, Adams 
offers snooty blues rock 
("29"), an eight-minute 
folk reverie ("Strawberry 
Wine") and slide guitar- 
swirling country ("Carolina 
Rain"), alt without 
embracing one signature 
sound. He even summons a 
string orchestra on the 
delicate piano ballad "Blue 
Sky Blues." one of the 



disc's strongest tracks. But 
it is "The Sadness," a 
furious flamenco-rocking 
spaghetti Western, that 
breaks open the muted 
crust and brings out 
Adams' most dramatic 
vocal performance to date. 
Slow, sparse and beautiful, 
"29" is a haunting epi- 
logue to a massively 
prolific year.— SP 

PHISH 

Live at Madison Square 
Garden New Year's Eve 
1995 

Producer: not fisted 
Rhino 

Release Date: Dec. 20 
WW Phish always sounded 
LI better live, as 
evidenced by this release, 
which honors the 10th ann- 
iversary of the quartet's 
revered 1995 New Year's 
Eve show. There is plenty 
of good music to be found 
here in-between the silly 
stage banter and unseen 
sight gags, especially the 
expansive improv of 
"Runaway Jim," "Weeka- 
paug Groove" and "Mike's 
Song," which is marked by 
a glorious ambient coda. 
Beyond the spellbinding 
psychedelia, there are also 
some heart-pounding 
rockers to enjoy, from first- 
set highlights "Punch You 
in the Eye" and "Chalk Dust 
Torture" to an encore of 
"Johnny B. Goode." 
Though it does not quite 
live up to its billing as one 
of the quartet's greatest 
performances— and does 
not even eclipse the 
majority of the band's 
numerous other official 
live releases— it does 
advance Phish's reputation 
as one of rock's most 
thrilling live acts.— BF 
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LINDSAY LOHAN 

A Little More Personal 

(RAW) 

Producers: Kara DioGuardi, 
Greg Weils, Butch Walker, 
Ben Moody 
Casablanca 
Release Date: Dec. 6 

□ Is there anything left 
about Lindsay Lohan 
we do not know? Between 
tangles with her dad and 
her constant presence in 
the gossip media, one 
would think there is not 
much left to reveal on her 
sophomore album. Not so. 
On the continued on »p38 
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catchy but depressing 
single "Confessions of a 
Broken Heart (Daughter to 
Father)," she hits hard at 
her dad with the lyric "Tell 
me the truth/Did you ever 
love me?" She is not quite 
as heavy elsewhere, 
whether tossing in a 
Cheap Trick cover ("I Want 
You to Want Me") or a fun 
Stevie Nicks redux ("Edge 
of Seventeen"). She 
further lightens the mood 
with dance numbers like 
the rockin' title track and 
the excellent thump- 
thump of "Who Loves 
You." Get past the 
"Lindsay Lohan. Singer?" 
vibe, and there is an 
enjoyable album here.— KC 



NEW LIFE COMMUNITY 
CHOIR FEATURING JOHN 
P. KEE 

The Reunion 

Producer: John P. Kee 
Verity/Zomba Gospel 
Release Date: Dec. 6 

□ One of the first to 
merge traditional 
choral gospel with modern 
R&B, John P. Kee (with his 
New Life Community 
Choir) is one of 
contemporary gospel's 
founding fathers. Twenty 
years after its debut, Kee 
has reassembled a number 
of the original choir's most 
memorable singers for this 
dazzling retrospective. 
Kee, current members of 
NLCC and guests render 
rousing rethinkings of the 
hit-heavy Kee repertoire, 
filtering the spirit of the 
original recordings 
through very modern 
sensibilities. "Survive" is 
cool, bluesy jazz, featuring 
Kee with Isaac Caree, 
Lowell Pye and Lajeune 
Thompson. "I'm Covered" 
is hard, backbone-rattling, 
Sunday-morning gospel, 
while Thompson and 
Vanessa Bell Armstrong 
perform an otherworldly 
duet on the hymn-like 
ballad "Grateful." Kee's 



contribution to con- 
temporary gospel is 
immeasurable, and this 
hefty slice of his catalog 
stands as sturdy and fresh 
as ever.— GE 
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BEAUX ARTS TRIO 
Shostakovich, Piano Trios 
Nos. 1 A 2 

Producer: Da-Hong Seetoo 
Warner Classics 
Release Date: Jan. 10 
n While this will be a big 
1*1 Mozart year, there is 
another composer with a 
major 2006 anniversary: 
This year marks the 
centenary of Shosta- 
kovich's birth. A very 
strong early entrant in the 
festivities is this Beaux Arts 
Trio recording. Treating the 
youthful Trio No. 1 as a 
wistful look back at Russian 
romanticism, these players 
have their guns out and 
blazing by Trio No. 2, and 
give the Allegro Non 
Troppo movement a 
particularly delicious, 
wickedly sardonic edge. 
Rounding out the album is 
a most welcome addition: 
Alexander Blok's "Seven 
Romances on Verses." in 
which the trio is joined by 
silver-voiced soprano 
Joan Rodgers.— AT 



VARIOUS ARTISTS 
The Second Chance- 
Original Motion Picture 
Soundtrack 

Producers: Steve Taylor, 
Robert Beeson 
Reunion Records 
Release Date: Dec. 27 

□ This strong set of songs 
precedes the Feb. 17 
release of "The Second 
Chance," starring Christian 
music veteran Michael W. 
Smith in his film debut as a 
pastor sent from a cushy gig 
at a wealthy church to serve 
an inner-city congregation. 
The music here is suitably 
rousing, beginning with 
Third Day's "Movin' On Up." 



a passionate anthem that 
showcases lead vocalist Mac 
Powell's incredible pipes. 
"Follow Me." performed by 
Smith and the legendary 
Andrae Crouch, is among 
the album's highlights. 
Elsewhere, "American Idol" 
alum Ruben Studdard 
serves up a soulful version of 
the classic "I Surrender All." 
Well-known as a gifted 
composer. Smith con- 
tributes fine instrumental 
work to the film's score as 
well as the end-title track 
"All in the Serve," which is a 
perfect pop hit — DEP 



ZORA YOUNG 

Tore Up From the Floor Up 

Producers: Robert Koester, 
Steve Wagner 
Delmark 

Release Date: Nov. 15 
n Utter the phrase 
1*1 "female Chicago blues 
singer," and the name that 
most blues fans will utter 
first is "Koko Taylor." But 
Zora Young is a dues- 
paying member of the 
Windy City's blues scene, 
and she has a voice that 
has been to «n^^™ 
church and 
around the 
corner to the 
juke joint. The 
album 
features five 
Young 

compositions 
among its 



THIS 



ADDITIONAL 
REVIEWS: 

• Various artists, 
"Elton John's 
Christmas 
Party" 

(Hear Music) 



■ Regis Philbin. 
"The Regis 
Philbin 
Christmas 
Album" 

• Robert 
Stillman, 
"Horses" 

{Mill Pond) 



dozen tunes. 
They travel 
from the 
rockin' 
shuffle of the 
title track to 
the original 
slow blues 
"Slowly." 

Make note of Young's 
smoldering version of 
Muddy Waters' "Two 
Trains Running," a 
definite highlight. The 
disc also features a four- 
minute interview with 
Young that is a nice touch 
as a final track — PVV 
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EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Keith Caulfield. Leila Cobo, Gordon Ely. 
Ben French. Clover Hope. Gail Mitchell. Michael Paotetta, 
Sven Prulipp, Deborah Evans Price. Chuck Taylor. Christa 
L Titus. Anastasia Tstoulcas. Philip Van Vleck. Jeff Vrabet 

PICK A new release predicted to hit the top half of 
the chart in the corresponding format. 
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CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard. 770 Broadway. Sixth 
Floor. New York. N.Y. 10003) or to the writers in the 
appropriate bureaus. 
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MICHAEL TOLCHER 
Sooner or Later (3:38) 

Producers: Sam Hollander, 
Dave Schommer 
Writer: M. Tolcher 
Publishers: Mikayy I/Charles 
Koppefman (BMI) 
Octone/J (CD promo) 

□ Michael Tolcher arrives 
with quite a story in his 
back pocket. After an injury 
dashed his Olympic 
aspirations, the Lovejoy, Ga., 
native studied music and 
sharpened his skills playing 
at the Atlanta Federal 
Penitentiary, where his papa 
was the resident chaplain. 
With "Sooner or Later." the 
singer/songwriter/guitarist 
is aiming to convert the 
masses to his bold, melodic 
power pop. Already, first 
single "Sooner or Later" has 
been used as the theme to 
ABC's "Life As We Know It." 
and its universal theme of 
making your own decisions 
and not being afraid of 
mistakes is so well-executed 
that top 40 should find this a 
tasty bait. In the vein of 
Maroon5 or Gavin DeGraw, 
Tolcher has the goods for 
long-term success.— CT 

TRACY BONHAM Shine 
(4:20) 

Producer: not listed 
Writer: T. Bonham 
Publisher: Little Bon-Bon 
(ASCAP) 

Zoe/Rounder (CD promo) 
Tracy Bonham is a longtime 
survivor of a potentially 
battering music industry. 
And she continues to come 
out on the other side with 
something to say that does 
not imply bitterness for a life 
that might have entailed 
greater commercial success. 
"Shine" is a beautifully 
written midtempo love song 
for the one "that held up the 
sun" in "our teen-age sky." 
Its instrumentation plays like 
a live band, along with a 
flutter of background vocals 
that contribute a dreamy 
quality to the song, "Shine" 
radiates light. Adult top 40, 
couldn't you use some?— CT 

PRINCE TeAmoCorazon 
(3:39) 

Producer: Prince 
Writer: Prince 
Publisher: not listed 
Universal (download) 
Those hoping for the long- 
awaited, rejuvenated, 
reinspired return of Prince 
might want to prepare 
themselves for yet another 



false start. "Te Amo 
Corazon" is an intriguing 
composition and more 
thoughtful and melodic than 
a lot of the maestro's more 
recent output— but from a 
commercial standpoint, the 
jazzy, lounge-like ballad is 
not likely to earn any points 
from radio. Proponents 
might say that Prince is long 
past needing approval from 
the masses, but his recent 
signing with Universal hints 
that he is in search of some 
far-reaching marketing 
assistance. It is hard to know 
what to expect from the 
upcoming full-length "3121," 
but "Te Amo" is not likely to 
generate the kind of love to 
make Prince pop and/or 
R&B royalty again.— CT 

SLAVE TO THE SYSTEM 
Stigmata (3:13) 
Producer Slave to the System 
Writers: various 
Publishers: various 
Spitfire Records (album 
track) 

When you hear "Stigmata." 
you will notice that its 
rhythm guitar is eerily similar 
to Velvet Revolver's "Slither." 
Interestingly, this song was 
written a few years back, well 
before that hit began riding 
the airwaves. That is when 
Slave to the System 
recorded an album for kicks, 
only to have Spitfire Records 
pick it up years later, The side 
band of Queensryche 
drummer Scott Rockenfield. 
ex-Queensryche guitarist 
Kelly Gray and Brother Cane 
members Roman Glick and 
Damon Johnson shows its 
strengths on "Stigmata": 
tight songwriting and 
production and a good-time 
modern rock sound made 
for blasting from your car 
speakers. The band's style is 
smooth, but packs a punch. 
Other quality tunes can be 
found on Slave to the 
System's self-titled debut, 
arriving in February — CLT 



DUNCAN SHEIK White 
Limousine (3:55) 

Producer: nor listed 
Writer: D. Sheik 
Publishers: Duncan Sheik 
Songs/Happy Dog/Careers- 
BMG (BMI) 
Rounder (CD promo) 
WW Heady singer/songwriter 
mtm Duncan Sheik was 
never really a mainstream 



radio artist, His mid-1990s 
smash "Barely Breathing" 
was more or less an 
anomaly that gave him 
enough star power to then 
explore more ethereal 
pursuits. "White Limousine" 
certainly maintains his 
subsequent reputation for 
experimental sounds and 
textures, with a 
meandering, almost 
psychedelic instrumental 
imprint. Lyrically Sheik 
comments on our nation's 
escapist, materialistic 
penchant ("America, this is 
our reward/Everything is 
boring and everyone is 
bored"), spiced with a fuzzy, 
throbbing guitar that 
sonically aches with 
discontent. "Limo" takes a 
few listens to appreciate, 
but it is ultimately re- 
warding and a thoughtful 
composition. Rounder has a 
challenging promotional 
road ahead, but Sheik has 
done himself proud.— CT 



EHS3 

JUDY TORRES Faithfully 
(4:08) 

Producer: Valentin 
Writer: J. Cain 
Publisher: Twist & Shout 
Music/Wixen Music 
Publishing/Love Batch 
Music (ASCAP) 
Robbins (CD single) 
rm In recent years, makers 
mM of dance music have 
had a field day revisiting rock 
anthems from days gone by. 
Judy Torres, with producer 
Valentin, is the latest artist to 
put her stamp on a tried- 
and-true chestnut. In this 
case, it is Journey's 1983 top 
15 hit ■'Faithfully." Back then, 
it was a bombastic, arm- 
waving rock ballad. Today, it 
is a peak-hour energetic 
stomp, with trance flourishes 
beautifully coloring a vibrant 
pop foundation. Front and 
center is Torres, who is best- 
known as a Latin freestyle 
artist— a genre not 
necessarily known for having 
the most powerful singers. 
With "Faithfully," though, 
Torres displays a renewed 
vigor in the vocal depart- 
ment. In fact, she sings the 
song's timeless words as if 
her life depended on them. 
Remixer Giuseppe D. infuses 
his remix with angular 
electro beats. An absolute 
treat is Valentin's unplugged 
Candlelight Mix. Perhaps 
this time, the track will go 
toplO.-MP 



Copy 





nprt dlctabl*" it not the 
first album by actor/slng«r 
Jamie Foxx, but It li already 
hit bfggaat. The almost 
596,000 copies the set has 
sold In Its first full week 
practically eclipses release- 
to-date sales by a 4-to-i 
margin for his 1994 album 
-Peep This" (1S2.000). 



/Ith the Notorious B.I.G.'s 
"Duets: The Final Chapter" 
following Mary J. Bilge and 
Jamie Foxx, respectively, the 
top three rungs on The Bill- 
board 200 are new entries 
that also reside on Top 
RtB/Hlp-Hop Albums. Such a 
monopoly has not happened 
since the Nov. 29, 2003, Issue, 
when Jay-Z's "The Black Al- 
bum" led a 2Pac soundtrack 
i G-Unlfs "Beg for f 



Blige Leads Christmas Surge; Carey Passes 50 Cent 




ou can tell which week 
radio tracking occurred 
when 14 of the top IS titles 
on Hot Christian Adult 
Contemporary Songs are 
Christmas titles (see page 
56). Three of those 14 
belong to Mercy Me, above, 
at Nos. 1, 9 and 10. 
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»On The Billboard 200. "The 
Breakthrough" is the third No. 
1 album for Mary J. Blige, but it 
Is a different story on Top 
R&B/Hlp-Hop Albums, where 
the album Is Bilge's seventh to 
land in pole position. 

• ■ Fred Bronson also reports 
that almost six months after 
topping Hot Singles Sales, Bo 
Bice's version of "Inside Your 
Heaven" returns to No. 1, while 
Carrie Underwood's version of 
the same song rebounds to No. 
2. These singles, the top two 
best sellers of 2005, thus 
dominate the first chart of 2006. 

>>Also in Chart Beat: how the 
latest posthumous entry for 
the Notorious B.I.G. compares 
with the late rapper's other 
charting albums, on The 
Billboard 200 and Top 
RSB/Hip-Hop Albums. 



OK, so maybe dropping an album the 
week before Christmas is not such a bad 
idea after all, as evidenced by new Bill- 
board 200 queen Mary J. Blige. 

Once upon a time, conventional wis- 
dom and my own unsolicited advice sug- 
gested that with stores busier than they 
are in any other week, it might be risky 
to get an album on shelves just days be- 
fore Christmas. No worries this year, 
though, as Blige's "The Breakthrough" 
rallies by far her biggest Nielsen Sound- 
Scan week, while two other Dec. 20 re- 
leases also put up handsome numbers. 

Blige rules with 727,000 copies, more 
than double her prior best SoundScan 
frame, while Jamie Foxx notches 
597,500 and late rapper the Notorious 
B.I.G. adds another 438.000. 

One could argue that this trio of new 
releases had more to do with the small 
rally in album sales during Christmas 
week than did the frame's extra shopping 
day (see story, page 5). 

Christmas fell on a Sunday this year, 
rather than Saturday, as it did in 2004. 
But subtract the 1.7 million that these 
three albums sold, and volume for the 
2005 holiday stanza would have trailed 
last year's peak week by 16%. 

This is Blige's third No. 1 on the big 
chart and her seventh on Top R&B/Hip- 



Market Watch 

WEEKLY UNIT SALES 



Hop Albums. Her prior best SoundScan 
week had been 294,000 for "No More 
Drama" when it bowed at No. 2 on The 
Billboard 200 in 2001. 

Her start is even more impressive 
when you consider there was little lead 
time for this album (see story, page 6). 
Geffen's original intention had been to 
drop a greatest-hits album with a few new 
songs during this fourth-quarter drive. 

Blige and Foxx might have reached 
even larger numbers had stores not faced 
stock outages on both. 

There are only four other solo female 
artists who have mounted larger 




SoundScan weeks. Britney Spears did 
so twice, with "Oops! ... I Did It Again" 
starting at 1.3 million and "Britney" at 
746,000. Norah Jones' sophomore set 
began with 1 .02 million, Shania Twain's 
"Up!" launched with 874,000 and 
Mariah Carey's "Daydream" sold 
760,000 during Christmas week of 1995. 
All of which leaves Blige with the largest 
debut week in SoundScan history for 
an R&B album by a solo female. 

LEAPFROG: As suggested here in the 
last issue of 2005. Mariah Carey's "The 
Emancipation of Mimi" indeed overtakes 
50 Cent's "The Massacre" as the best-sell- 
ing album of calendar year 2005. 

Her game of catch-up is impressive, 
considering that "The Massacre" had a 
six-week head start and was the only 
album this year to ring a 1 million-plus 
frame. The rapper's set had already sold 
more than 2.9 million units before 
"Mimi" reached stores. 

Although some pundits questioned 
whether Carey needed to launch a spe- 
cial edition, which added No. 1 hit 
"Don't Forget About Us" to her im- 
pressive tally of chart-toppers, the title's 
numbers have grown since that edition 
arrived, selling 1.1 million copies in 
those six weeks. 



Carey's set has averaged 189,000 
copies per week since the Thanksgiving 
frame, while "The Massacre" has aver- 
aged close to 20.000 in that same win- 
dow. This week, for example, she rises 
7-6 on The Billboard 200 with 290.000 
sold (up 52%), compared with 30.000 for 
50 Cent (127-125, up 38%). 

This week's numbers nudge her ahead 
by the score of 4.87 million to 4.83 mil- 
lion. Last week. 50 Cent led release-to- 
date sales by 229,000 copies. So. unless 
some nefarious or otherwise incredible 
news event during the year's final frame 
causes weekly sales for "The Massacre" 
to increase by a hundredfold, we can as- 
sume Carey will still hold the lead when 
next issue's charts conclude Nielsen 
SoundScan's tracking year. 

Questions to ponder Some of the re- 
maining songs from the original "Mimi" 
edition have the potential to be big multi- 
format radio hits. Had the label ridden 
one of those songs as a next single, 
rather than adding " Forget" to a new edi- 
tion, could Carey have mounted the 
same kind of end-of-year charge? 

And, did the soundtrack to "Get Rich 
or Die Tryin'," which has sold 1.04 mil- 
lion copies since its Nov. 1 release, in 
any way cannibalize the numbers for 
"The Massacre"? •••• 



A Weekly National Music Sales Report 





ALBUMS 


STORE 
SINGLES 


DIGITAL 
TRACKS 


This Week 


33.244,000 


94.000 


9.563.000 


Last Week 


24,775,000 


81.000 


7,729.000 


Change 


34.2% 


16.0% 


23.7% 


This Week Last Year 


32.707.000 


134.000 


5.046,000 


Change 


1.6% 


■29.9% 


69.5% 



WEEKLY ALBUM SALES 




JFMAMJJASOND 





2005 


CHANGE 


OVERALL UNIT SALES 


Albums" 665.496,000 


602,181.000 


-9.5% 


Store Singles 7,331.000 


4.931,000 


-32.7% 


Digital Tracks 135.904,000 


332,749,000 


i-4 ?; 


Total 803.685.000 930.297.000 
'2004 dan beginning with week ending Jan 4. 


15.8% 


ADJUSTED SALES" 






Albums 650,794,000 


602,181,000 


-7.5% 


Albums W/TEA-" 664,384.400 635,455.900 -4.4* 
"2004 data beginning with week ending Jan 11 tor a 52-week comparison. 
-"Includes track equivalent album sales [TEA) with 10 track downloads 
equivalent to one album sale 


Album Sales 










602 2 million aH 


SALES BY ALBUM FORMAT 


CD 617.594,000 


582,988,000 


-5.6% 


Cassette 8.781,000 


2.623.000 


-70.1% 


Digital 5,052.000 


15.483.000 


206.5% 


Other 1,553,000 


1.087.000 


-30.0% 



For week ending Dec 25, 2005. Figures are rounded. *• 
Compiled from a national sample or retail store and • » 
rack sales reports collected and provided by 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 



Current 
Catalog 
Deep Catalog 



427.141.000 
238,355.000 
165,094.000 



Current Album Sales 
05 



379,023.000 
223,158.000 
153.145.000 



427.1 



Nielsen 

SoundScan 



-11.3% 
-6.4% 
-7.2% 



Catalog Album Sales 
05 1 - 



223.2 million 



Nielsen SoundScan counts as current only sales with- 
in the first 18 months ol an album 's release (12 
months for classical and jazz albums). Titles that stay 
in the top half of The Billboard 200. however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 



Go to www.billboard.biz for complete chart data 
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Providing the backbeat 
to America's backbone. 

Since 1951 , Armed Forces Entertainment has helped America's 
brightest stars entertain America's brightest hopes overseas. 
Gain unprecedented exposure to a loyal audience of 
over 500,000 military personnel worldwide and the 
satisfaction of knowing you played your part for the USA. 
For more information on touring, 
visit www.armedforcesentertainment.com. 
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The Definitive Source for Industry Information 



INTERNATIONAL TALENT & TOURING GUIDE: 

The leading source in the industry for information on all aspects 
of the music business. More than 30,000 listings in all, includ- 
ing leading facilities where artists perform, agents and man- 
agers, artists, sound and lighting services, instrument rentals, 
security services, merchandisers, and virtually any service or 
supplier you'll need when going on tour. All listings are A to Z 
and fully cross-referenced for easy searching. If you book, 
promote, program, or manage talent, this is a must-have for 
your business. $ 1 39 

INTERNATIONAL AUDARENA GUIDE: 

Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert 
Halls and New Constructions. PLUS, the complete FACILITY 
BUYER'S GUIDE listing those who supply and service the 
arena industry. $99 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, tape disc services, 
A&R, music services, industry web sites and more with over 
6,700 listings. $15.95 (Shipping included) $ 1 8.95 overseas 

INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with over 13,000 listings of key personnel and 
other information about every major and independent record 
company, video company, music publisher, digital music com- 
pany and seller of products and services for the entertainment 
industry worldwide. A powerful tool. $179 

RECORD RETAILING DIRECTORY: 

The essential tool for those who service or sell products to the 
retail music community. With over 5,500 listings, this directory 
is the most comprehensive compilation of record retailers, fea- 
turing independent and chain store operations, chain headquar- 
ters, audio-book retailers and online retailers. Listings include: 
store names and addresses, owners, operators, phone and fax 
numbers, e-mail addresses, chain store planners and buyers, 
and store genre or music specialization. And its handy 6X9 
inch format makes it easy to carry and easy to use. $2Y5 
CLEARANCE SALE! Now only $107 



BY MAIL: Send payment plus 59.95 S&H ($14.95 (anoda/SI 9.95 inter national orders) with this ad to: 
Billbooid Directories, P.O. Box 15)58, North Hollywood, CA 91615-5158. 

Please add appropriate sales tax in CA, DC, PL, GA, IL, MD, MA, MN, MO, NJ, NY, OH, SC, IN, TX & 
CANADA. Orders payable in U.S. funds only. All soles are final. 

Also available on CO ROM or moiling labels, for info moil: mwinnerPYnutwpiibs.torn 
For advertising opportunities, toll 800 223 7524 or email jset relie'^btllboard torn 
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In record 
week tor 
digital sales 
(see story, 
page 5). 
Atlanta rap 
group tops 
Hot Digital 
Songs with 
M.000 
downloads 

Hip-hop 
queen s 
strong sales 
week equals 
impressive 
radio per- 
formance 
Tiack hils 
No 1 on Hot 
RSB,Hip- 
Hop Songs 
chart while 
overall 
audience 
impiessions 
lump 25V 




Following 
Grammy 
Award nod 
for record of 
the year, 
track Is being 
reworked to 
mainstream 
top 40 radio 
and is once 
again gaming 
audience 
impressions 



Almost all 
digital 
songs post 
gains, but 
Beyonce's 
No. 7 entry 
has the 
Lvgest growth 
of the bunch, 
with a 122% 
sales spike. 
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Ashiee Simpson 
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Little Big Town 



LIKE WE NEVER LOVED AT ALL 



SHE LET HERSELF GO 
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HYPNOTIZE 

R RUSIN.D MAL.AMAS (D MAI AMAH S TANKIANl 



System Ot A Down ■ 
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The Black Eyed Peas 
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PERFECT SITUATION 



SOUL MEETS BODY 



Death Cab For Cutie 
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Ylng Yang Twins Featuring Pitbull ; 
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WHEN I GET WHERE I'M GOING 



Brad Paisley Featuring Dolly Parton 
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WHO YOU'D BE TODAY 



Kenny Chesney ! 



Busta Rhymes 
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FRESH AZIMtZ 

J OUPRl LROC U DUPRI J PHILLIPS! 



..■[I. i ^UNl M .'AlENJAS^B llLl> ■ 



BAT COUNTRY 
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Avenged Sevenfold 
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T-Pain Featuring Mike Jones f"> 
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HAVE A NICE DAY 

. . p:. 1 . " s^m^uka . .ny/ fi ^A'.'tujFiA.j shakes' 



Bon Jovl 

© ISLAND I3JMG | 



GOTTA GO 
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Trey Songz 
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DON'T BOTHER 
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BETTER LIFE 
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Keith Urban 
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SAVE ME 
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GOOD RIDE COWBOY 



Seether 
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Garth Brooks 
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JUST MIGHT (MAKE ME BELIEVE) 



Sugarland 
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Miranda Lambert 
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LOOKING FOR YOU 



Kirk Franklin 
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MORE THAN WORDS 
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HIT THE FLOOR 
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Twista Featuring Pitbull 
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MY OLD FRIEND 
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Tim McGraw 
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DARE 
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MY HOOD 
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BETWEEN THE BULLETS Silvio a billboard com 



RADIO CANNOT 'FORGET' CAREY 



After climbing to the summit of The 
Billboard Hot 100 for the 17th time in 
her career during Billboard's unpub- 
lished week, Mariah Carey holds 
court with "Don't Forget About Us." 

The track also topped Hot Digital 
Songs in the unpublished week with 
39,000 downloads, but is pushed 




down a slot by D4L's "Lafry Taffy," de- 
spite a 27% sales increase (49,500 
downloads). 

"Forget" is Carey s 11th Hot 100 
Airplay chart-topper and her third 
consecutive on that list following 
"We Belong Together" and "Shake 
It OfT." — Silvio Pietroluongo 



44 I Go to www.billboard.biz for complete chart data Data for week of JANUARY 7, 2006 I CHARTS LEGEND on Page 56 
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20 


MY HUMPS 

THE BLACK ETEO PEAS AlV INTEBSCOPEl 


■ 


11 


12 


LUXURIOUS 

GWEN STEFANI | BIBOCOptl 




15 


7 


EMINEM J'-t-OATM '.H-- :■:;■■! V* 




14 


14 


I'M SPRUNG 

T ■ FA ' K / MM, 1 • . .:'<*- 




1? 


14 


WE BE BURNIN' 

SEAN PAUL -pat.avi;; 




It", 


7 


LAFFY TAFFY 

D4L I '4i ■ ." . '...'i! 




ia 


g 


HERE WE GO 

TRMA FEAT KELLY ROWLAND ■ i _ ' "I - ^ _■ II EL ATLANTIC I kllll 




19 


6 


DANCE, DANCE ^ 

FALL OUT BOY ■ f L. * L t D 5> ^M['( ir^.'.'lfi 'DJM^i W 


id 


V 


1 


SO SICK 

NE YO i.DEF JAW iDJM&j 


» 


17 


12 


SOUL SURVIVOR 

rrxwG^UYiEAi akj* m;i i ■ *.i 




n 


6 


ONE WISH 

RAY J -L. ' J-«NCTUAJWt M* 




20 


34 


YOU AND ME A 

LIFE HOUSE , GF Ft i Si T*J 


| 23 


a 


7 


UNWRITTEN 9 

NATASHA lEOHQfiELD lEPIC. W 


0 




4 


THERE IT GO! (THE WHISTLE SONG) 
JUEL2 SAN TANA DIP.OMATji 3t( .AM ID.Wjl 








PUMP IT 


a 


30 


4 


THE BLACK EYEO PEAS ■ A i M 'i'E"sCQI'tl 


|11S mejnitr«<ati 
1 7 days a week 


toe stations are oioctronically monitored 24 
This data is used to compile the Pop 100 
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I 






II 


K s=s 


TITLE 

ARTIST (IMPRINT PROMOTION LABEL) 








R| INSIDE YOUR HEAVEN, VEHICLE 

BTrl ho bice nCA'RMG] 




s 


29 


INSIDE YOUR HEAVEN INDEPENDENCE DAY 

CAHRIL UNDERWOOD 




2 


6 


HUNG UP 

MADONNA IWARNEIT i 


• 


1 


2 


JUICEBOX 

TW STROKES 1 LA 'RUG) 




6 


34 


OICHE CHIUM (SILENT NIGHT) 

ERYA IHM8G 


• 


4 


25 


FCONECf 11 DAYS DF CHKSTMASKtRf S YOUR SIGN CHHESTMAS 

JCR> FOtMMTHY ttl FJNGYAU <: tH'.i <• ,<+ :-. '.J K.iul fAHN, 


ii 


7 


S 


ONE WISH 

RAY J >■■, ILK.:. - 'i..'.- 


o 




1 


TE AMO CORAZON 

PRINCE (HPli'"UNi VERS AL UMMj 


D 


8 


13 


1 THINK THEY LIKE ME 
DEM FRANCWK BOTi =T> SO Off VIKQIN 




9 


17 


RUN ITI 

CHRIS BROWN 




IC 


4 


AMARANTINE 

ENYA IEPRISE WARMER BROi t 




11 


46 


WE WILL BECOME SIUHOJLrETTES« STKl MY HEART 

THE POSTJtL SER«lCE 5 . 3 ™r i 




14 


28 


LONELY 

ARON I '.!-.! NNlvtHSAI .V-.i 


14 


12 


9 


TEAR YOU APART 

SW WANTS REVENOE i'PE RFECTKISS FLAWLESS-'GEnENl 




It 


s 


COME TOGETHER NOW 

VARIOUS ARTISTS '"B- RECOROS i 




20 


17 


GO CRAZY 

YOUNG JEIttfEAT JAY-I iCWWIftATt TKULM'MF jaMTOJUG'i 




■i 


37 


WHEN YOU TELL ME THAT YOU LOVE ME 

AWIHICAN mo, FINALISTS iEASON 4 




16 


S 


NUMBER 1 

GOUBfRAFf iMlilt 


,e 


30 


3 


1 AM NOT MY HAIR 

INDIA AFUE iMCiTO*N,'UMFtBi 




11 


39 


M THE KjTOCKTBAPPED IN THE CtflSET (CHAPTER 1 Of S) 

R.BHUr'J<VE.:DUfiAi 


21 


17 


10 


PEACE ON EARTH LITTLE DRUMMER BOY 

DAVID BOWIE I IMC CROSBY 




33 


20 


WE BELONG TOGETHER 

MAFUAH CAREY 


23 


18 


M 


DON'T CHA 

THE PUSSYCAT OOUS FEAT BUSTA RXTMES i/.iM i'.li RSl ft i 


© 


20 


8 


S.S.T. 

PRMCE .i;fc. c::..iV3ia 


Q 


24 


15 


THERE IT GO! {THE WHISTLE SONG) 

JJEli SANTANA 



THIS 


9 


u 

KB 


TITLE 

ARTIST W PRINT ' mOMOINW LASEtl 


26 


21 


20 


BEVERLY HILLS 

WEEIER 'liEFFENi 




32 


21 


FEEL GOOD INC 

DORILUZ Wi^HlM vim.in 




23 


24 


SHAKE IT OFF 

MAR 1 AM CAREY ■ i i\. ill 1Mb 


2D 


21 


6 


STAY FLY 

tHNEE t MAFIA p"F'< 


O' 


■ 


4 


EVERYTIME WE TOUCH 








CAS C ADA 


31 


2? 


IB 


MORE THAN V/ORDS 
F RAMIE J COLUMBUl 


32 


94 


10 


YOUR BODY 




33 


19 


WAKE ME UP WHEN SEPTEMBER ENDS 

GREEN DAI HEPRIStl 




44 


3 


GRILLZ 

WUY FIAT FNUL WALL All 1 BPP 


w 


43 


2 


WALK AWAY 

KELLY CLAHKSDN iflCAHMGi 


38 


95 


10 


HUNG UP 

MADIiHNA '. -- 


37 


N 


20 


BELLY DANCER (BANANZA| 
AXON |SRE UNlve«i*l -.:■■>-:> 


m 


» 


3 


WHO 1 AM HATES WHO 1 VE BEEN 

AtutNl i ■ cjriTf • c fii 


39 


37 


11 


DON'T BOTHER 

SHAXIKA -ii 




35 


0 


CRAWLING BACK TO YOU 

BACKSTREET BOYS 


^5 47 11 

Oil 


SHAKE 

YING r ANG TW Si FEAT ,■ TSULL 

LOVE 

ASHLEE SIMPSON iLiti'f .i 




42 


„ 


LIKE YOU 

BOW WOW FEAT ClAftA l!.. Vi)U 


44 


u 




SHAKE THAT 

FMIMFM FEAT I4AT1 BO&G i . 







1 


BEEP 

THE PUSSYCAT DOLLS FEAT Mil; 1 AM ■•.'.' '.'-I- i> 






m 




1 


GIRL NEXT DOOR 

SAVING JANE i Alt AT Tdiir;', l (m I 


47 




24 


JUST THE GIRL 
THE CLICR F1VI KAMI] 








RIGHT HERE 

STAIND nV ATLANTIC) 






I 


DON'T LIE 

THE BLACK EYED PEAS i*SW IMEHSCOPE) 








MAMACITA 








BABY BASH KAT MAPSDS HERNAhPEi - '.' 




EDICTOR 



DATA PR0V10ED IT 

See chart teorertd lor rules mi eiplanatiom 
IMM MOB, 

AfnTST/TilM-ABf l | Score i 




POP 100 AIRPLAY 




Dirty utile Secret ihtehscope (711) 10 

When I'm Gone interscop* (84.B) 13 

Dance. Dance idjmg|B2 5) IS 

One Wish sanctuafty (56,0) 21 

Unwritten I pic (70 2) 23 

Etrefytirne We Touch robsins (70.0) 30 
Tie I Am Hates Who I've Seen capitol (71 6) 38 

LOVE. GEFFENI&78) 42 

Girl Neil Ooor alert (65.4) 46 

Just Feel Better rms(70,i) 

Count On Me tvt (68.1 1 

ADULT TOP 40 



She Says epic (70 4| 7 

Ever The Same Atlantic (84.5) i 

Vegas epic (65 9| 9 

Have A Nice Day iojmg (65 0) 11 

Sugar, We're Going Down iojmg|7mi 16 

How Do You Love? El |71 9) 22 

Our Last Night artws (85.8) 30 



In London (All I Think About Is You) umbo |7B 2) 31 

Unwritlea EPK(6SJ) 34 

ADULT CONTEMPORARY 

I'm Feeling You rmg (86,7) 12 

Window To My Hear) eiGi (89.4) 24 
Amarantlne REPRISE (72.4) 



MOD ERN ROCK 

Twisted Transistor virgin (71 .0) 

01 You kpws((69.4) 

Dsnee. Dance iojhb(71.1) 
atlaktk(71. b ) 
Jesus 01 Suburbia REPWJE (75.2) 
irthin Hymn emr (69.6) 





19 

- 



46 I Go lo www.billboard.biz for complete chart data 



Data for week of JANUARY 7, 2006 1 CHARTS LEGEND on Page 56 



R&B/HIP-HOP ALBUMS 
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ARTIST 

MHm S NUMBER | DISTRIBUTING LABEL IPRKEI 




™. | »j 


0 


73 




2 


MARY J BLIGE 




The BreakthrcHjgh 1 




81 




1 


I^HJl JAMIE FOXX 

MMH.1 RMr.tiiMia 




Unpredictable 


? 


o 






. THE NOTORIOUS B I G. 




Duets: The Final Chapter 








BAD 80* 83345' AG (19 98) 




I 




3 


2 




EMINEM 

5**DY ^FI£iiV*lh C05881* HTERSCOPf ■ " 3 98 8 9BJ 




Curtain Call: The Hits 


2 




6 


4 




CHRIS BROWN 




Chris Brown Q| 


1 




5 


3 




MAR 1 AH CAREY 

ISLAH0 QQ57B4- I0JMG -j 9B| * 




The Emancipation Of Mlmi B 


1 


Q 




1 




LIL WAYNE 

CASH MC*iEi C-35-J*" LVRj 1 1 J 98. 




Tha Carter II H 


. 


s 


1 






LUOACRIS AND DTP 


Ludacris Presents.. ..Disturbing Tha Peace 


1 




■ I 




ANTHONY HAMILTON 

S-C 5C off 7i?7i ;nMii iia *b. 




Ainl Nobody Worryin' 


4 




8 


6 




THE BLACK EYED PEAS 

A&M OL.4341*INTERSCC]P£ HUWI 98 1 




Monkey Business H 


1 


9 


5 


ft 


SOUNDTRACK 

li-UiVI ".' MM- "-"i ■ iMfH:- " :-'! ' "■■ 'if. e 981 




Get Rich Or Die Tryln' 


1 


sty 


12 


12 




DESTINY'S CHILD 

COLL UBIA =0Ni Vl.SIC [* S 93 1 D 




#1'S ■ 


1 




'0 


7 




JUELZ SANTANA 

DfP;0M*"5 . AM [ir-;?i=- iljMD ' •■ n; f) 98' » 




What The Game's Been Misslngl H 


1 


^aV 


11 


'1 


KANYE WEST 

ROC-A-'E 1 ..* DEF JAW C'MB - :' 3JMG M3 58; 




Late Registration B 


1 


ffi 

^aV 


13 


KEYSHIA COLE 

ASM 0D3;!i4* INTERSEQPE |i J Ml 




The Way H Is • 


2 




14 


23 




ALICIA KEYS 




Unplugged 


1 


ffi 


19 


15 


Im 


THE PUSSYCAT DOLLS 

A4M 3115 374 IN'ERSCOPE |1J 981 




PCD • 

H 


T 


ffi 


16 


14 




YOUNG JEEZY 

C0RP0H.ATE THUGZ. DEF JAM 3D44Z1* IDJV5 1. 13 98 i 




Lars Get It: Thug Motivation 101 B 


1 


ffi 


1 ft 


16 




NELLY 

■n hit L4 kk: v jLirii: :, ■ i v-i. ■ j i.i i 




Sweaisu i! 


. 


20 


15 


9 




CHAM ILLION AIRE 

UNIVERSAL OD5423 - L'MRS (tj 9Si 




The Sound Of Revenge V 






20 


22 




KIRK FRANKLIN 

F0 V0 SOUL G05 p 0 CENTRIC M 01970MB* .18 96 1 




Hero 9 






21 


75 




D4L 

'it a ■ vi | 1,1 :\p 1|", ■ <>i 




Down For Life 






22 


27 




BOW WOW 

CllLL'ME 1 3J:-:^" SON' MUS C MB SB' ♦ L? 




Wanted B 


, 


© 


la 






FLOETRY 

ERVIN&WONDER 6tffE«( 0OW09 IN1ERSCOPE 1139*1 




Flo' Ology 




25 


17 


a 




T-PAIN 

aonvict uuauwt ntoofzomk o a sa> 




Rappa Ternl Sanga 




26 


7 






YOUNGBLOODZ 

J.-.3 ■ ' ,'WrU '>■ H 




Ev'rybody Know Me 


7 


© 


?7 


26 




RAY J 

-.nOC-.lil'I ? i.'i i4.tc.iuAH' ■■; aei 




Raydlatlon 


.3 


M 


25 


21 




BUN-B 

RAP-A-.QT * . f£ £.;S3S ASfLJM MB 9B- 




Trill 


1 


© 

Hal 


SI 


M 




STEVIE WONDER 

v"TV.N .'.■- i j ■■■ ..mhij -r:i -t 




A Time To Love 


2 










TREY SONGZ 

■ ]«. " 5Ci[n ftTL =.I,TI[ :~t>~21 AG . 1 ; 'j: i 




1 Gotta Make It 


6 


31 


24. 


24 




THREE 6 MAFIA 

•-!'(.■ [i.'l '/ : m^i; •: \ : (H t> 




Most Known Unknown 


1 


ffi 


33 


37 




SEAN PAUL 

VP/ATLANTIC *37M*/AG (18 Ml 




The Trinity ^ 


4 


© 


40 


36 




TONI BRAXTON 

5L AC ".GROUND 1X15441 UMHG |13?B; 




Libra B 

LiDra v 


2 


34 




ill 




PAUL WALL 

jlV SHAK„SE A 1 LAM H ;jBCf AS*l.,V MS -i H ■ 






1 






19 




PURPLE RIBBON ALL-STARS 

'URP1.E RIBBON .IF-DII. ■ ■ <■ : 




lig Boi Presents Got Purp'' Vol II i^^J 


« 


FTl 




10 




ASHANTI 

IM ME DCi9!4*10JMG [tUH 




Colloctobles By Ashantl 


1. 


37 


32 


32 




CHARLIE WILSON 

JIVE 49429 Z 0MB* MB 98i 




Charlie, Last Name Wilson EJi^ 


3 


38 


23 


17 




GINUWINE 




Bac* II Da Basics 


3 




37 


33 




TRINA 

SLIP ■, SLIDE ilUSTIC AG 'i 93i 




Glamorest Life ^ 


! 


ffi 


39 


30 




LYFE JENNINGS 

COLUMBIA SCO MUS : m: a«, • o 




Lyfe 268-192 B 




A 


39 


41 




YOLANDA ADAMS 

EL£KTHA'*Tl*NTIC 8J789 AG (18 98l 




Day By Day ^> 


4 


ffi 


43 


43 




PRETTY RICKY 

ATLASTIC BjrBfi *G (IB 98 1 




Bluestars • 


5 


19 

w 


42 


« 




CIARA 

Ml"',, -f '.•..SICMNI l*'4CS ti.'SI'i' iUMHS MH <fi 




Goodies B 


1 


44 


39 


33 




PITBULL 

:■*; aqoTHf ai ;.-5c tv ,m 98 c: ouzi • 




Money Is Still A Major Issue 




aui 


47 


45 




KEM 

MDIOrtN D04232 UMRG 1.3 981 *■ 




Album II • 




ffi 


49 


a 




RIHANNA 

SRP DEF JAM O049371DJMG < 13 98- 




Music 01 The Sun 






45 


40 




DAMIAN "JR. GONG' MARLEY 

GHETTO YOUTHS TUFF GOW0OS416' JM5G M3 9B) 




Welcome To Jam rock 






41 


44 




V ^!° U S ARTISTS So Amazing An 


Ur-Star Tribute To Luther Varvdross | 






49 


42 




TWISTA 

ATLA'.TIL i:-fl: 1 C-* Af, na Sj| 




The Day After # 




so 


St 


42 




50 CENT 

SHADY AFTERMATH 0OUr92".DITIR SCOPE 13 98 B 9B| + 




Trie Massacre B 




ffi 


54 


51 




SOUNDTRACK 

vltttTl 71620 Z0MB4 tie 98) 




The fin'.iifii 




62 


44 


31 




ANITA BAKER 




Christmas Fantasy 


31 




57 


i'3 




USHER 

LAFACt Ki9B; :DMB» i 18 98 i: 9i 




Confessions B 


< 


54 


52 


54 




VARIOUS ARTISTS 

THE EMI GH0OPUNIV(RSAt«0N¥ BMG.'ZOMBA 1 ? 1 13,'CAPItOl (18 98| 


Now 19 P| 






55 50 


LIL' KIM 

QUEEN BEE ATLANTIC BJB'fl- *G ItB 98) 




The Naked Truth 1 





IS 


31 


1 

El 


is 
n 


ARTIST 

W^niNT 8 NUMBER 1 DISTniBUHNO LABEl |P0KEl 


Title t 


H 


w 








JOHN LEGEND 

[..in] :o..Vfli; ;.nuv ; ^,. D 


Get Lifted B 












R. KELLY 

l . .. . VHA |,8 98l 


Remix City Volume 1 




68 


B0 


if' 




MIKE JONES 

SWISHAMOUSE AS'LUM A93S0' WARNER BROS .38 9ft 1 


Who Is Mike Jones? B 












H. KELLY 

JWE7B:I4.Z0«BA(I8 98..|Z9B,.* 


TP 3 Reloaded B 




ffi 








TOH MAW fpiTwBraNV music ,18 98. Beach R«cordings Presenls: Unwrapped Vol. 4 ;*| 




ffi 








EARTH. WIND S. FIRE 

SANCTUARY 87513 HB98I 


Illumination 




ffi 








MARY MARY 

M* B;0CK.CCLUt;6IA 77-33 SCH- MUSIC (18 BB, 


Mary Mary 0 




ffi 








Kiov ww-wiii* 85 




•* 


59 


61 


U 


ERIC BENET 

FRIDAY REPRISE 4-970 WARNER BROS |1B Ml 


Hurricane H 






BJ 






DWELE 

VIRGIN 71*10 |1T 98) 


Some Kinda... 




ffi 


66 
06 


73 




CECE WINANS 

fi.ifripfl V:-- :,::^ii % i . v..-ii ■ ■ ■<.? 


Purified flj 




ffi 


at 






COMMON 

GOOD GEfFEN 004670" IKTERSCOPE 1 3 98 8 SB', * 


-1 






71 


69 




MARQUES HOUSTON 


Naked 






64 


57 




Y1NG YANG TWINS 

COLLIPAfl* ?520* Ti 1 ? (17 98 11 Ml 


U.S.A.: United State Of Atlanta B 




§ 


72 


66 




BONE THUGS-N-HARMONY 

-HiJIHLE:.: Ji^J .18 ^ 


Greatest Hits H 






41 






VARIOUS ARTISTS 


Funkmaster Flex: Car Show Tour 




s 


30 






VARIOUS ARTISTS R , SrilV . n nnnn PrBKontti Wolromfl To ThA Chunch - Da Alhum M 










OOGGYSTtll 5874 >:0C»- -1 7 98i " ■ " 








75 


65 




VARIOUS ARTISTS 


Crunk Hits fi 






31 


3S 




KENNY G 

--.■'■'■ 7?.-3J RMG IB S: 


The Greatest Holiday Classics 




© 


79 


26 




BEASTIE BOYS 

BROOKLYN OUST **049 CAPITOL 111 941 * 


Solid Gold Hits 


30 



FOR A COMPLETE LISTING OF THE HOT R&B HIP-HOP ALBUMS, CHECK OUT WWW BILLBOARD.COM 



TOP 

REGGAE ALBUMS 







IS 


ARTIST 

IMPRIAJT A UMBER DISTRIBUTING LABEL 


Ti!ie | 






36 


VQmatisyahu 

B^J n« rpic 96464 SONY Mu5lC 


Live Al Stubb'8 


o 


13 


SEAN PAUL 

VP i ATLANTIC 8J7BB- AG 


The Trinity 


• 


o 


• 


16 


DAMIAN "JR. GONG" MARLEY 

!ME ' ' l"' - *.. : F .; /Ii", . ■'- (lr ' I A L : 


Welcome To Jamrock 






4 


7 


BOB MARLEY AND THE WAILERS 

ISLASO'TUFF GONG W57i3 UME I0.MG 


Africa Unite: The Singles Collection 






5 


SO 


BOB MARLEY AND THE WAILERS 

TjFf SONS sland ChroniClES 00*008 ume 


Gold 






7 


33 


SOUNDTRACK 

MAVER' CK iBB7; WSRNER BROS 


50 First Dates 




o 


6 


24 


WILLIE NELSON 


Countryman 




• 


6 


12 


SINEAD O'CONNOR 

■1A' - 'A'f iffSE'S CHOCDl A1E A',;; m\:ni ,y i 


Throw Down Your Arms 




• 


9 


2-3 


T.O.K. 


Unknown Language 






11 


27 


VARIOUS ARTISTS 


Reggae Gold 2005 






,2 


« 


SHAGGY 

SID «'ARD GE'FEN 0D41JD' INKHSCOPf 


Clothes Drop 






M 


27 


BOB MARLEY 

V A D a £ < ; p : 1 a l r>R0DLC"S i-OS-il M*l AD- 


20 Best Of Bob Marley 




■BB 


« 


27 


BOB MARLEY 

IMiWCV SPCCIAL PRODUCTS H901 MADAC v 


Bob Marley Collection 






S 


VARIOUS ARTISTS 


Strictly The Best 33 




- 




VARIOUS ARTISTS 

VP 17*0 


Strictly The Best 34 









BETWEEN THE BULLETS rgeorge a billboard com 

A LARGE START FOR B.I.G. 

With street-date woes causing early bows for Snoop Dogg and Eminem. Lead single 
Mar)' J. Bligeand Jamie Foxx, Hot Shot Debut "Nasty Girl" — featuring Diddy. lagged Edge 
honors for Christmas week on the Hot and Avery Storm — jumps 33-29 on Hot 
R&B/Hip-Hop Albums chart R&B/Hip-Hop Songs with 


fall to the Notorious B.I.G. 
With 438.000 sold. "Duets: 
The Final Chapter" enters 
that chart and The Billboard 
200 at No. 3. 

The posthumous album 
contains an all-star roster 
that includes Jay-Z. Nelly, 




more than 14 million audi- 
ence impressions. 

The Notorious B.I.G. 's last 
release. "Bom Again." launched 
with 485,000 copies in 1999. 
good for a No. 1 debut on The 
Billboard 200. 

— Raphael Gtor%t 



Data for week of JANUARY 7, 2006 I For chart reprints call 646.654.4633 



Go to www billboard. biz for complete chart data i 47 
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Si 
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TITLE 

ARTIIT UMPFIINT PD0WO1IDN LABtU 








PI 1 E A 

LAST 


TITLE 

ARTIST ftWPfllNT / PnOMOTKH I ABEL | 


il 








Kl BE WITHOUT YOU 

BHflMRTJ. IUBE IGEFFEU 'STERSCOPEj 






C 31 

■mem 


11 


TOUCH IT 

BUST* an»t»ES If HRMATM iNltR-J 


0 




i 


12 


DON T FORGET ABOUT US 
MAPlAH CARET v-\ J'lil " 






6) 26 


9 


RODEO 

JUVENILE UTF AT.r.rf ;. , 


O 


Q 4 10 


GRILLZ 

WllT FEAT PAUL WAIL All 4 SIPf MPPIvf: Rf.. juflf, 






■T^l 32 


9 


NASTY GIRL 

THE NOTORIOUS 1 1 6. iBAD bU< V.iV- Z\ 






3 


24 


1 THINK THEY LIKE ME 

KM FMMCNI2E BOTZ i SO 50 DEF VtH&lNI 






t^l 26 


7 


FRESH AZIMIZ 

BOW WOW FEAT J KWON 1 iERMRiNE ClUPRI "il WH 6 SUMi 


Ur 


B 


9 


12 


UNPREDICTABLE 

JAMIE FDXI FEA1 IUDACP.IS i 


ft 




© 35 


4 


YO (EXCUSE ME MISS) 
CnHlS BROWN . . 1 i- 






$ 


19 


ONE WISH 

KA» J ' , ■ 


iir 




34 


S 


LEAN WIT IT. ROCK WIT IT 

OEM (RANCMIIE 80YZ FEAT UL PEANUT A CHARLAI 




7 


8 


23 


RUN IT! 

CHRISSAOWN JM VMtj 






32 30 


18 


WE BE BURNIN 
SEAN MUL IVP ATLANTIC* 


A 




19 


1 SHOULD HAVE CHEATED 
OVSMACOlf [AUI WTEflSEDPEl 


w 




33 33 


19 


TURN IT UP 

CHAMILtlONAIHE HAI L IL HIP \ -f 




o 


11 


14 


KRYPTON ITE (1 M ON ITl 

PUPPIE RIBBON All STARS : - ; '■ ■ 






34 


11 


WINDOW SHOPPER 

SB CENT G l 1. T •.-ERSCOPfl 




10 






THERE IT GO! (THE WHISTLE SONGI 
JUEU SANTAHA " - l r - 


z 




35 29 


;c 


GOLD DIGGER 

KANYE WEST FEAT JAMIE FOAK -'V i '-.Hi DEF ,. 




11 It) 


20 


UNBREAKABLE 

ALICIA PITS PMij 


_ 




38 38 


25 


LIKE YOU 

•ON WOW FEAT. C1ARA [COLUMB-A UU 


* 


© " 




SO SICK 

ME TO IDCI jAELIOjAEG) 






9Tr4 40 


7 


MAGIC 

CHARIIE WtLSON UiVE'iOMBAl 






1! 


22 


GIRL TONITE 

TAF1STA FEAT IPJET SONG! p'1 LA->' H 






F^ 36 


9 


IN MY MIND 

HEATHER HEAtXEY (RCVRUGl 






'3 


19 


HERE WE GO 

HI MM AEUT POWIAM ibUP S ktnt MLANIICI 






F^V 44 


9 


GEORGIA 

LUOACIIIS 4 FIELD MOB jK'!DJMG» 


0 


© 


16 


13 


FIREMAN 

III WATME M'J'IE- .MR'. 






jMEK 


3 


I'M N LUV (WIT A STOIPPERi 

1 P»IN FiAl M1AE JONES 




© 


■o 


13 


GOTTA GO 

HUT IWU (SONG BOOK ATLAHTlCl 






41 39 


41 


WE BELONG TOGETHER 
MARIAN CAREY ij.AVj .'j.w:.. 


ft 


© 


19 


11 


HEARD EM SAY 

PARTE WEST FEAT UAM LEVItlE in 


Li 4. Of. F JAMiDJHGj 








21 


SLOW WIND 




18 


17 


/•- 


STAY FLY 

THflEE f MAFIA iWTPHGTiIE MIH3S COLUMG I S 






::: 


39 


GOTTA GO GOTTA LEAVE (TIRED) 

VIVIAN ORE EN iCOLUUBU/SUMl 




19 


to 


6 


CHECK ON IT 

BETON.CE FEAT SLIM THUG . J . V5IA SUM| 






© 50 


13 


EVERYTIME 1 THINK ABOUT HER 

JAHE1M FEAT JAMKISS IDIVihf W . . 'A'ASflFS :HM: 




2o a 


21 


I'M SPRUNG 

T pa:Ii • ',- > 






© 31 


3 


MY HOOD 

YOilllG JtEIY COHPORAiE THUG* DEF JAM O.IMG, 






15 


22 


SOUL SURVIVOR 

TOUHG JEEIT FEAT AEON C 3PP0RAM 1"UG."D[F . A F.l 


B 




:: 


32 


CHARLIE LAST NAME: WILSON 


ft 


© 


25 


:•! 


SHAKE IT OFF 

MAAIAM CARET i 51AIID : .</ J 








14 


FIND YOUR WAY (BACK IN MY LIFE) 

MM " 






n 


21 


LAFFY TAFFY 

ML (OEEMOHEY/ASVLUM ATLANTIC) 










WHERE WOULD 1 BE (THE QUESTION) 

HIWDHfa THE fAMUT SOU; ■ 




© 


24 


IS 


LOOKING FOR YOU 










9 


TRU LOVE 

FAITH EVANS .CAPITOL i 










mn* rtwTiiii.iFi i'.' ■ .... 












m 2, « 5 


MUST BE NICE 

lyee jciwin&s icoluubi* sumi 


s 






29 


NAKED 

MASQUE S HOUSTON I T U G UNIVERSAL JWRG 


















AhotR&B/HIP hop 
•©SINGLES SALES 




f ' 


RHYTHMIC AIRPLAY 






iifi 


TITLE 

■AT 1ST i IMPRINT i 1 PROHDTHW LABCLi 


il nil 


TITLE 

ARTIST (IMPRINT | PROMOTION LABEL) 


J 




KlRUN IT! 

CHRIS SHOWN ll'.r .'MMKC 




10 


El 

HHInFLII FEAT PAD! WALL AlI 4 GIPP : i FIT • F ~ BJEjB, 1JMRG.. 




O 


4 


n 


1 THINK THEY LIKE ME 

(H»«.CMiJI SO'! 






&■ 


21 


RUN IT! 

CHRIS BROWH .'.1 - 




o 


3 


s 


ONE WISH 

RAY J ' V.i'.> . J" :*Nl - 






■ 


11 


DON T FORGET ABOUT US 
MARIAN CAREY Ml fiHTUTT MBI 




0 




1 


TE AMO COHAZON 

PRINCE 'iivfti- i[ 






1 L 


n 


ONE WISH 

RAYJFl,;:KCr.'S*'<CTUARY| 






1 


6 


IT'S YOU 

urban mystic isobe waruer bros i 






1 ' 


ii 


THERE IT GO) (THE WHISTLE SONG) 

JlRT12t>imiH|DIPU)MATSDEf jAM.IDJMGi 




o 




1 


ALWAYS 

mUDf R I PPE R (HASSLE LIFE, 






1 : 


1 5 


STAY FLY 

THREE 1 MAFIA HYPSQTI/i V COLUMBIA. S'JMl 






a 


6 


NO STRINGS 

LOU ■ 161 WARNER BHDS 1 








1? 


1 THINK THEY LIKE ME 

DEM FHLh;.hC, HGT.' 


ft 


o 


H 


1 


1 AM NOT MY HAIR 

INDIA ARIE " :TI. .'.', l'.'< : _ 






o 


6 


SO SICK 

NE-YG DEI JAV ^JMO, 


ft 


9 




1 


WHAT 1 GOT 

, Rr.it. i ■-. FF..P.TI it.i IFf iRII.i. v\.»--. i 


ICNI ENTfflTAINMiNTi 






17 


LAFFY TAFFY 

DAL (DEEMOAIEY. ASYLUU ATLANtti:) 








1 


CHECK ON IT 

BE YON CE FEAT SUM THUG fTTfll IWIWWMI 




© ,o 


13 


STICKWITU 

THE PUSSYCAT OOLlS AAM .MfPSCOPEl 


ft 




6 


10 


BABY QIRL 

TSf 1 5c. 








10 


LUXURIOUS 

GW1N STEFANI STERC-COF'E 






11 


5 


CLAP 

CMQUt iBXi GRIP) 






© ,s 


16 


TURN IT UP 

CHAMiLLIDNAIREFEAT III FLIP IJIilVi R iAi UM^ii 




© 


l-l 


9 


LAFFY TAFFY 

ML I DEE MONEY,' ASYLUM.' ATLANTIC) 






© ,6 


8 


CHECK ON IT 

SEYOHCE FEAT SLIM THUQ iC'JLUM8IA'SL'U| 


ft 


© 


19 


17 


GO CRAZY 

YOUNG JEEJY FEAT. JAY -I 'CDPPORATE THUG: . *M D.Vl- 






19 


SOUL SURVIVOR 

YOUNO JEEM FtAI AKON ■ : HfhSATE >l. ?,! 141 JViiJ.I.H, 






9 


19 


BACK TOGETHER AGAIN 
MELISA MORGAN t FREDDIE JACKSON HI 


WHORPHtUS) 




IB 11 


16 


HERE WE GO 

TRINA FEAT KELLY ROWLANO i jL \ iLlOE ilLAtvlIC 


ft 


© 


27 


3 


I'M N LUV (WIT A STRIPPER) 

T-PAIN FEAT MKE JONES ■ /1W-..1 




■ I 


n 


I'M SPRUNG 

t-pain KC'ivir; p^Jl'h- jivt ;uMe*i 


ft 




7 


if. 


GRILLZ 

NELLY FEAt PAUL WALL. AU 4 Biff DERRTV TO H E E L ■' L U P. G | 




■I 


23 


MY HUMPS 

THE S1AC* iriD PEAS - ■.(.' '. I r h. : ;. lr; 






15 


2; 


WE CAN HANDLE THAT 

IUCKB|MANCtMr>VEAI>i 








7 


WHEN I'M GONE 

EMMEM isHAD" AFTtRMAT- IMEHSCOPEl 


ft 


© 


a 


9 


DON'T TEST US 

MR PWKIE :f^.\. i Fji.v 






^ 24 


s 


SHAKE THAT 

OttBEM FEAT MTf DM0 iSmj:it AfTfRMAIH SUFSClip: 




20 


14 


7 


GHETTO LUV 

i".: sTROCUCING HASAN 1 






(J) 22 


6 


RODEO 

JUVENILE ;UT-' 




21 


9 


5 


PADLOCK 

STARS MJH2 iSTAHR BLWiEMPIREi 








12 


HIT THE FLOOR 

TWISTA FEAT PITBULL ATLANTIC 






17 


3 


CONCEITED (THERE S SOMETHING ABOUT REMY) 
rVEMTMA illtP.r.f -.01. tr. r,F,r 






17 


WE BE BURNIN' 
SEAN PAUL [VF ATLANTIC 1 


ft 


23 




6 


SHOULDER WORK 

BCIFEAT (TATGUO ■ 


„0(RNA. liflALi 




@ 75 


4 


UNPREDICTABLE 

IAAW FMA feat LUOACFtlS 


ft 


24 


21 


; 


SHAKE 

TING YANG TWINS FEAT I 1 rtlAl 


K/TVTI 






5 


BRING OUT THE FREAK IN YOU 

liM (UPSTAIR Si 






47 


2 


OH YES (AKA POSTMAN ) 

JUELI SAHTANA 




©. 35 


2 


I'M N LUV (WIT A STRIPPER) 

T-PAIN FEAT Mlif JONES - : Il'.t .''I-. 1 -- 





48 i Go to www.billboard.biz for complete chart data 



E 


ADULT R&B 


il 

i 


Ml 

if 


is 


TITLE 

ARTIST | IMPRINT PROMOTION LABEL) 

Kl UNBREAKABLE 

TfTJ% ALICIA KfYS ■ KMC, 


i 


2 


2 


22 


1 WANNA BE LOVED 




6 


9 


MAGIC 

CHARLIE WILSON Ji,i : i'.'-. 




3 


36 


GOTTA GO GOTTA LEAVE (TIRED) 

VWIMOWEN C:.oWBiA SUMi 


o 


9 


6 


BE WITHOUT YOU 

MARY J, SLIDE iL.tM;V M - - -,i. 1 .1- ■ 


S 


9 


13 


IN MY MIND 

HEATHER HEAQLfi ■ 


7 


4 


.!'! 


FIND YOUR WAY (BACK IN MY LIFE) 




6 


19 


GROWN & SEXY 

BAB TF ACE STA,'RMGf 




7 


19 


LOOKING FOR YOU 

UR* FRANKLIN ' - ■ ' n . -;• vh; 




11 


32 


CHARLIE LAST NAME: WILSON 

CHARLIE WILSON iv .'riMfiAi 




14 


35 


WE BELONG TOGETHER 

MARLAH CAREY 




12 


33 


MUST BE NICE 

L'FE JENNINGS CDLUMBtA.'SuMt 




II 


91 


1 CAN'T STOP LOVING YOU 

KEN ' .'. MHij. 




13 


IS 


SHAKE IT OFF 

MARLAH CAREY 




13 


19 


WHERE WOULD 1 BE {THE QUESTION) 

KINDRED THE FAMILY SOUL 




17 


9 


TRU LOVE 

FAITH EVANI iCAPtTQL) 




ie 


20 


1 THINK 1 LOVE U 

OWELi ii - il'l 


18 


ii 


17 


CRAZY LOVE 

WILL DOWNING iGRP VERVE! 


© 


22 


S 


TO YOU 

EARTH. WIND 4 FIRE i.SANT. \Wi 


D 


19 


4 


CAN'T LET GO 

ANTHONY HAMILTON SO i : 




21 


19 


YES I'M READY 

JEFFREY OSBORNE ■ - 


22 


21 


13 


TRIPPIN' (THAT'S THE WAY LOVE WORKS) 
TQM MUTTON iBLAC^GROUhD UMRGi 




a 


4 


f AM NOT MY HAIR 

india arie mwmrwit) 


© 


25 


12 


EVERYTIME 1 THINK ABOUT HER 

JAHEIM FEAT JAOAKISS 




31 




DON'T FORGET ABOUT US 











HITPREDICTOR 



OAtA PNDVIOED ■• 



See Ltiar: -ege^t \oi nilei and eiplanjliaiii yellow int)iciile> tecently leited title 



ARTIST •i teLAflEL/tScortl 



R4B/HIP-H0P AIRPLAY 




Lean Wit It. Roci WH It vincin (W 81 
(717) 
ATLANTIC (79.6) 




Be Without YOU INTER3C0PE(»7.6) 
(TtM) 

Unpredictable rmg i95.6l 

So Sick iDJW (81 4| 

Hean] Em Say «UM0(74 0| 
Check On il sun (92 8) 

Touch II INTmCOfElU S) 
ROtfeo ATLANTIC (712) 
Ft BStl feimu sun (82 1 1 

Georrjia DJMG(73.I| 
Tru love CAPTTOi (M 8) 

RHYTHMIC AIRPLAY 

ituw(tS.T) 
ATijUfrc (73.11) 

BrIRt UMRB (73.6) 
$0SrChlUM0(S8.1| 

StlCkWttU INTWSC0Pt(714| 
Check On II siw(tl.t) 
Unpredictable hmg(M 7) 
Be Without You intefhcope (94.2) 
Fresh Anrnb sua (77.0) 

So Lonely Atlantic (92.3) 
Georgia iqjmg(81.4) 





ADULT R&B AND RHYTHMIC AIRPLAY: 57 adult R&B staoons and 65 rTYvtnmc staoons are 
^eLlrcocaPy rrronilorod by f*otseri LVoadcasi Data Syslams. 24 hcxjrs a day. 7 days a week. 
D 2O06 VNU Busirwss Meda. inc ana Nletson SoundScan. Inc HOT RABHIPHOP 
SINGLES SALES: ths data e used to compie Hot FliBHip-Hop Smgtes & Tracks 0 2006 
VNU Biisiness KAeda. krc and Nieteen SoLndScan. kx. HITPREDtCTOfl: i 2006 
PremoscAjad and HitPreoJCtor are trackwrarks of Trw* Fast LLC. 

Data for week of JANUARY 7. 2006 i CHARTS LEGEND on Page 56 



erial 



AIRPLAY MONITORED BT 



Nielsen 

Bioadcast Data 



The mosl popular stngles and backs, according to R4B "Hip-Hop radio audienc* impressions measured Oy N»eisen Broadcast Data Systems and sales data from a subset pane* ot core 
R&8 Hip-Hop stores compiled by Nt*tten Soundscan Greatest Gainer Sates and Greatest Gainer Airplay are awarded, respecfrvety. lor ihe largest retail sales and airplay 
increases on the chart See Charts Legend for rules and explanations. © 2006. VNU Business Media. Inc. and Ntetaan SoundScan. Inc. All nghts reserved 



K 



^R&B/HIP-HOP SONGS 



li II If II Tl 

Q 




TITLE 

00UCER .songwriter > 



GREATEST 
GAINER AIRPLAY 



Artist 

IMPRINT | PROMOTION LABEL 



BE WITHOUT YOU 

B M COX iM J BLICt B M COm PERRY J AUSTIN) 



Mary J. Bilge 

© GtFKHINTIHSCOFE ' f 



DON'T FORGET ABOUT US 



Mariah Carey 

©Q island CIM., 



Nelly Featuring Paul Wall, All & Gipp j 



1 
3 

I THINK THEY LIKE ME Oem Franchtze Boyz Feat. Jermaine Dupri, Oa Brat & Bow Wow - 

.'. ■ . m ■ ■ ■. ■ ■ ; Hi Pit 



ONE WISH 

H JERKINS {Ml JR JERKINS I JCRKIN5 III L DANIELS, 
RUN IT! 
STORCH |5 STORCH 5 GARRfTTj 



GREATEST 
GAINER SALES 



UNPREDICTABLE 



Hay J 

9Q ANOCAOUT'SARCTlJAfiY | 
Chris Brown 
t»QO Jig- .'QUE-fl 




I SHOULD HAVE CHEATED 

0 JORES.R PAIR <D IXWtS OPARKER K COUj 



■SCHEffHLP.BiUiR c MjPBg) 



Jamie Foxx Featuring Ludacris 



Keyshia Cole 

Q AAM IKTERSCOPE 



KRYPTONITE (I'M ON IT) Purple Ribbon AllSlars I 

r ME et*r fe..y.Llfi 'I t-::HKf s -.•■t^.V'.i. i: * ij;i::.'i m r[.,.ep : J'.L'f:/.^ 'BALE'. O pipie-.e RIBBWVRGIS j 



. . THERE IT GO! (THE WHISTLE SONG) 




HEY -» 0 GLtNRi 



Alicia Keys 



M SICK 

STARGArt .s SMITH TE HERMARSER W ERIASLR; 



GOTTA GO 



iE.jON ■ !A> .OP l." Mir. 



HEARD EM SAY 

■ Al -.11 --li IN /■'[ :T A .EJ.Ni M UP^IP E. , lEUR 



4 
i 
I 
I 

12 
3 
I 
15 
!6 
17 
II 

Three 6 Mafia Featuring Young Buck & Eightball & MJG £ « 



GIRL TONITE Twlsta Featuring Trey Song2 1 

■■ ■■ ■ ■• ■ ■ ■ ■■■ .1 Mailt v. m li :MUfitfi OO a-_at _: 

HERE WE GO Tnna Fealuring Kelly Rowland 

J JONSlH B--G D It MOSESj SCHtFfiR 0 BAKER J HARRIS III T LEWIS.S I SCIPWl O SLIP-N-SUt>E.'ATLA,ST>C j 



Trey Songz 

© mw\ tJ 'j k ''..iS'.:. 



Kanye West Featuring Adam Levlne 



LAFFY TAFFY 

A RAB j£ABQ D BuTL £ R A PARKS .L JOHNSON M ;OMKS0N R SIMS M JOWUHU SlABRl 



SOUL SURVIVOR 

THIAM |J JENMN5 * THIAMi 



Young Jeezy Featuring Akon 



I'M SPRUNG 



SHAKE IT OFF 



»>■'■•■-" wjiH jive ; 



I H t-WEt . mm I H CI". J MJSTM] 



LOOKING FOR YOU 

s MA-VIM .HI--- I- .-Arj.. -Hi Mi'.' - Hr- .STi - .-.A -.1'.., I ■;. ®Q ■ 



22 23 

, Q RODEO 



MUST BE NICE 



L*0*«S V VALENZA>VI> R KEu 



3J 36 
28 33 
© 33 36 



Busta Rhymes 



1 
I 
2 
24 
S 
26 
2! 



FRESH AZIMIZ 



Bow Wow Featuring J-Kwon & Jermaine Dupri 

OO COLUMBIA SEJM 



Nelly (at No. 
3) lands 
his seventd 
No. I on the 
Rhythmic 
Airplay chart, 
matching 
50 Cent 
for most by 
a rapper at 
thelormat- 



His best start 
since 2001 
debut Rapper 
is signed 
to Purple 
Ribbon, the 
virgin imprint 
ot OutKast's 
Big Boi. 



as si 

34 45 

25 17 



YO (EXCUSE ME MISS) 



LEAN WIT IT. ROCK WIT IT Dem Franchtze Boyz Feat. Ul Peanut & Charl. 

| P*HL*r ERE] S'JCK ;j WILURGHAM G TIIEER B lE'iERETTt W GUUTONI Q SO SO DEPARRI 



WINDOW SHOPPER 

C SmES SIRE IC J JACKSON. JR ICRAwrORO J R luRNBGLL B UARlTYi 



GOLD DIGGER 



» 3. 32 • ^y„ )M ,, w . l 

MHJ 43 6 , I'M N LUV (WIT A STRIPPER) 
M 30 2l WE BE BURNIN 

W 27 28 

m « « 

aa 3e 3s 

© 42 37 
ffi 36 39 



Chamtllionalre Featuring LIT Flip 



T-Pain Featuring Mike Jon. 



I : I " " .j . "I. 



Kanye West Featuring Jamie Fo; 



Single 
climbs to 
14 million 
m audience: 
videoclip is 
No 1 at BET 



GEORGIA Ludacris & Field Mob Featuring Jam 



faal j UUPftl B U COX iJ PuPftl J AUSTIN. J AL50H R BILL. 3 ifitSWuHi 

m MAGIC 



Bow Wow Featuring Ciara 

OO CW.UMeiA.5uM 



Charlie Wilson 



ISO iD RAV5E" £ SANDERS. 



WE BELONG TOGETHER 



«rt : 39 ai ; 

09 AO -u GOTTA GO GOTTA LEAVE (TIRED) 

Meal 'Sr: mm j e ERvir.tr j poser v; h fathic» r.'iCHE; 1 . . i!:»vine. 

■IIP f. L ° w ",' ND 

© 50 40 
© 51 76 



Vivian Green 

OOP COLUMBIA SUM 



EVERYTIME I THINK ABOUT HER Jahe.m Featuring Jaaakiss . 

En.-: '.'.'.' i...^: ' 1 1 . . ' . 1 ii i ■ i i.- i "' '. : . ®-i.r.|.J.. '.-;i - - HiV. 



S C QUIRR C RARRIS E CB'.MP. 




Mariah Carey oj B 

hi BIBt 



R. Kelly 



■t 

!! 


9 


7 WEEKS 


HE 

B 


TITLE Artist 

PRODUCER (SONGWRITERl IMPflMT | PROMOTION LABEL 


1 




/aw 


6.' 


a 




GO CRAZY Young Joczy Featuring Jay-Z 

D CANKOK |J JENr,IH5 0 CANNON S CA1IEH C MAVflELD 6 KfiAISi OOO CORFO^A'E Ih jQI DEF JAM EJMG 




• 


© 


84 






OH YES (AKA POSTMAN 1 ) Juelz Santana 

KA'ilA»l<«IL .HUlill-J^tHj KIMi l (iUIMltlliXIJtJJK!* ll*l<U>J>; -M„i|VJ 1 LplMUif. OO iMIIlMj 






© 


74 


(i 




LUXURIOUS Gwen Stefanl 

N HOOPER I HANAL fj SlEtAM UAtlAL R ISll 1 0 ISLE' R B l&LEV i J iSLt* M laLt> C . AiPE" i OO IMEH^L'Pf 






© 


r>s 


81 




CAN YOU BELIEVE IT Styles P Featuring Akon 

'I'UO ■ ■■ 






00 


54 


M 




GROWN & SEXY Babyface 

■ .V : t.(..,j,M liiii-,; [> MM' ', (1) ;f. 






01 


n 


t! 




STILL ON IT Ashanll Featuring Paul Wall & Method Man 






© 




74 




CONCEITED (THERE'S SOMETHING ABOUT REMY) Remy Ma 

S.SIOftCH .S S'ORCHi OO TfGUrt £ LJ L A Li SRC JWRG 




© 


M 


89 




TEMPERATURE Sean Paul 

R FULLER (S PHENRIOUES.A MARSHALL H FULLER) 00 vP/AT^NTIC 






© 


88 


77 




BEDROOM BOOM Viny Yang r.vm-, Ft'atuilny Avanl 

MR P- R ■" -U C«3iMS T HO. UP, I JAOSONM A'.'tsr M f.IERLIHOl O COlLIPA«",.'TVI 






© 


81 


73 




DO YOUR THING Cam'Ron Fealuring Nicole Wray 

en; it g-ile-s n wwh arm j it adj cuplomaiic mai a^tjm 






© 


tl 






DCTruA P&iM'T nfl IT 1 IKF MP 

DC 1 U nH l/MIM 1 UU 1 1 LII\C IVIC UhL 

t.i -rii in lAfto n hi iii h v Firm ^"in c wa.»ehi © iihmcihh ai,'u.« a'lamu; 






© 


gg 






LOVE Keyshia Cole 

SiOT LISTED 1101 LISlEOi 0 *<W.-INTEB5C0PE 






/OS 

© 


65 


>,: 




STILL IN LOVE Tyra 

0 WAISOH 1 1 80LLINO 0 *At$0Nl OCli 






/ex 

o 


82 


88 




WHOA Ul Kim 

JROUM )K JONES.JROIEU J LOPE-T) ©O U'. tE'l hit A "LAM it 






70 


55 


5.1 




AND 1 Clara 

AOl'lWS C MAftd '■ I Hi- MlF-.i O -Hl 'Hllf MJSICUNt 1 AfACi iOMSA 




: 


71 


71 


or. 




YOU KNOW WHAT Avant Fealuring Lit' Wayne 

J OUPRI.U SEAL iM WANT.J DUPfU M 5EAL 0 CAR TEH.t ©O MAG L~ .'Df^Sari iErii , 1 1 '|Tt i. SCDF'E 






/os 


to 






GETTIN' SOME Shawnna 

'CSl If- CELL h L.I. .T !,HAiVR 0000EN b JCHPASl © : T ID. WO 




: 


/Os 


S3 


78 




CRAZY LOVE Wi ! Downing 

ti DDWtiRG R RIDfOUI iD IHDMPSON.N IKKINNEVl © VIH.I 






© 


I* ,| 
jlj_jj 


. MS. NEW BOOTY Bubba Spanooi Feat Ying Yang Twins S Mr ColllPark 

MRCOEEIPARr i#W«hiS W CR004IS 0 ROCK KAHf | © RE* SllllIH PlIRPl f h HBOR VIRGIN 


75 


80 


r.r. 




MY HUMPS The Black Eyed Peas 

WILL 1 AM iW ADAMS. 0 PAYTONJ ©O 




5, 


76 


72 


75 




SEX WITH YOU Marques Houston 

III! UHDf RD06S IH MASON JR 0 THOMAS E OAWKJNS D BAISS S RUSSELL A DOONf © TU Ci.. UNIVERSAL UMRG 




,aax 


78 


71 




WHAT IT DO Ul Flip Fealur ng Mannie Fresh 

M FRESH rtts:: 1 ! fl THOMAS > © SUCHA IREE COLUM&IAiUM 






78 


;o 


,'0 




WHEN WE MAKE LOVE Glnuwine 

C 5CLOM0N IC S'JLUMON E CKS'JNi (0 ■ 




; 


Q 


a 




TE AMO CORAZON Prince 

HHl'iCE .PRINCE) OO NFTi'lNlvEKJ-A, UMMl. 






© 




72 




JUST A TOUCH 50 Cent Fealuring Paul Walt 
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Prince returns to Hot R&B/Hip-Hop 
Songs with Te Amo Corazon" shin- 
ing M No. 79. The single also opens at 
No. 4 on the core-store sales survey. 
His appearance on both charts is his 
first for Universal after iriking a deal 
last month. 
"Corazon" is the premiere single 




for Prince's new album "3121." 
scheduled for release in first- 
quarter 2006. 

In 2004, the singer peaked at No. 
24 with "Call My Name." which spent 
three weeks atop the Adult R&B Air- 
play chart, his first No. t on that list 
in seven years. — Raphael George 



Data for week of JANUARY 7, 2006 For chart reprints call 646.654.4633 
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BETWEEN THE BULLETS wiessen a blllboard.com 

THEY LOVE UNDERWOOD'S 'HEARTS' 



With her biggest sales 
week to date, "American 
Idol" queen Carrie Under- 
wood moves 401, 000 
copies and swipes the 
Greatest Gainer trophy on 
Top Country Albums and 
The Billboard 200. 

Her "Some Hearts" has 
sold 1.5 million to date in six 
weeks, more than any 
"ldol"-related album has 
sold in the same time frame. 




Up 271,000 units. "Some 
Hearts" retains its No. 1 
crown on the country list, 
but is pushed 2-5 on the big 
chart by the bow of three 
new titles. It started with 
315,000 in the Dec. 3 issue. 

Pacesetter honors are 
doled out to Montgomery 
Gentry's "Something to Be 
Proud Of: The Best of 1 999 
2005," which jumps 69% 
(No. 24). — Wade Jessen 
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EVERY TIME 1 HEAR YOUR NAME 


Keith Anderson 
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BELIEVE 


Brooks & Dunn 
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ATTITUDE 


Wynonna 
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PLEASE COME HOME FOR CHRISTMAS 


Josh Gracin 
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NOBODY BUT ME 


Blake Shelton 

• WARNER BROS WAN 
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1 CAN'T UNLOVE YOU 


Kenny Rogers 
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1 DON'T FEEL LIKE LOVING YOU TODAY 

G WILSON.. 1 RICH.U ARIGHT (M BERG J COUMSI 
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Steve Azar 
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THE DOLLAR 


Jamey Johnson 
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DOWN AND OUT Randy Rogers Band 
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SHE DIDN'T HAVE TIME 


Torn Clark 
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Van Zant 
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CORN FED 


Shannon Brown 
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GET DRUNK AND BE SOMEBODY 


Toby Kp;:i 
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BLAME THE VAIN 


Dwight Yoakam 
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Josh Gracin 
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WHEREVER YOU ARE 
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Jack Ingram 
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HERE'S TO YOU Rascal Flails 
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ARTtST/TOav Aiif _ i scot I 



She Let HcruH Go MU mashwuli (81.0) 

Jesus, Take The Wheel atom masmvul i (9T .9) 
Good Ride Cowboy uwc stwit |88 2) 
Konky Tonk Sadonkadonk c*phiX(78 0| 



Whin I Gil Where I n. Gotnc arista nashvilu (83.8) 
Mlu Me Sahy CApnrx (76 9) 
My OM Friend curb (80.21 
Jusl Might (Make Me Believe) mercury (84.2) 
Tonight 1 Wanna Cry cawix (92-8) 



DATA fKOYIMO IT 
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See chart legend (or rides and eipianatwfn. Yellow Mteates recerdhj tested He. 
•ass. 

Cnait Rank ARTtST/T bmabEL I Score ) 




She Don't Tell Me To coumm(917) 
Your Man nu iusiiviui (76.7) 
Cfinalin RCA (87.3) 

Believe Mim wshviiei {78.8} 

Kerosene epk (75.0) 
Nobody But Me wmmer BROS (85.5) 

I Don't Feel Like Levin' You Today epic (75.4) 
The Dollar bra 186 6) 
Didn't Have Time mircury (86.5) 
■onna Tell Me Wast To Do coiumm(77.8) 

Who Says You Cant Go Home 




L.rid-1 RjiiK 



Living In Fast Forward bna(94.7) 32 

Why BROOK bow (76.9) 35 
Twenty Years And Two Husbands Ago mu nashvuie (78.0) 39 

I Got You brook low (83 3) 44 

My Kind 01 Music maimer tMtt (78.7) 45 

I Love My Lite Capitol (80.3) 46 

Ain't Wastin' Good Whiskey On You asylum curb (787) 47 

It I Don't Make It Back mercury (95 1) 48 

Anywhere But Here cdujmsia (77 4) 55 

IIDk,Tryin'8NA(86.Z) SS 

Here's To You ltrc street (93.6) 60 



Don't miss another important 



Visit www.BillboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 



BillboardRadioMonitor.com 

HOT COUNTRY SONGS: 116 country slaUons are eledronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week Airpower award- 
ed to songs appearing In the top 20 on both the BDS Airplay and Audience charts 
(or the first time with increases in both detections and audience © 2006 VNU 
Business Media. Inc. All rights reserved COUNTRY SINGLES SALES: €> 2006 
VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 
HITPREDICTOR: 2006. Promosquad and HitPrediclor are trademarks ot Think 
Fast LLC. 

ALL CHARTS: See Chart Legend lor rules and explanations 

Data for week of JANUARY 7, 2006 I For chart reprints call 646.654.4633 



HOLIDAY FARE SLOWS NON-SEASONAL SONGS 



As holiday programming casts a chill 
on Hot Country Songs, only about 
one-quarter of the titles from the list 
awake to bullets under the Christmas 
tree for the tracking period that ended 
Dec. 25. 

The format's playlists are typically 
well-stocked with new holiday fare. The 
2005 season has exceptions: Steve Azar's 
"Catfish Christmas" (60-53) and "Ameri- 
can Idol" finalist )osh Gracin, whose new 




takes on " Please Come Home for Christ- 
mas" (No. 51) and "O Holy Night' (No. 
59) make their chart debuts. 

Neither Azar's independent Dang la- 
bel nor Gracin's Lyric Street shop took 
new holiday albums to market — the new 
tracks were serviced only to radio. 

High atop the chart. Billy Currington 
defends his No. 1 title "Must Be Doin' 
Somethin' Right" for a second week. 

— Wade Jessen 



Go to www.billboard.biz for complete chart data I 51 
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CUENTALE Ivy Queen 
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LA TORTURA Shakira Featuring Alejandro Sanz 
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VICENTE FERNANDEZ Tesoros De Coloccion 




40 


39 


44 




REIK Reik 




34 


41 


32 






VARIOUS ARTISTS Top Latino 




32 


© 


44 


II 




JENNI RIVERA Parrandora, Rebelde Y Atrevlda 
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AOENTRO ', BMG '. 


6 


6 


SOLO QUEDATE EN SILENCIO 

no \tvi unrnq 


o 


6 


LUIS MIGUEL 
GRANDE S EXIT OS . . . . 


o 


7 


NUESTRO AMOR 

MOlEMILMiN| 


o 


7 


SIN BANDERA 

■MUM 4SONY BUG NORit;. 


o 


9 


NOV1EMBRE SIN Tl 

m iswrniG nortE' 


o 


I 


ANA GABRIEL 

HlSTORIA OE UNA REINA OK' BMG NORTE] 


9 


8 


PARA TU AMOR 

JUANES . '..■/■-■-■>.l --'.III.L 


o 


9 


ALEJANDRO FERNANDEZ 
MEXICO-MADRID IN DIRECTO T SIN ESCALAS '. BMG 


10 


11 


LA TORTURA 

SHAXIRA FEATURING ALEJANDRO SAW! - ' tlMl. 


© 


13 


CHAYANNE 

CAUTTVO SOr.i BMG I.^TEi 


11 


10 


ESTOY PERDIDO 

LUIS FONSI LIN1WRSAI .MINLi; 


11 


10 


A.B. QUINTAN ILLA III PRESENTS KUMBIA KINGS 
RUM. f Wi LATIN i 




12 


MISTERIOS DEL AMOR 

LUIS MIGUEL ' 


12 


11 


VOZ A VOZ 

EN PRE SE NCI A DEL fUTURO i.UBOl 


13 


16 


ALGO MAS 

LA SA ESUtdON r,"M SMG 


© 


17 


RBD 

EN VIVO IEUI -*TIN> 




14 


SE TE OLVIDO 

PABLO MONTERO UNM5I0N) 


14 


14 


MARCO ANTONIO SOLIS 

LA HlSTORIA CONTINUA. PARTE H 1 V. , 


© 


13 


QUE VOY A HACER CON Ml AMOR 

ALEJANDDO FERHAKOEI '. SMG : H; i 


15 


IS 


REIK 

RE1K jQtrt 9MG HSUfcl 








TROPICAL. 




TROPICAL. 


Ii 
i 


_ LAST 
WEEK 


TITLE 

ARTIST (IMPRINT PROMOTION LABEL) 
ROMPE 

DAOOT YANKEE ! CAHTtUINTERSCOPf) 




ii 
O 


ii 


ARTIST 

TITLE UMPRINI DISTRIBUTING LAIELl 

GIU3ERT0 SANTA ROSA & VICTOR MANUELLE 

Ml SONEMS, UNA MITOflU (SONY BMG NORTE} 


2 


2 


AMOR OE UNA NOCHE 

NK1AJI NO SONY BMG NORTE | 


2 


3 


GILBERTO SANTA ROSA EL GRAN COMBO 

A8I ES NUESTRA NAV10AO .1". ■ SMG NORTE 1 


3 


3 


TU AMOR ME HACE BIEN 
MARC ANTHONY '. BMG : 


3 


4 


AVENTURA 

GCCS PftOJlCT ■ '■ L AT IN SONY SMG U 


o 


4 


EL BAILE PEGAO 

LIMI T Z1 .. 


4 


2 


ANDY ANDY 

INOKUii-JEPAUeDi 


o 


3 


UN BESO 
A VENTURA 


o 


6 


MARC ANTHONY 

VALID LA PENA '.<'■' BMG '. 


o 


7 


LLAME PA* VERTE 

WHIN A TANK! -V-i.;Ht 1 i 1 


o 


9 


JUAN LUIS GUERRA 
fWWII IVENEU JSIC UNIVERSAL LATINO! 


7 


5 


MALO 

tat EMI LAIsHi 


7 


7 


TITO NIEVES 

NOt MANAMA Y SKMPRE JNI'. f-iGfi .. 


o 


12 


ESO EHH H 

AiJXTSSRDO SOV BUG NORTE;. 


8 


S 


JOSEPH FONSECA 

AGIOS AMDR .■:=l-,:.. LA*itv u l 


9 


11 


SOY DIFERENTE 

INDIA FEATURING CHEKA ■IIVISKW) 


9 


9 


N'KLABE 

1 LOVESALSAI N -i '.■ RM'j 






ATREVETE TE. TE! 

CALLE 13 A Hi ft LION'SONY BMG '•! IT: 


10 


10 


LIMI-T 21 

RAN HE AO lUMViSION.'UGl 




29 


NA NA NA (OULCE NINA) 

A.I DUINTANILLA III PRESENTS KUMBIA KlNGS '■ 


11 


11 


MONCHY 8. ALEXANDRA 
HASTAELHN i.Jil SONY BMG NORTE) 


© 




MANO PA ARRIBA 
PAPl SANCHQ |JtsN> 


© 




VARIOUS ARTISTS 

(ACHAT* HITS MM MAN. SONY BMG NORTE | 


13 


9 


LLORO 

ANTONY SANTOS DESCARQA, 


13 


12 


WILLY CHIRINO 

ClASAMISan i.aiinl.V. bmg nortei 


© 


IS 


UN PEDACITO DE N AVI DAD 

VUAVKiUfjO) 


14 


15 


VARIOUS ARTISTS 

1006 UNO DC EXTTOS SAC HAT A T MERINGUE 


© 


14 


CUENTALE 

IVY OOUN (LA CALLE.'UNIVISION, 


IS 


13 


GRUPO MANIA 

LA HORA OE LA VENOAO 1 UNIVERSAL LATINO) 








REGIONAL MEXICAN 




REGIONAL MEXICAN 


ii 


H 


TITLE 

ARTIST (IMPRINT 1 PROMOTION I AitL) 




ii 


UST 


ARTIST 

TITLE (IMPRINT OlSTRIBUTlNG LABEL) 




1 


NO PUEDO OLVIDARTE 
KTO Y SUS CAHAMOS !DISA| 


O 




LOS HOROSCOPOS DE DURANGO 

ANTES MUERTAS QUE SENCILLAS 


O 


4 


PERO TE VAS A ARREPENTIR 

A-PAi DE LA SIERRA WITH JOSE MANUEL UMACONA 


o 


1 


VICENTE FERNANDEZ 

MISOUETOS : ■ BMG ■ 


o 


13 


POR TU MALDITO AMOR 

LOS UMCRARIOS | ''j'.OVlSAf 


o 


2 


RAMON AYALA Y SUS BRAVOS DEL NORTE 

HNT01M1A OE UN RIY .'HEOOIEl 


4 


2 


A CHILLAR A OTRA PARTE 
KSAM i tit^Vt" la.wai 




4 


K-PAZ DE LA SIERRA 

MAS CAPACES DUE NUNCA [Hi ; i 




3 


COSAS DEL AMOR 
SERGIO VEGA |iOhV 8MB NORTE | 


5 


6 


VARIOUS ARTISTS 

HOMENAjE It 00H ANTONIO AG-UILAR ' ".'ISA ./.H 


o 


9 


LAGRIMILLAS TONTAS 

SRIJPO MONTIZ DC DUFUUtflO " 


6 


5 


GRUPO MONTEZ DE DURANGO 

l J j SUftK LXTOS: LAGRIMILLAS TONTAS 


o 


12 


QUE ME VAS A DAR 
JEN Hi RIVERA i 1 


7 


3 


VARIOUS ARTISTS 

A GAR RON MJAANGUCKtE 2S0C (ill SA- 


o 


8 


OIGA 

LOS NOHOSCOPOI Of DURA HO 0 (DIM) 


■ 




JOSE ALFREDO JIMENEZ 

LA HlSTORIA DEL HEY T^M BMG NORTE . 




5 


MUERO 

CtMJVNTO MWSUVMUl |FQNOV.SA| 


o 


,2 


LOS TIGRES DEL NORTE 
CUMIIAS Y AIM MAS ■-' . 


10 


6 


DIRECTO AL CORAZON 
LOS TIGRIS Ml NORTE = im . ; 




10 


VICENTE FERNANDEZ 

TESOROS DE COLECCJON BMG 




11 


Ml CREDO 
K-PAI OE LA SIERRA 


© 


f3 


JENNI RIVERA 

PARHAHOERA REBELDf T ATRCVHM <FDNOVI^A. UG) 


12 


14 


FRUTA PROHIBIDA 
LOSELEGlDOS - Mi', .i 


12 


8 


LOS CAM IN ANTES 

TfSSWtf DE CSUCCM: U MHStia ■ LB CI— TP BUG llCRTll 


13 


7 


ERES DIVINA 

PATRLIILA 11 i : 


13 


1 


INTOCABLE 


» 
© 


10 


LOCO POR Tl 

VICTOR GARCIA < SON* BUG NORTE) 


14 


14 


JAVIER SOLIS 

TESOROS Dt COLECCJON '. • ftkl:. 


19 


CONTRA VIENTO Y MAREA 
HrraCABU (EMU LATIN | 


© 




LUIS MIGUEL 

MEMCOENWWl = i : LATINAi 



=5 


31 


S; 

Is 


TITLE 

ARTIST IWPfl'hr A NUMBER PROMOTION USEE 


ii 


il 


n 


TITLE 

ABU IT NMM S NUMBER PROWDTION LABEL 


o 


2 


10 


^JJ PERFECT LOVE 

Bfia i«'L< «: r.iacWNIIWIOIEEUIIStrtVlttK 1 




21 


12 


OUT OF MY MIND 

SARAH ATERETH hi 1 -" H'":v': m.KT-iJil 


2 


3 


10 


LOVE GENERATION 


© 


37 


4 


DARE 

GCRILLAZ ' EAnjRHtC 1HAUN HYTXR '• T i ■ - "V . 


3 


S 


3 


HCJSE IS NOT A HOME iT, N10S1AN W RIGG 010 MIXES) 
0EB0RMUOX >'*■-"■"-< V-^OJu: 




24 


7 


BECAUSE OF YOU 

AELIT CLARISON P.C f. PflGMO RMG 


0 


s 


3 


DONT FORGET ABOUT US 

MftRlKH CJLHE' niJl^S IUJMG 


29 


23 


8 


4EVER 

TW VERONICAS t i .i'.- ' ..V ' -*t --i'.l 1 yi1H'((i-hHi 




1 


9 


!VE GOT A LIFE 1 1T'S THE ONLY THING THAT'S MINE) 
EURTTHHICS *0lSM PRCMO RMG 


30 


34 


3 


MY HOUSE IS YOUR HOUSE 

CHRIS THE CREEK PANALiMi 


o 


0 


7 


SEASONS OF LOVE 
CUT W RENT INARNEF 5RDL 


31 


17 


13 


1 STILL BELIEVE 

RACHEL PANAY ACT ( lOTB RWK PLANT 




4 


11 


HUNG UP 

MAODNNA '. H 'i- - HJ -. : 


© 


X 


5 


WAITING 

TA»I DDIS .■,.'.■->: . .''.'■-■'.' 


■ 


7 


9 


1 AM THA 1 

»R THRTT" «S RATI MT • i : -V: . ■: 'uUWRn 


33 


31 


11 


DIRTY AND SWEET 

TEN BRISTOL LIVE OOS'MUSIC PLANT 


• 


11 


3 


CRAZY 

RNOi BELL ' Ll' i ' - 


34 


19 


15 


ENDS OF THE EARTH 

SUN JH PROMO SMI 




14 


9 


SLEEPLESS 

STLVUTDSUN : ■ i 


35 


33 


7 


LOVE ME 
rosin in ,c. 11 on i 




12 


10 


I SHOULD HAVE CHEATED 
MTSMW CEXI SIV PROMO iNtERiCDPL 




45 


3 


I'LL BE YOUR LIGHT 

UltTMtt* 'CVWi «nv SUVtR LiBEL 2*81 TOMMY BOY 




13 


• 


CRAZY 

WAR'S MOBLSSETTE UAVtUCR IZBSS'RERRISE 




47 


3 


CAN'T LET GO 

JOHNNY IIICIOL'S FEATURING JUDY ALBAMSE WPWUS PRC-MC 


,3 


9 


11 


1 GOT YOUR LOVE 

OOMNA SUMNER ■ 


38 


> 


9 


TH.STED TPAHSJSTOfl it WJPPEP J HJF-1IS DJUH:; WIGSi 

WORt. . ■ 


- 


13 


11 


FIRST LOVE (LEX THE MOVES S AUGELLO MIXESI 
G0*PilE ' ■ H i ' ll.'' - 


© 


ii, 


3 


BOYFRIEND 

ASHLEE lIUnON GHItN 00SST4 


■ 


M 


12 


NO MOHE IT VOUNG C JACK TOMER G. MIXES) 
JASON WALKER .' 


40 


40 


5 


CELEBRATION 

THE SWEET INSPIRATIONS FfUSOM PROMO 


© 


a 


7 


MAKE-UP SEX 

CLEAR STATIC ML.* ~ • 


41 


18 


12 


1 DON T CARE 

MCST NURTIh FEATURING FAT JDE A AMEHIE C X'.W-i i>:J5fl 




19 


3 


1 WATCH YOU 

LEE-CABRERA FEATURING MR HEUTONE PROMO 




43 


5 


MUSIC 

LEILA JAMES ASt's: " *21K 


© 


?i' 


6 


WORK THAT BOOY (OH REALLY) 

'TUtUI LMIIOT PIEKKT MIWRt JLB0.T -1 >-'L" V ! I'.W 


© 


43 


3 


AUTOMATIC 

RICHARD VISSIOH FEATURING STRANGER DAYS SrSTEM 1D67 


© 


23 


4 


NUMBER 1 

GDLDERARP '•'..'( ISO. 




E 




RHYTHM INTOXICATION 

ROSAS EL TOMMY SOY SILVER LABEL PROMO TOMMY BOY 


O 


3D 


4 


UNWRITTEN 

NATASHA BEOINCPItlO ; 'n -'- 'Mi 




43 


3 


BEAUTY QUEEN 




25 


S 


JUST LIKE THAT 

AMBtH 


46 


41 


15 


PRECIOUS 

DEPECHE MOOt -• fJ ' : i.ir Hi-'H:,i 


© 


it 


6 


RELENTLESS (JUST A GAME) 

' » 'i i !Jf<(JNE.' FlUlRWIElin RER0J1E MQWITSREII' ROTE 


47 


35 


13 


ONLY THIS MOMENT 

MYISOPP AALL 01 SO'JND 31019 ASTrWVKRILS 


© 


2J 


< 


SUNSHINE 

JACTNTA IhliURV 0« 


© 


WW 


NEED YOU TONIGHT (REMIXES) 

INIS RHINO PROMO 


a 


32 


4 


GUILT IS A USELESS EMOTION 
NEW ORQER WVAflNEfl BROS PROMO 


© 


»EW 


UNBELIEVABLE 

UD MOM THE IMS LAST EL PROMO INTERSCOPE 


© 


39 


3 


H'l.'M IN MY MIND 

iLjIHif MfATMER RUtXIT RCA PROMO RMG j 






TURN ON THE MUSIC 

ROGER SJUKK2 STEALTH 13S'. 1 ULTRA 









c 


> 


op ELECTRONIC 
\LBUMS 




ii 

0 


KS ES ARTIST 

3S *5 TITIE IMRRIN1 A NUMBER 0IETRIBUIIN6 LABEl 
. , Bl MADONNA 

Rfifl CSMFtSMRI (HI SAW tUSRWARAIR WOS 1M40 


1 
■ 


o 


2 


31 GORILLAZ 

Jl DEMON DAYS PAR.OPt-r/St r j-S " VlRGll, 


■ 


• 


3 


|0 DEPECHE MODE 




o 


4 


VARIOUS ARTISTS 

■* OlSNtYWEMIIVANIA ,'..'..' i ■.! < IC " 







S 


« BRITNEY SPEARS 

e IN THE Mil THE REMIIES . 




o 


6 


„ IMOGEN HEAP 

0 SPEsU FOR YOURSELF RCA VICTOR 72iM 






8 


SARAH MCLACHLAN 

m BLOOM REMU ALBUM '.;".'.! f ' U~ " ' •. • • ■ -V : 




o 


13 


M M.l.A. 

w ARULAR i.i XUfilC 1,'rt.S i 




• 


7 


„ D.H.T. FEATURING EDMEE 

LISTEN TO YOUR NEAHT k ; 75C-1 




,0 


9 


JAMIROQUAI 
" OYNAMin E*ii: y -■ t pj * u-j$ii o 






10 


j THE HAPPY BOYS 

DANCE PARTY (LINE IT S 16M\ - : : .li 




12 


11 


fl LOUIE DEVITO 

NYC UNDERGROUND PARTY VOL fOli ■ 




■ 


12 


MIKE RIZZOST. JOHN 
THRIVE MUD1 THRIVEDANCE 90'J4i'1HRIVE 




m 


18 


VARIOUS ARTISTS 

UOTOINN: NEMKtO " ' 






16 


* VARIOUS ARTISTS 

° MINISTRY Of SOUND: THE ANNUAL 2006 'JURA 1 if. 




ie 


14 


■ PAUL VAN DYK 

THE POLITICS OF DANCING 2 ,'*',:ir Y.iT MLITE 




■ 


17 


12 LADYTRON 

WITCHING HOUR ■-■■■•i -I' SC 1 !!«/.'. 




18 


20 


„ TIESTO 

" RIEWC*DFlUWsS!l LITINWttlLA' 




■ 


18 


u THIEVERY CORPORATION 

COSMIC GAME bi.i--fH.IH -.TPft; i:'„'H,; □ C i 






15 


3 NEW ORDER 

SINGllS 




: 


21 


THE RIDDLER 

THE RIDTJLF1 PHESENTS ULTRA TRANCE J ULTM liiD 






H 


on SCISSOR SISTERS 

SCISSOR SISTERS uHivER&AI. 0D?. T *2* UMRG 






B 


■J THE RIDDLER « VIC LATINO 

mm ULTRA DANCE 06 ULTRA 1249 






22 


„ MOBY 

** HOTEL v2 2T2A2 




© 




H BLOC PARTY 

SILENT ALARM REMIXES VGLDM MAI. SinbAILANIIC 







® HOT 

A DANCE AIRPLAY 



ii ills 



TITLE 

ARTIST ff SPHIWT t RftOMOnON EASED 
El DON'T FORGET ABOUT US 

MAHIAH C RHf I 



2 


1 


11 


HUNG UP 
MADONNA iVARNER BROS 


o 


3 


12 


HOUSE IS NOT A HOME 

OEX»MWCa>iit-:ii t.CR\0US 


o 


3 


17 


EVERYTIME WE TOUCH 

CASCADA -.'in l! V. 


o 


7 


S 


DARE 

GORILLAZ FEATUR NC SHAUti RYDER PARLOI HDK; VlRdiS 




4 


8 


DREAMS 

DEEP DISHfWT^IWnJ STtVIE NICKS DEEP DISH thrive 


i 




16 


LOVE ON MY MIND 

FREEMASONS FEAUMMC AASAWA MUOM ULTRA 




10 


11 


BECAUSE OF YOU 

ULLY aAJUSOM R.EA R Vli 




3 


7 


SOMEONE 

D.H.T. FEATuniNQ EDMEE R0B8INS 


© 


11 


7 


JUST LIKE THAT 

AMBER iMCAj'SOUND ADVISORS 


© 


13 


8 


LOVE GENERATION 


12 


12 


11 


THE OTHEH SIDE 

fRK VAN DYK Ff ML'HIftr. WAYNE JACK10N VANDI1 MLUt 




14 


24 


NO STRINGS 

LOU SOBE. WARNER BROS 




a 


14 


MESMERIZED 
FAITH EVANS CAPITOL 


© 


20 


2 


DON T BOTHER 

SHAKIRA EPIC 


© 


16 


14 


ENDS OF THE EARTH 

SUN JH BU> 


© 


18 


5 


CRAZY 

ALMS UOMJSUME MAVERICU'REPRlSf 


© 




3 


ONE WISH 

RAY J KNOCKOUT 'SANCTUARY 


IS 


19 


2 


FAITHFULLY 
JLUY TORRES BOBBINS 


© 


17 


9 


MORE THAN WORDS 

FRANWf J COLUMBIA 




21 


2 


ALRIGHT 

REIT CARPET 5UB JMIN-U 


© 


24 


2 


DOCTOR PRESSURE 

MYLO VS. TW MIAMI SOUND MACHINI RCA F Mlj 




c 


a 


UNWRITTEN 

NATASHA lEDlNGFIELD EPIC 


24 
24 


13 


15 


TAKE ME AWAY 

STOHEBRBfiE FEIIWWft THEM SI ULTRA 




c 


a 


I LL BE YOUR UGHT 

IWtlWE H TOMMY BOY SILVER LABELTCWLMY BOY 
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12006 




japan a 


ii 




ISOUNDSCAH JAPAHI DECEMBER 2T. 2*05 


1 


NEW 


SNOW! SNOW1 SNOW! {LTD EDITION) 

HMO RBt JOHNNY'S ENTERTAjNMENT 


. 


3 


KONAYUKI 
HEMlORONEN VICTOR 


• 


t 


TADA...AITAKUTE (CD + DVD) 
EXILE AYEX 1 RAX 




4 


SEISHUN AMIGO 

SWUJI TO AKIflA JOHNNY'S ENTEfllAJHMENT 


: 


2 


TADA...AITAKUTE 

EXILE mt TRAX 


6 


EM 


D.D.D FT. SOULHEAD 

KUM1 ADDA AVE* IRIX 


Hi 


if if, 


SNOW! SNOW! SNOW! 
KlMKl KlOS JDHWrVY 5 fNTEUTi KlUENT 




6 


KARMA/SUPERNOVA {LTD EDITION) 
BUMP Of CHICKEN TOYS FACTORY 


: 


10 


ONLY HUMAN 

K SONY MUSIC 


10 




YOU 

KUMl I0CA AVE* TRAX 




UNITED KINGDOM 

SINGLES 



GE RMANY 

SINGLES 



is 


31 


(THE OFFICIAL UK CHARTS CO | DECEMBER IS 200S 


— 

is 


II 


(MEDIA CONTROL) DECEMBER IT. 2tt*l> 


1 


NEW 


tmats my goal 
bhayne ward syco 


» 


. HUNG UP 

M ANNUA Vr*H S;F BROS 


2 


1 


JCB SONG 

MZLWIFOU 


2 


2 


DIESER WEQ 

XAyIER MAIDOO NAIDOO RECORDS 


3 


IEV 


THE FUGUES FT KIRS IT HCCOLL WARMER BROS 


3 


J 


FIRST DAY OF MY LIFE 

MILANH C Hill j'H. HM.UHl.i:-. 


4 


2 


WHEN YOU TELL ME THAT YOU LOVE ME 

WESTLHE FT. DIANA ROSS S RECORDS 


4 


, CHRISTMAS IN MY HEART 
SAMH CONNOR '-CElLSONY BUB 


5 


NEW 


WHEN I'M GONE 
EMINEM INTERSCOPt 




s 


BIG CITY LIFE 

M.ATTAFII EL'GOH SI F.i'Hv 


6 


8 


JINGLE BELLS LAST CHRISTMAS 
CRAZY FROG MACH1 RECORDS 


■ 




PUSH THE BUTTON 

SUGABAMS ISLAND 


7 


3 


STICKWITU 

THE PUSSYCAT DOLLS AAM.TNTERSCDPE 


7 


id 


YOU'RE BEAUTIFUL 

JAMES BLUNT ATLANTIC 


a 


4 


HUNG UP 

MADONNA WARNER BROS 


8 

- 


B 


SCHREI 

TOKIO HOTEL ISLAND 


9 


NEW 


SEE THE DAY 

SHLI ALOUO POLYDOR 




7 


MY HUMPS 

THE BUCK EYES PEAS AS WINTER SCOPE 


10 


NEW 


TALK 

COtDPLAY PARLDPHOHE 


10 


13 


LAST CHRISTMAS 

WHAM) EPIC 



EURO K Nesen 

DIGITAL TRACKS 







FRANCE 1 








AUSTRALIA *!••:■ 




— 













il 


si 

~* 


ISNEP iFDP THE LIVE. DECEMBER D, ZOOS 




ll 


"ii 


(ARIA | DECEMBER IS. 2005 


■ 


2 


MON PLUS BEAU NOEL 

JOHNNY HALLYOAT ME RCltfi* 


1 


1 


WASABI 

LEE HAN DWG SONY BUG 


2 


3 


LA CAMfSA NEGRA 
JUANES UNIVERSAL 


2 


2 


MY HUMPS 

THE BLACK EYED PEAS •.TERSC0P! 




1 


SANTIANO 

STAR ACADEMY S MERCURY 


3 


! 


MAYBE TONIGHT 

HATE 0EAMUO0 SONY BMG 


4 


4 


AIMER JUSQU A L IMPOSSIBLE 

TINA ARENA COLUMBIA 


4 


5 


STICKWITU 

THE PUSSYCAT 00LL8 A41A'11TER5C0PE 


• 


7 


JINGLE BELLS LAST CHRISTMAS 
CRAZY FROG WACHi RECORDS 


« 


7 


PUSH THE BUTTON 
SUGASABES ISLAND 




6 


NOEL, QUE DU BONHEUR 

ILDNA M1TRECEY SCORPIO 


6 


6 


HUNG UP 

MADONNA BROS 


: 


9 


GHOSTBUSTERS 
MICHAEL TURTLE UNIVERSAL 


7 


4 


JINGLE BELLS LAST CHRISTMAS 
CRAZY FROG MACHI RECORDS 




10 


MA RELIGION DANS SON REGARD 
JOHNNY HALLYOAT MERCURY 


8 


8 


GOODBYE MY LOVER 
JAMES BLUNT ATLANTIC 


• 


1 


HISTOIRES OE LUV 

ft MARO 1.3 MUSK, 


9 


9 


BECAUSE OF YOU 

ULLY CUflXSON RCA 


10 


16 


LA BICYCLETTE 
STAR ACAOEMY i MEHCURY" 


10 


•:: 


EVERYTHING I'M NOT 
THE VERONCM WARNER BROS 



ITALY 



0 



SPAIN 





-i 


IF1MI NIELSENI DECEMBER 26. 2 BBS 


ii 


Si 

5? 


IPROMUSICAE. NEOIAI DECEMBER 23 2005 




1 


HUNG UP 

MADONNA WARNER BROS 


1 


2 


JINGLE BELLS/LAST CHRISTMAS 

CRAIY FROG MACHI RECORDS 






BIG CITY LIFE 

MATTAFIX BOOOFHS! PUNK 


2 


4 


HIMNO OFICIAL DEL SEVILLA FC 

EL AAREBATO CAPITOL 


; 


6 


CE LA FARO' 

ANTONIO ARlOLA 


3 


3 


HUNG UP 
MADONNA WARNER BROS 


4 




ADVERTISING SPACE 
ROBBIE WN.IAMS ~ 


4 


1 


A PAIN THAT I'M USED TO 
DEPECHE MODE MUTE 


■ 


2 


A PAIN THAT I'M USED TO 


■ 


'II if 


WHO DO YOU LOVE? 

STNAZI VICIOUS 


6 


8 


SWAN 

ELISA iUCAH 


e 


8 


POPCORN 

CRAIY FROG MACHI RECORDS 


m 


4 


TURN YOUR CAR AROUND 

LEE RYAN SPIGHTSIDE 


PJPJ 


6 


ALL BECAUSE OF YOU 

02 is. as: 


8 


IS 


ALL ABOUT US 

TAT.U INTERSCOPT 


s 


Ed 


TALK 

COLOPUY PARL0PHONE 


• 


13 


WAKE UP 

HOARY Bm HOLLYWOOD RECORDS 


9 


7 


PRECIOUS 

DEPECHE MODE MUTE 


1 0 


8 


TRIPPING 

ROBBIE WILLIAMS CHRYSALIS 


10 


8 


TRIPPING 







CANADA □ 

SIMftl PS 


II 


til 
55 


i SOUNDS CAN i JANUARY 7. 2t»6 


i 


3 


DO THEY KNOW IT'S CHRISTMAS? 

SAM) AID 20 '-' '~ '-■ i i s- uV.'FHf.A 


2 




ALIVE 

MELISSA ONEH. . ii. BMG MUSK 


3 


2 


HUNG UP 
MAMNNA WARNER 


4 




DONT CHA 

THE PUSIYtAT OOUI FEATUINC BUITA "WINEI - '.'.< 1 1 


« 


4 


INSIDE YOUR HEAVEN INDEPENDENCE DAY 

CARRIE UNDERWOOD ARISTA SON* BMG MU5IC 


6 


JEV 


JUICEBOX 

THE STROKES RCA/SON* BMG v 


7 


e 


GET RIGHT 

JENNIfER LOPEZ EPIC SONY MUS-C 


8 




INSIDE YOUH HEAVEN /VEHICLE 
BO NICE RCA. SONY BMG MUSIC 


9 


g 


BETTER DAYS 

000 GOO MILS WARNER 


10 


RE 


PRECIOUS 

DEPECHE WOE SIRE/MUltiREPRiSE.'WARNER 




THE NETHERLANDS — 


iS 
i 


_* LAST 1 
WEEK 1 


(MEGA CHARTS BVI DECEMBER 21. 2081 
TALK 

COLDPLAY PARlOPHDKf 


2 


4 


WAT IK WIL MET KERSTMIS...BEN JIJ 

Ull EMI 




2 


NINE MILLION BICYCLES 

KATIE MELUA DRAMATlCO 




9 


STICKWITU 

THE PUSSYCAT DOLLS ■ 'IM 




5 


HUNG UP 
MADONNA WARNER BROS 



NORWAY =,!= I 

QIUAI EG mmW 




rt 


ii 


IVEROEHS GANG NORWAY | DECEMBER 2B. 2BBS 


ii 


ii 


HFPl NIELSEN MARKETING RESEARCH) DECEMBER 27 2B0S 


• 


1 


LIFT ME 

MAORUGADA FT ANE BRUN VIRGIN 


i 


i 


ARGHHH 

DOLPNM FT RBTB EMI 


2 


2 


HUNG UP 
MADONNA WARUP BROS 


2 


2 


MR. NICE GUY 

TRINE OYNHOUB CMC 


« 


3 


JINGI J1NGERUNG DER WEIHNACHTSSCHKAPPI 
SCHhAPPI POL* OCR 


3 


6 


AMNESTY UNPLUGGED (EP) 

VARIOUS AHTISTS " 


4 


4 


ET JULEEVANGELIUM 
KLOVNER 1 KAMP T'JSA 


4 


3 


A PAIN THAT I'M USED TO 
UEPLCHL MODE MUTE 




16 


TOMGANG 

JOKKE MBO TOURETTU 


6 


4 


VERDENS STORSTE BORNEKOR 

VARIOUS ARTISTS UBO 




it" 


MADRUGADA 

LIVE AT TRALFAMAOORt VIRGIN 


'f' 


1 


TV-2 

OC FOMBTE BaERESTEN PR MWABiA) EMI 


• 


2 


KATIE MELUA 

PIECE BT piece ::^'.r,i'.-ri:i:i 


2 


2 


BAMSE 

BE MY GUEST CMC 


» 


3 


MADONNA 

CONFESSIONS ON A DANCE FLOOR A--I.H- SHUi 


3 


3 


ROBBIE WILLIAMS 
INTTNSIVE CARE CHRYSALIS 






BYE ERIK 

HDVDIHGEN OE ALLER BESTS IBSB ■ ZBOA UNIVERSAL 


4 


4 


EMINEM 

CUR1MN CALL - THE HITS INIERSCOPE 


« 


e 


ROBBIE WILLIAMS 
IHILHSIVL CARL i i.Kl .'. 


5 


7 


JOHN LENNON 

WORKING ClAtS HEM - THE DEFINITIVE PARI OPHOllE 







KATIE MELUA 

P ECE BY PIECE DRAMA 1 CC 


2 


2 


ROBBIE WILLIAMS 

INTENSIVE CARE CHRYSALIS 


3 


3 


IL DIVO 

ANCORA SYCO.SONY SMO 


4 




LUCIE SILVAS 
BREATHE IN MERCURY 


S 


6 


ENYA 

AJBARANTINE WARNER BROS 




PORTUGAL 

Al RIIU.Q 


II 


= 1 


(RIM| DECEMBER 27, IDBS 




4 


DZRT 

AO VIVO HO COLIMU FAROE 




2 


RUI VELOSO 

A ESFUMA OAS CANCOES CAPITOL 


3 


8 


MADONNA 

CONFLSS HNS ON A DANCE KOOR ' ■!■'■■■ 


4 


1 


IL DIVO 

ANCORA nSO BCAVT BMG 


5 


5 


ENYA 

AMARANTYHE WARNER BROS 


e 


6 


DIANA KRALL 

CHRISTMAS SONGS VERVE 


7 


7 


ROBBIE WILLIAMS 

INTENSIVE CARE CHRYSALIS 


8 


12 


CAETANO VELOSO 
MUITO MAIS CAETANO ulll'. [RSI. 


• 


9 


TERESA SALGUEIRO 
00RHAD0 CAPTTDL 


10 


11 


JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 



ii SI 

1 NEV. 


i M E I fr E U :i ',] - h 1] S '.AN MSHSA'l'n^ALI JANUARY ■ J.I t- 

THATS MY GOAL 

SHAYNE WARD SYCO 




1 


JCB 

NIZLOn FDM 




2 


HUNG UP (ALBUM VERSION) 

MADONNA WARNER BROS 


4 


4 


FAIRYTALE OF NEW YORK 

THE POGJfS WARNER 


5 


3 


ALL 1 WANT FOR CHRISTMAS IS YOU 

MAHMUt CAREY COLUMBIA 


S 


e 


PUSH THE BUTTON 

SUQABABES 1 5L 


7 


9 


MY HUMPS 

THE BLACK EYED PEAS A4U INTER&C0PE 


8 


8 


STICKWITU 

THE PUSSYCAT BOLLS ASM KTERSCOPE 


9 


5 


UGLY 

US ABASES f SLA Ml 


10 


7 


WHEN I'M GONE 

EMINEM rsHADY AF T* P.MAT «l IKTFHSCOPE 


11 


13 


GOODBYE MY LOVER 

JAMES BLUNT ATLANTIC 


12 


N 


YOU'RE BEAUTIFUL 

JAMES BLUNT ill am- 


13 


17 


BABY, ITS COLD OUTSIDE 

DCAN MWTIN. HUM 1NMTNA 41 SaUMT DAVIS JR. CAPITOL 


14 


IS 


LAST CHRISTMAS 

•Rj'tAW 1 ■ ■ 


15 


12 


ADVERTISING SPACE 


16 


MEW 


MERRY XMAS EVERYBODY 

SUUK POLYDOR 


17 


13 


1 BET YOU LOOK GOOD ON THE OANCEFLOOR 
ARCTIC MONKEYS DO Ml HO 


18 


RE 


BECAUSE OF YOU 

KELLY CLARUDN RCA 


19 


few 


DRIVING HOME FOR CHRISTMAS 

CHRIS REA t- 


20 




BAD DAY 

DANIEL POWTER rVARNtR 






AUSTRIA — 


THIS 

WEEK 1 


. LAST 1 
WEEK ■ 


1 AUSTRIAN IFPI AUSTRIA TOP AO) DECEMBER 1t 200& 

HUNG UP 

MADONNA WARNER BROS 


2 


7 


BIG CITY LIFE 

MAITA/II 9U0DHIS1 fUfJK 


3 


3 


FIRST DAY OF MY LIFE 

ME LAME C HEDGiRL -i : :.ORDS 


4 


4 


SCHREI 

TOKIO HOTEL ISLAND 




i 


DIESER WEG 

KAHER NAIDOO KAIOOO RECORDS 




~ 


ROBBIE WILLIAMS 

IMEHSfW EARE .'C 




2 


KIDDY CONTEST KIDS 

KIDDY CONTEST VOL11 SONY BUG 


3 


3 


XAVIER NAIDOO 

TELECRAMM FJtfi X NAIDOO RECORDS 


4 


4 


MADONNA 

CONFESSIONS ON A DANCE FLOOR WARNER BROS 


5 


S 


WOLFGANG AMBROS 
AM BROS SINST MOSER HOMESASE 








GREECE m 

SIBtini PR 




— 


|| 


si 


IIFfl GREECE. OELOITTE A TOUCHE) DECEMBER 21 ZOOS 


1 


T 


MAMBOl 

HELENA PAPANZOU COLUMBIA 


2 




O MIKROS TIMPANISTIS 
KHRISTOS SANTIKAJ LEGEND 


3 


'If A 


TO KALITERO DORO 
APOSTOUA ZOLA PLAY .EGEND VIRUS 


4 


CM 


IMOUN AGGELOS TOU TSARLI 
OAJUU FAV1LU LEGEND 


5 


S 


EFIGES 

AGGELOS MtKHAJi MELON MUSIC 


1 


1 


MADONNA 

CONFESSIONS ON A DANCE FLOOR WARNER BROS 


2 


2 


EMINEM 

CURTAIN CALL ■ THE HITS IHTEfl SCOPE 


3 


g 


SHAKIRA 

ORAL FIXATION VOL 2 i F ~ 


4 


s 


GREEN DAY 

BULLET IN A BIBAE KEPH'SF 


5 


e MADELEINE PEYROUX 
CARELESS LOVE ROUNDER RECORDS 



54 i Go to www.billboard.biz for complete chart data 
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terial 



EUROCHARTS 



SINGLE SALES 



l2cioe 



■J 

-* 

1 


-i J 
1 


EUROCMARTS All COMPILED IT BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 
SALES CHARTS OF 70 EUROPEAN COUNTRIES DECEMBER 21. 2QQS 

HUNG UP 


2 


3 


JINGLE BELLS LAST CHRISTMAS 

CRAZY FROG MAC1 REC&RD5 


3 


7 


MON PLUS BEAU NOEL 
JOHNNY KU.LTDAT MERCURY 


4 


EN 


THAT'S MY GOAL 

SHAY HE WARD 




S 


LA CAMISA NEQRA 


• 


Sj 


MY HUMPS 

'HI BLACK EYEB PEAS ASM.'INTERSC DPE 


■ 


6 


JCB SONQ 

MULOPI FUU 


8 


<EV, 


WHEN I'M GONE 

EM MEM INTERSCOPE 


• 


2 


STICKWITU 

MWITUI MUI MM IffBttCON 


,0 


10 


BIG CITY LIFE 

MAT 7 Af It BUDDHIST PUNA 




5 


SANTIANO 

STAR tOOan B MERCURY 




12 


DIESER WEG 

kavier naiooq v..:::.". Hrcnflris 


,3 


lew 


FAIRYTALE OF NEW YORK 

nil PDGUtS TT KIRSTY MCCOLL A .'. vr-r, 


14 


14 


FIRST DAY OF MY LIFE 
■OJiMEC BtO ' . RECORDS 


1B 


13 


TRIPPING 

ROBBIE WILLIAMS CHRYSALIS 






ALBUMS 


ii 


3i 


DECEMBER IB, Z045 




1 


ROBBIE WILLIAMS 

INTENSIVE CA1E ' M 




2 


MADONNA 






CONFESSIONS ON A DANCE FLOOR WARNER 3RC1S 


» 


6 


JAMES BLUNT 
BACA TO BEDLAM 


Hi 


3 


ENYA 

AMARAHTlNf WARNER : 


• 


S 


EMINEM 

CURTAIN CALL -THE hits in - ;u." 


• 


4 


IL DIVO 

amora m.'i, 


* 


e 


KATIE MELUA 

PIECE 8Y PIECE (iftAMAHCQ 






XAVIER NAIDOO 

TELEORAMM FUER X NAIDOO RECORDS 




12 


COLDPLAY 

UY PARLO PHONE 


: 


g 


WE8TUFE 

FACE to FACE S RECORDS 


» 


ig 


GREEN DAY 

BULLET IN A BIBLE | 


12 




ANASTACIA 

PIECES Of » 0 fii AM 




13 


JOHNNY HALLYDAY 

MA VEFIITE 


14 


hi, 


INDOCHINE 

AUCE t JUNE EPIC 


1. 


23 


TAKE THAT 

NEVER FORGET ■ THE ULTIMATE COUECTlDN RCA 




RADIO AIRPLAY -ji^ 


ii 


II 


RADIO AIRPtAT INFORMATION FROM 1 1 EUROPEAN COUNTRIfl SI BjtWCIM MB) 
TAIL AT ED SY NIELSEN MUSIC CONTROL 

DECEMBER II Z»0S 


i 


1 


HUNG UP 


2 


9 


TALK 

tOLDPLAT PAHLOI Ml Ht 


« 


2 


TRIPPING 

robbhe wnun— chrysalis 


4 


e 


ADVERTISING SPACE 
ROWE WILLIAMS CHRYSALIS 


• 


4 


PUSH THE BUTTON 
SUfiASAJU ISLAND 


6 


5 


DONlT BOTHER 


■ 


14 


GOODBYE MY LOVER 
JAMES BLUNT ATLANTIC 


S 


e 


YOU RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 


S 


12 


GET YOUR NUMBER 

MAHIAH CAREY FT JiH IIJPIIi n! - JAM 


10 


7 


DON'T CHA 

THE PUSSYCAT DOLLS AAMlNTERSCOPE 


« 


e 


DON'T LOVE YOU NO MORE (I'M SORRY) 

CRAIG DAVID WARNER BROS 


12 


16 


STICKWITU 

THE PUSSYCAT DOLLS 


13 


10 


COOL 

GW£N STEIANi \<,1~4 i il : 


14 




BELLY DANCER (BANANZA) 

HON SRC jMEHSAl 


18 


13 


LA TORTURA 

SHAAIRA 1 T ALEJANDRO SAN2 EPIC 







■ 
II 


trig Ss 
31 fa 


ARTIST 

TITLE IMPRINT A NUMBER DISTRIBUTING LABEL 


CERT 


1 


i 


1 HI DIANA KRAU FEATURING THE CLAYTON HAMILTON JAZZ ORCHESTRA 
CHRISTMAS SOH6S v-RVE 0W"l T'VG 


o 


2 


« 


MICHAEL BUBLE 

IT'S TIME 1 -l \ REPRI5E 4694E* WARNER BR05 ^ 


■ 


o 


4 


5 


MICHAEL BUBLE 




o 


5 


13 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

A! CAR WE (i IE HAH IHI.U MOl. '-■ )■ ' "I l' L , ■ 'I 1 IT ■ 




• 


3 


10 


CHRIS BOTTI 

TO LOVE AGAIN THE DUETS '.' -i - i M l 




• 


e 


3 


VARIOUS ARTISTS 




o 


9 


(J 


MADELEINE PEYROUX 

CARELESS LOVE -i 1 - .'nifR It t J 1 9 J 




■ 


8 


65 


CHRIS BOTTI 

WHEN i TALL IN LOVE i Ml' .". ■ -' ^?,'SONY UUSIC 'B 


• 


9 


10 


11 


DIANNE REEVES 

G000 NIGHT. AND GOOD LUCK (SOUNDTRACK 1 CONCORD JAZZ ?3G7 'CONCORD 




,0 


-TV. 


10 


VARIOUS ARTISTS 

MAHTHA STEWART LIVING MUSC JAZZ FOB THE HOODATS . F -.-J-":t c f"C HT&ft'Xtlt VI NC 




© 


IS 


11 


JOHN COLTRANE 

OW OOWN. ONE UP LIVE AT THE HALF NDTE M^LAiSE' 




© 


11 


N 


DIANA KRALL 

THE GIRL IN THE OTHER ROOM .if-.':: 11 , i.i B 


• 


,3 


13 


7 


STEVE TYRELL 




14 


14 


99 


HARRY CONNICK. JR. 

ONLY YOU LiJlUML* 1 ^ 90t>S' !i- L'S V VlSIC 




■J 


12 


10 


JANE MONHEIT 

THE SEASON EPIC .'f Til SONY MUSIC t 




16 


17 


a 


PAIN AMKA 
rRUL MriF\iH 

ROCK SWINGS JERVE ?D475!.VG 




■ 


16 


5 


VARIOUS ARTISTS 

HIGHER GROUND HURRICANE RELIEF BENEFIT CONCERT SLUE '."[ »i>.I5 




18 


18 


a 


HARRY CONNICK. JR. 

occasion ■ t.' "■:(■;■ R" 1 irjf'* : i 




1. 


21 


14 


VARIOUS ARTISTS 

20 BEST OF JAZZ MAD AC SPECIAL PRODUCT 5 S32S MAOACV 






a 


9 


JOHN COLTRANE 

MM PROFILES FJWnVll iHO'lCGNCClRD 




O 


a 


15 


WYNTON MARSALIS 

LIVE AT THE HOUSE OF TRIBES -.. i 








MILES DAVIS 

THE CELLAR OOOfl SESS'ONS i ',. " ,n 




23 


19 


13 


MICHAEL FEINSTEIN & GEORGE SHEARING 

hopeless romantics l:n;i:iro 




© 




BRAD MEHLDAU TRIO 








DAY IS OONE >.!j!,f ■ ">-i.: .'.ARIiER BROS 






E 


i 


MILES DAVIS 

FfKSTNJE PROfllES fahTasv S80I'CONCORD 

















OP - - . 

CLASSICAL 




1 


.: 

1 


si 

13 


ARTIST e 

TITLE IMPRINT & NUMBER f [NS Tftlflu TING LABEL S 

CI ANDRE RIELf 

BS1 ,H( FLYING OUT CM MAN D( NUN I Ji70 




2 


2 


13 


RENEE FLEMING 








SACRED SONGS ■ 




o 


IS 


11 


BRYN TERFEL LONDON SYMPHONY (WORDSWORTH) 
SIMPLE GIFTS DG OD477? UWLCR3M GROUP 




4 


3 


18 


CECILIA BARTOLI 

DmUPMBMTA 0E:CA COS'ii L \ t'ERSAL CLASSICS 6JWUP 






4 


9 


ANDRE RIEU 

HEW YEAR'S HI VIENNA OENON I7SH 






S 


M 


ANDRE RIEU 

TUSCANY DENON 7(31 




o 


> 


12 


HILARY HAHN NATALIE ZHU 

MOIAflT VIOLIN SONATAS M OtWTI UNIVERSAL CLASSIC5 GROUP 




8 


6 


14 


JOSHUA BELL BERLIN PHILHARMONIC (THOMAS) 

TCHAIKOVSKY VIOLIN CONCERTO SC«Y 1; AslilliA. Wl? - 'l' WA-il-KrtiW" . 




o 


7 


ia 


YO-YO MA THE SILK ROAD ENSEMBLE 

SUA •CAUiXRM'i SI71M! THi ttaWili '. 




© 


10 


66 


YO-VO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 
TO-TO NA PUtn ENM M0RNC9NE SCNY XA5SCAL iilfeSO^ !Wi MAinftftCPAi B 




© 


ia 


39 


YO-YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 






VIVALDI S CELLO 




,2 


11 


■4 


MORMON TABERNACLE CHOIR 
PEACE LIKE A RIVER '/Z«V-\ TABERNACLE LHO>* BIBB 






9 


16 


HILUARD ENSEMBLE A. LUBIMOV STUTTGART RADIO (BOREYKO) 
MRTj LAMNTATE ECM UNIVERSAL C.A.SSICS GROUP 




© 


17 


11 


CHANTICLEER 

SOUND M SPtRfT SHtlO'tVARHtR CLASSICS 6W WARMER bTRA'tGC MAR«I«6 




© 


16 


15 


JOSHUA BELL 

THE ESSENTIAL JOSHUA BILL ' i 1 1 - ,-H'.tK:-t 1 ; ; :■ ,li '■ ■ Hi Ii it- 




16 


12 


13 


BRYN TERFEL PAUL GROVES YING HUANG 

NOUN WAIfRS CA IRA 'I'M'' ,i '1 " l ' • ■ n> I'MI . V* . T 1 « A HC • 






:n 


* 


THE S BROWNS 

THI S BMWttS RED SEAL 6A007 SONY BMC MAST Eft WORKS • 




,8 


21 


75 


ANONYMOUS 4 

AMERICAN ANGELS HARM OKI A MUNOI 907326 




■ 


a 


7 


LONDON PHILHARMONIC ANNE-SOPHIE MUTTER 

MOIAflT VIOLIN CONCINTOS 1-5 j'Li U' ',U:t JMVthi^L LLAbilfL- IjHOmi 




20 


13 


2 


VIENNA CONCENTUS MUSICUS (HARNONCOURT) 

HANDEL THE MESSIAH 1 - - " ■ ■-. 1 - 'i-- 




■ 


19 


7 


ANNA NETREBKO ROLANDO VILLAZON 
VEROI LA TRAVIATA DG OOSSH' UNIVERSAL CLASSICS GROUP 




22 


14 


6 


TRIO MEDIAEVAL 

STELLA MARIS ECU 0OS0S7U1IVERSAL CLASSICS GROUP 




23 


25 


46 


SOUNDTRACK 

THE CHORUS '( -..ii h ■ t ,'j i s-.cns 




24 
© 


23 

!5 


IS 


DAWN UPSHAW & ANDALUCIAN DOGS 

GOLUOV ATRE. BOW; FOtlSONGS DG 004 ! tf UNIVERSAL CLASSICS GROUP 
V'OflMOS T45ERHACLE CHOIR WITH 0RCHES" c .i AT ^MPLE SClUWE ..ESSQPi 

CHOOSE SOMUMiMG LIAE A STAR \H- '.' r.\;-','. H -1 





©CONTEMPORARY JAZZ 






is 




ii 


3S 


TITLE IMPRINT A NUMBER : DISTRIBUTING LABEL 


O 


2 


" 


JB VARIOUS ARTISTS 

■a^flill TEARS A CHARLIE BROWN CHRISTMAS PEA< El !>M CONCORD 


2 


1 


10 


KENNY G 

THE GREATEST HOLIDAY CLASSICS ARISTA 7;?3<:RMG 


o 


3 


17 


HERBIE HANCOCK 

POSSIBILITIES "OR HANCOCK ?0OI 3 "VECTO*! 


o 


4 


11 


JAMIE CULLUM 

CArC'I.H-.. TALES -,M : . . ">.'-.. - 


o 


E 


a 


VARIOUS ARTISTS 

HlWEXlUCHWC^INCSMIISfini JMtUfPlO VJ. i 


o 




a 


KENNY G 

AT LAST .. THE DUnS ALBUM ARISTA 62J70 RWG 


7 


8 


12 


KIRK WHALUM 

mfl» WHALUM PERFORMS THE BABTFACE S0NGB0OK : 1 ' 


8 


1 


13 


VARIOUS ARTISTS 

WE GET A KICK OUT OF JAJZ i'ERVE 03.1:32 . L 


8 


' 


9 


RICK BRAUN 

TOURS TRULY ARTI7EN IDUH 


© 


11 


a 


JAMIE CULLUM 

TWENTY SOMETHING UNIVERSAL VERVE 90UTJJVVQ B 




• 


7 


VARIOUS ARTISTS 

THE BEST Of SMOOTH Ml CHRISTMAS 


12 


10 


6 


VARIOUS ARTISTS 

CHRISTMAS HE Ml* E □ 2 ROC* RIVER M1g,'SI« DEGREES 


© 


12 


22 


BRIAN CULBERTSON 

ITS Of. TDHMjHT ■ ■ 14 


,4 


14 


26 


LIZZ WRIGHT 

0 REAM INC WIPE AWAtF .( - ... 


» 


w 


16 


NAJEE 

MY POIN1 Dl VIEW ■ i 




15 


10 


VARIOUS ARTISTS 

SMOOTH JAn KKSF 103 7 SAMPLER FDA AIDS RELIEF IB KASf BOI3 


D 


17 


14 


KIM WATERS 

AIL FOR LOVE SHANACHIE M13 




13 


> 


VARIOUS ARTISTS 

WNUA BS t SMOOTH JA7.J CO SAMPLER IB AHl/A Kii 


19 


19 


17 


EUGE GROOVE 

JUST FEELS RIGHT MARALIt ]*.'.' U l i^ '»AHA 'U 


© 


a 


s 


NORMAN BROWN 

THE VERT BEST OF NOI'UAN BHlfVN 


© 




THE RIPPINGTONS FEATURING HUSS FREEMAN 

WILD CARD PEAK B5 ? 7 : CONCORD 


: 


24 


a 


VARIOUS ARTISTS 

DEf JAZZ URP «4a9n vG 




21 


a 


RICHARD ELLIOT 

METRO BLUE ASTu'tS 'Ol'-i 


24 


25 


13 


RAMSEY LEWIS 

WITH ONE VOICE HARADA JAZZ 60699'NARADA 


© 


E 




PAT METHENY GROUP 

THE WAT UP NONESUCH 79*"fiTiARNER BROS 







rop 






~l 


-ASSICAL CROSSOVER 


Ii 


i 


II 


ARTIST fc 

TITLE IMPRINT (, NUMBER / DISTRIBUTING LABEL g 


1 


1 




iT| IL DIVO # 

tEj ™E CHRISTMAS COLLECTION ' 


e 


2 


36 


IL DIVO 

IL DIVO a: M ii o 


3 


3 


34 


SOUNDTRACK 

STWWARS'PSODEII REVENGE QF THE SUM .... ■ ,■ ■■ ♦ 


o 


6 


59 


ANDREA 80CELLI 

ANDREA PHILIPS E0351 j.uHVERSAL CLASS GPOU" 


o 


5 


9 


SARAH BRIGHTMAN 

JX >AIBS P«YJ>r«<>C M WflFN VOt* CXLinOka .' ■ .'. ■ :•■ fi'.O' 


o 


7 


5 


JOHN WILLIAMS YO-YO MA ITZHAK PERLMAN 

MEMOIRS 0* AGflSHA i SOUNDTRACK i '■■ ..t ...... ' - A '•"> 


o 


10 


10 


HAYLEY WESTENRA 

odtssey -■:: :ii;-;ji: nr.i^idL ::.^vic; uftuur 


8 


4 


10 


VARIOUS ARTISTS 

NAITMitTENM LM 


9 


8 


IS 


MORMON TABERNACLE CHOIR 


© 


11 




SOUNDTRACK 

PRIDE A F"tE.lOCl - i- ■ 


11 


9 


7 


IL DIVO 

HOiVO GIFT PACK ■ I'-i '.' n 


© 


B 




JOHN 0 HURLEY & MARSTON 

PEACE M OUR MINDS .iH.* Gi .:.')■ V:'i t H f:i., 


13 


12 


15 


THE IRISH TENORS 

SAC RED A SPIRITUAL JOURNEY RAZOR A TIE 8?S29 


© 




13 


THE EAST VILLAGE OPERA COMPANY 

THE EAST VILLAGE OPERA COMPANY >:CCA 00518' UNIVERSAL CLASSICS GROUP 


1B 


13 


3 


VARIOUS ARTISTS 

STRANG QUARTET TRIBUTE TO FAU OUT NT VITAMIN 90SS 


1S 


i ■ 


27 


AMICI FOREVER 

DEFINED ■ ' » . .:" " t-HC RM'j 


17 


16 


IS 


RUSSELL WATSON 

A MORE MUSICA BHCA COI4''J tr.'t« ■», LI A; L.1C S OROUP 


18 


IB 


86 


ANDRE RIEU 

AT THE MOVIES ' i-l- 


© 


18 


26 


BOND 

UPlOSfVE THE BEST Df BDND": ■ .1 . , m.ii. ■ ii.li d 


20 


19 


43 


RONAN TYNAN 

RONAN DECCA Wiii-l ,S vEfli.*L CLASS CI Lif 0 _ *' 


© 


2.1 


66 


SARAH BRIGHTMAN 

LIVE FROM IAS UET.AS N' 


© 


24 


81 


HAYLEY WESTENRA 

pure dec:a dct see. universal classics Gfluuc 


23 


21 


18 


KRONOS QUARTET AND ASHA BHOSLE 

YOUirf STOLEN MY HEART '. iM " ; ■< ,\i.f\'im fla--; 


24 


a 


22 


HENEE FLEMING WITH FRED HERSCH AND BILL FRISELL 

HAUNTED HEART OECCA 004406- UNIVERSAL CLASSICS GRLU>P 


25 


12 


a 


AMICI FOREVER 

THE OPERA BAND RCA VICTOR S27JB RUG 
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CHARTS 




Sales data compiled from a oomprehesive pool of U S music merchants by Nielsen 
SoundScan. SaJes data for n&B/hip-hop retail charts Is compiled by Nielsen 
SoundScan from a national subset ol core stores that specialize in those genres. 

0 Albums with the greatest sates gains this week 



Where Included, this award indicates the title 
with the chart's largest unit increase 



I Where included. tNs award indicates the title with 
I the chart's biggest percentage growth. 



Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 



PRICING CONFIGURATION 

CO Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. P after price indicates album only available on DualDisc. 
CO DVD after price indicates CD DVD combo only available. D DualDisc avail- 
able. CO/DVD combo available. * indicates vinyl LP Is available Pricing and 
vinyl LP availability are not included on all charts 



RADIO AIRPLAY SINGLES CHARTS 

Complied from a national sample of data supplied by Nielsen Broadcast Data 
Systems Charts are ranked by number ol gross audience Impressions, comput- 
ed by cross-referencing exact timet of airplay with Arbftron listener data. The 
exceptions are the Rhythmic Top 40. Adult Top 40, Adult Contemporary. Modem 
Rock and Adult R&B charts, which are ranked by total dUctlone. 

0 Songs showing an increase in audience (or detections) 
over the previous week , regardless of chart movement 



Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 tor more than 20 weeks and rank below SO. Songs 
are removed from the Hot RAB/Hip-Hop Singles & Tracks and Hot RAB Hip-Hop 
Airplay charts simultaneously if they have been on the Hot RABHIp-Hop Singles & 
Tracks tor more than 20 weeks and rank below 50. Songs are removed from the Pop 
100 and Pop TOO Airplay charts simultaneously i they have been on trie Pop100 tor 
more than 30 weeks and rank below 30 Ttttes are removed from Hot Courwry Song* 
If they have been on the chart for more than 20 weeks and rank below IS ri detec- 
tions or audience, provided that they are not still gaining enough audience points to 
bullet Songs are removed from the Adult Top 40, Adult Contemporary, Adult R&B. 
and Hot Dance Airplay charts It they have been on the chart lor more than 20 weeks 
and rank betow IS (20 for Modem Rock and Latin) or If they have been on the chart 
tor more than 52 weeks and betow 10 



The top seeing singles compiled from a national sample of retail store, mass 
merchant and Internet sales reports collected, compiled, and provided by 
Nielsen SoundScan For R&B Hip-Hop Singles Sales, sales data is compiled 
from a national subset panel of core R&B Hip-Hop stores by Nielsen Soundscan 
# Singles with the greatest sales gains 



9 CD single available © Digital Download available © DVD single available 
O Vinyl Maxi-Single available. O Vinyl Single available. O CD Man-Single 
available. Configurations are not included on all singles charts 



^♦p Indicates title earned Hil Predictor status In thai particular format based on 
research data provided by Promosquad Songs are blind tested online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers Songs are rated on a 1-5 scale, Anal results are based on 
weighted positives Songs wth a score of 66 or more (75 or more tor country) are 
judgod to have Hit Potential, although that benchmark number can fluctuate per 
formal based on the strength of available music For a complete and updated list 
of current songs with Hit Potential, commentary, polls and more, please visit 
wvrw.hrtpred»ctor.com. 

OANCE CLUB PLAY 

Compiled from a national sample of reports from club DJs 

0 Titles with the greatest dub play increase over the previous week 



• Recording Industry Assn Of America (RIAA) certification for net shipment of 
500 000 albums (Gold) ■ RIAA certification for net shipment 

tor 1 million units (Platinum) <{► RIAA certification tor net shipment ol 10 million 
unrts (Diamond) Numeral within Platinum or Diamond symbol Indicates album's 
mutti-plattnum level For boxed sets, and double albums with a running ttme of 
100 mmules or more, the RIAA multiplies shipments by the number of discs and 
or tapes. Certification for net sNprnents oM 00.000 units (Oro) Certification 
of 200.000 units (Plattno) l Certification of 400.000 units (Multl-Ptatino) 

SINGLES CHARTS 

• RIAA certification tor 100 000 paid downloads (Gold). ■ RIAA certification lor 
200,000 paid downloads (Plafinum) Numeral wfthtn platinum symbol indicates song's 
mulbplatinum level RIAA certrflcabon for net shipment of 500.000 singles (Gold) 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification for net shipment ol 25.000 units for video singles 
RIAA gold certification for net shipment ol 50.000 units for shortform or 

longform videos ■ RIAA platinum certification for net shipment of 50.000 units 
for video singles RIAA platinum certification for sales of 100.000 units lor 
shortlorm or tongtorm videos. 

DVD SALES VHS SALES VIDEO RENTALS 

• RIAA gold certification for not shipment of 50X100 units or St million in sales at 
suggested retail price. ■ RIAA platinum certification for sales of 100,000 units or $2 
rnMon hi sales at suggested retail price. IRMA gold certification tor a minimum 
sale of 125,000 unrts or a dollar volume of $9 million at retail tor theatncaUy released 
programs: or of at least 25.000 units and $1 mifkdn at suggested retail tor non-the- 
atrtcat Mies IRMA platinum certification tor a minimum sale of 250.000 units or a 
dollar volume of S18 million at retail tor theatrically released programs, and of at 
least 50.000 units and $2 million at suggested retail for non-theatrical titles. 



SEE BELOW FOR COMPLETE LEGENO INFORMATION. 
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' 


TITLE iMPfliht I ML'MSCft DISTRIBUTING LABEL (FfUCE) 
PTMniflUS trail 1 EElTIIQINr. TWF i"l IVTflH HAMIITflH 1177 fjftTHFSTRA 
fJQgnMCTIIB SONGS VERVE DW717 V6 d8 98) 


I 


2 


2 


THC CHRISTMAS COLLECTION SYCO COLUMBIA 9771 VSW MUSIC (IB B8t 




3 


3 


1 n Ah 3 - o I O C r\ 1 M N UnV.nt j 1 

TMt LOST CHRISTMAS EVE L-.J - '-1- :\ 




O 


1 


td imc cincdiAM ner*UFQTDA 

1 HHI13 olDtnl«n UrltnCOIMA 

CHRISTMAS FV£ IKD OTHtfl STOfllES i <>: ~ : ' : U !i 


m 




1 


MAMUUCIU CTCAUDIM 1 CD 
JV\ A vi ri n 1 1 rVl Cil CMMnUULCn 

CHRISTMAS ClLI8flATI0li " I ■ ; i= A MAP* CUE 2Q2Q I 1 7 98l 


■ 




7 


VINCE GUARALDI TRIO 

A CHARLIE BROWN CHRISTMAS FANTASY 6IJ1 CONCORD C-i 98l 


■ 




1 


1 nnrlo jlBtninll UnV^ncO 1 nM 

TH CMHTMM ATTIC LAVA BJHVA6 (IS 9Si 


■ 




11 


HERBT CHRISTMAS WITH lOVt - a '. . !.. Kl.l'j 1 1 8 6B| 


■ 




6 


UAOim IQ AQTICTQ 
VAMIUUO MM 1 ID 1 J 

NM MATS WAT 1 CALL CHRISTMAS' :Ul JCWiA MIT WLilZ u W ■ t~ ' . Hibl-D ':' iS 


□ 


© 


11 


1 M t HrllAn be 1 llH UnlntolnA 

DIG THAT CRAZY CHRISTMAS SURFERS J J 1 D l IS is. 






5 


1 AE3DV TWC PAPI C fll IV 
LMMnY Int LnCLC UUT 

A VERY LARRY CHRISTMAS JACK WARNER 3R0S INASMV1LLE) *89J1 7.RN |tSWl 




© 


15 


UIDinilC ADTIGTC 
VAHIUU3 Art 1 io 1 ■ 

(OUAFIS A CHARLIE BflDWN CHRISTMAS =W CONC I? 10 < 1 2 SB . 






13 


UADIAU PAQCV 

MEWT CHRISTMAS G0UIM8IA <-A >Tl M .i:Mf ' Dil, D 
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14 


12 


WAflini IC ADTICTC 

VAnlULis An i is i s 

ir. w, :i - .'n: : ■- :i\i:.h ::..-::im ■■ ,:v : :mi i^iifw'iriM 
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II 


10 


ircuuv < ' 
r\trlrlT Vj 

TMt GREATEST HOLIDAY CLASSICS ARISTA 722J4.flUG .19 98i 






19 


TH[ CHRISTMAS SESSIONS S3 Lf- C 9eiM.'S'3*l> M0; iifi SH 






M 


uaqdv rnwwiriv \vt 
nAnrii 1^ Kjri n iv^n , jn. 

HAflRT FOR THE HO Li OATS COLUMBIA 904SO.SONY MUSIC (13 98i B 




16 


2: 


M Arlrlrl u I1YI a 1 CMWIMULLLfl 

CHRISTMAS ilTRAilHC'IHAIP.f JV^il" i.\ /.MlFHCiNE 12:5 |" j 9S| 




10 


a 


THE CHEETAH GIRLS 

CHEETAH LICIC US CHRISTMAS WALT DI5NEV 8E1IQ2 i1B B6I 
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VARIOUS ARTISTS 

tm PMMI wm .i-iiv c-it rt ,fiir- wu aabms : i it 




A 

w 


24 


SOUNDTRACK 

THE POLAR EI PRESS rt ARNi K ■■ H-f'l- ■.- J-:r Ait-Nft :: .,r. , ■• , : . 




22 


II 


FRANK SINATRA, 0EAN MARTIN & SAMMY 0AV1S JR 

CHRISTMAS WlTM THE RAI PACA C A a 1TCl: 42;t(1 Hfl jB; 


• 


23 


22 


CELINE DION 

THESE ARE SPECIAL TIMES 550 MUSIC <F [ 65523 SONY MUSH) |13 9Bi 




24 


2f, 


BARENAKED LADIES 

BARE N AIIO (OR THE HOLIDAYS 71 -'LI :'. ■ '■ .',.>fl«fl dHilj d8 98i 






14 


SELAH 

ROSE OF BETHLEHEM CURB 76720 ■ n 98i 






32 


ANITA BAKER 

CHRISTMAS FANTASY B.UE NOTE 32173 :1IM| 




© 


42 


[1 : J*iViH STEVEN CURTIS CHAPMAN 

nTlTn?laTa1 ALL 1 REALLY WANT FOR CHRISTMAS "-^RROVV ' '?3t 113 9fl) 




a 


NAT "KING" COLE 

THE CmtSTMAS SONS CAPITOL Vll' 'S n 


• 


© 


37 


REGIS PHILBIN 

THE RESTS PHILBIN CHRISTMAS ALBUM Ljl '.'.'Kin n a is , 




30 


27 


BING CROSBY 

WHITE CHRISTMAS M ■■(■■: :/H ^Nfi C T f, "iM)? UME i7 9i2 Sfli 


E 




21 


KIDZ BOP KIDS 

A VERY MERRY KIDZ I0f RA'Ca i TIE B9093 1 1 5 98 1 






40 


FRANK SINATRA 

THE CHRISTMAS C0UECT1DN - - - > .j-i4 ,■ A Sh'iH S ' ■< ■. MJ •■ ■ ■ ' \ . -■! 


_ 


33 


31 


KENNY CHESNEY 

All 1 WANT FOR CHRISTMAS IS A REAL GOOD TAN UNA SISCs H! ■ 1 FJ jfl i 


E 


34 


25 


ELVIS PRESLEY 

ITS CHNtTSAl TIME - 4 1-'' :ii i«)l iSKI BNG STMTlfiC NUUUETINSflKuP iStBl 


□ 


30 


a 


POINT OF GRACE 

WINTER WDNDtRLAND 




36 


33 


LUTHER VANDROSS 

[HIS IS CMHIS1MAS CP'C 9270 1 MUSIC .9 9Bi 


37 


34 


VARIOUS ARTISTS 

NIFUNI STINUT IHM K3K TtNKnOMl I01C1 18 THE HlXlPATi : 






N 


HARRY CONNICK, JR. 

WHEN MY HEART flNUS CHRISTMAS i.k.A'ii A =.'i=< 50NY MUSIC (9 93| P 


13 




41 


JESSICA SIMPSON 

REjOYCE THE CHRISTMAS ALBUM "GLUMBIA 92SB0.'SONV MUSIC 1 IS 9B) 


• 


40 


41 


VARIOUS ARTISTS 

A VERY SPECIAL CHRISTMAS ™ \ 'J . ', ,m-.-. .' ■ >r * UMfiG il8 »S 7 94l 


□ 




41 


SOUN0TRACK 




© 




FRANK SINATRA 

A JOLLY CHRISTMAS FR0H FRANl SIHA1RA if ■ . tu 38 i 




43 


a 


DEAN MARTIN 

CHRISTMAS WHM OINO ' - " • - ■■. 




44 


N 


MARTINA MCBRIDE 

WHITE CHRISTMAS ' I '<1-".'1L: Ii r- T.4 CL. '1 d 


■ 






DESTINY S CHILD 

I DAYS OF CHRISTMAS V -■ P 


• 




M 


THE TEMPTATIONS 

mwvnwrmmmmmwnmnmtmmmmwmomaBxmmtm 






43 


ALAN JACKSON 

LET IT IE CunSTMAS ARISTA NASHVILLE b f 062 H.3 1* 98. H ISl 


• 


48 


47 


MANNHEIM STEAMROLLER 

A FPESh AIRE CHRISTMAS AMh^i I'iiV.i-' ,( H:. ■ . U 38. 


□ 


49 


if 


BURL IVES 

RUDOLPH THE RED NDSED RIIM0EER V'CA S^EClAi F-RODuCTS 3??T77 IVi ,8 98i 


• 


© 




THE BRIAN SETZER ORCHESTRA 

BOOGIE WOtiGIE CHRISTMAS L: : - l " - " 1 





TOP 

DIGITAL 



TOP HOLIDAY ALBUMS: All Christmas. HanuMuih, and Kwanzaa collections, includ- 
ing new ones and those released in earlier years, are eligible to .appear on ihe Top 
Holiday Albums. TOP INTERNET Reflects physical albums ordered through Internet 
merchants, based on data collected by Nielsen SoundScan Catalog titles are includ- 
ed TOP DIGITAL: Release sold as a complete album bundle through digital down- 
load services BILLBOARD BIZ CHART- See Chart Legend for rules and explana- 
tions €> 2006. VNU Business Media, Inc. and Nielsen SoundScan, Inc. AH rights 
reserved. 
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IAUCC RI HUT a t .H im 

CUSTARD ATLANTIC < AC 
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3 
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V/INPF CXI lAHfll Dl TRIO A Thailm Rrnwn rtmotrruK^B^H 

Mann toHcmti 


7 




MIAN AUftMb ^ t »g . 

■■ 
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MICHAEL BUBLE Let It Snow 1 (EP) £B 




1 




F.1ADONNA Contesaons On A Dance RMr^TMMTJ 
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EMINEM Curtain Call: 1n« HHtHI 

SHADT. WTERUMH . MtEflSCDPf. 


mi 


.5 1 


CARRIE UNDERWOOD Some Hearts 
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TRANS-SIBERIAN ORCHESTRA ine Lost Christmas tve BJMJ 


13 
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SOUNDTRACK Tm Cn-mces 01 Una IK uai lie twi nr. Tie rVamuBS 

W«U OtSNEY * 


14 
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; 


UARIAH CAREY Merry Chnstreas m 

CQtUMBIA SONY MUS : 0 
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FALL OUT BOY From Lnfcr Trip ; . mj 
njfcLtD B* RAMtr* lbl*NU itlJUG 
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IMPRINt h tUMctK DiSIBIBUItNG LABCL SS 
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1 5 


KlENY^ Amarantine m 


ma 


3 I 


VERVE 0M7I7/V6 




3 


.« 


. . S MONK 2„fiR"E* WITH JOHN COLTRANE « Is** Hal ■ 

TH=.'Mi- : if '-■ F. ; Nhl; 






:: 


MADONNA Confessions On A Dance Floor 


■ 






BRUCE SPRINGSTEEN Brr To Rut Anirt'sarv rC-lon 1Q1 




6 


4 S 


CARRIE UNDERWOOD Some HearisH 


■ 






ARI $T Ai ARISTA NASHVILLf TiHT.'RMIj 






11 A 


JOHNNY CASH Johnny Cash At Folsom Prison ■■ 
LECACV.'COLUMBU MUS:C 




• 


,5 9 


IL DIVO The Christmas Collection H 


• 






BO BICE The Real Thing ■ 
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,0 5 


NEIL DIAMOND 1 2 SonrjS « 
AMI NIC AN COLUMBIA "504 iDNY MUSIC 


• 






KELLY CLARKSON Breakaway ^ 
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12 4 


SOUNDTRACK ReU K 




13 


24 9 


TRANS-SIBERIAN ORCHESTRA Ihe Lost Christmas tve S 
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14 


7 3 


EMINEM Curtain Call The Hits a 

SH*0V,'AniRUATH BOSUt* IMTIRSCDPf 
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PHISH Uve At Madison Square Garden: New rear's Eve 1995 ■ 


_ 
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HOT CHRISTIAN ADULT 
CONTEMPORARY SONGS 
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TITLE 

•Mill (IMPRIMI ,' MOMOflCW LADCi. 
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R| JOSEPH'S LULLABY 
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ALL 1 REALLY WANT FOR CHRISTMAS 

nan mum chafmu mraniwiypfirMp] 


o 


c 


S 


GO TELL IT ON THE MOUNTAIN 

BIG DADDT WIAtfE ,V f . 


o 
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s 


ANGELS WE HAVE HEARD ON HIGH 












o 


•1 


s 


THE FIRST NOEL 

H*R« SCHUITZ .■. la j-CUBB 


o 


7 


s 


LET THERE BE LIGHT 

poun of enact A : ^. 


o 


9 


I 


AWAY IN A MANGER 

CAS1INC CROWKS B| *cn IPEE " HI MlfiH . 


o 


11 


4 


HERE WITH US 

JOT WILLIAMS ; '1 


o 


IS 


1 


GOD REST YE MERRY GENTLEMEN 

MERCTME UNO 


© 


14 


I 


DRUMMER BOY 

MERE1HE 




LET IT SNOW. LET IT SNOW. LET IT SNOW 

MATTHEW WEST . L'h 'JtRiA. jL'L IH ->jju IA :Mi:Ulj 


12 


11 


I 


SANTA CLAUS IS COMING TO TOWN 

MATKUE GRANT 
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I 


ITS THE MOST WONDERFUL TIME OF THE YEAR 

POINT OfOHACf A 
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GO TELL IT ON THE MOUNTAIN 
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Sound Scan 



SEE BELOW FOR COMPLETE LEGEND INFORMATION. 
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TOP 

DVD SALES 



S» ^> LABEL i QISIRIBjIIMj label a number iprice) 

1 13 ™ E 40 YEAn " 0LD VIRSIN (WIDESCREEN UNRATED VERSION) 



TOP 

HEATSIEIEKERS 



Principal Performers 
Stan Chi Mm m Kmm 



THE 40 YEAR-OLD VIRGIN (FULL SCREEN UNRATED VERSION) 
FANTASTIC FOUR (WIDESCREEN) 



Steve Carelttattwine Keener 



Chris Evans/Jessica Alsa ; 



THE ISLAND 



Ewan McGrBgof.'Scaflet! Johansson 
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2 
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9 


9 
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10 
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BM 
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12 
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4 


1 


14 


11 


S 




17 
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10 


3 


18 


15 


4 


19 


9 


3 


20 


13 


4 


21 


18 
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22 
23 


19 


2 


24 




25 


26 


II 



6 3 MARCH OF THE PENGUINS (WIDESCREEN) 



Luc Jacquot Morgan Freeman j 



KRONK'S NEW GROOVE 



ViSU HOME ENTf RUIWMthl liV.A <?•! 9Hi 



FANTASTIC FOUR (FULL SCREEN) 

THE 40 YEAR-OLD VIRGIN (RATED R VERSION) 



Chus Evans/Jessica Alba 



Steve Careil Cainenne Kec 



MADAGASCAR (WIDESCREEN) 



MR. AND MRS. SMITH (WIDESCREEN) 



Br AC Pitt Angelina Jolie f*u 



THE SIMPSONS: THE COMPLETE SEVENTH SEASON 



THE DUKES OF HAZZARD (UNRATED WIDESCREEN) , ; rnT , KnoxvrtteSeann William Scott | 



CINDERELLA MAN (WIDESCREEN) 

v. <■ ,■; vt ,'itiL - im ;M.'^;. ■■■■ .-l: o »:■■'( viP'Q j : ;j ?. 
MADAGASCAR (FULL SCREEN) 



Russell Crowe/Henee Zellweger 



STAR WARS EPISODE til - REVENGE OF THE SITH (WIDESCREEN) 



Hayrjen Chnstoswfwn McGregor j 



I HOME ENlEflUlNUiHT 410*9 i29 98. 



FAMILY GUY; VOLUME 3: SEASON 4 



THE POLAR EXPRESS (FULL SCREEN) 



MR. AND MRS. SMITH (FULL SCREEN) 



Brail Pitt Angelina Jofie 



THE POLAR EXPRESS: GIFT SET 



WAR OF THE WORLDS (WIDESCREEN) 



Tom Cruise.' Dakota Fanning S 



THE POLAR EXPRESS (WIDESCREEN) 



Russell Crowe flenee Ze:iweger 



BAD NEWS BEARS (FULL SCREEN COLLECTOR S EDITION) 



EWiy Bob Thornton/Greg Kinn> 



NATIONAL LAMPOON'S CHRISTMAS VACATION 



Chevy Chase. Beverly D Angel 
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TITLE 

LABELTASTRIBllTrNG LABEL A NU44BER 
Kl FROSTY THE SNOWMAN 

■BSSOMY PICTURES 54173 |9 98) 
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2 


2 


4 


THE POLAR EXPRESS 
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MADAGASCAR 
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MIRACLE ON 34TH STREET 

EOKTOEO 07075 <9 9B ) 
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ICE AGE 
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A CHRISTMAS CAROL (1984) 
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SO 


SHREK 2 

f":W:»'. '. ,! 9,.«. Tur :, v'-i 1:1 ,t 
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A CHRISTMAS STORY 


• 




LILO & STITCH 


10 
11 


8 
17 


26 
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DORA THE EXPLORER CHRISTMAS! 






ANDY GRIFFITH SHOW (2 PACK) 
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12 
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LUCY SHOW (2 PACK) 
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13 
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Clap Your Hands Say Yeah ^ : 
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IBBHBE BREAKING & ENTERING BBBBBBBJ 

"Rock S Roll Queen" by London-based band the Subways entered the Modern Rock 
chart in the Dec. 17 issue, and now stands at No. 33. Discover developing artists making 
their inaugural Billboard chart runs each week in Breaking & Entering on billboard.com. 



The best-selling albums by new and developing acts, defined as Those who have never appeared in the top 100 of The Billboard 
200 H a Healseekers title reaches that level it and the act s subsequent albums are immediately ineligible to appear on the 
Heatseekers chart See Chan Legend tor rules and explanations C 2006. VNU Business Media, Inc and Nielsen SoundScan Inc 
M rights reserved 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



Billhead 



MARKETPLACE 



For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds a blllboard.com or fax 646-654-4798/99 



REAL ESTATE 



HELP WANTED 




Classic 
Victorian 
In 
Marin 
County 
California 

Minutes 
To 
San 
Francisco 



Commanding a prominent position on 4.9 acres (appx). Beautiful wood 
detailing and craftsmanship. The ultimate in privacy and space. 
Grand Stairway leading to Front Porch... 
Ideal for Entertaining on a large scale 
6 Bedrooms/ 4.5 Baths 
Baronial-like Dining Room/ Large Kitchen/ Au-Pair Apartment 
6000+ sq. ft appx...Circa 1905 
$3,998,000 

Virtual Tour: www.333Locust.com 

Rosalie Weigle-Real Estate Broker- Frank Howard Allen Realtors 
(415) 925-3233 



2500 SF RECORDING 
STUDIO AVAILABLE 

TAKE YOUR EQUIPMENT AND 
MOVE RIGHT IN TO A RENOV. 
AIRY 2500 SF RECORDING 
STUDIO WITH 2 CONTROL 
ROOMS, 4 VOCAL BOOTHS, 
LOUNGE, KITCHEN AND 1 1/2 
BATHS. OWN THIS BLDG. AND 
COLLECT RENTAL INCOME OF 

APPROX. $100,000/YR. 
PROPERTY CONTAINS 1 APT, 

1 OFFICE, 2 RECORDING 
STUDIOS (ONE FOR YOU TO 
USE, THE OTHER STUDIO IS 
RENTED) AND 2 OTHER COMM. 
TENANTS. STEPS FROM 
SUBWAY TO MANHATTAN. 
A RARE AND 
FABULOUS OPPORTUNITY!!!! 

CALL DENISE: 917-533-5507 



BILLBOARD 
CLASSIFIEDS 

www. billboard, com 

for man info call: 800-323-7624 



HELP WANTED 



VNU Business Media publishes over 40 business publications, stages more than 70 trade shows and 
conferences and operates approximately 200 business-to-business electronic products. We operate 
around the globe, covering some of the most powerful industries in the world including entertainment, 
retail, media, travel and design. 

Billboard, a VNU Publication, currently has the following openings for qualified candidates with a passion 
for music: 

Director of Integrated Marketing & Brand Development - This New York based position win direct the 

public relations, marketing, and promotional efforts for the Billboard Information Group portfolio of products. This 
individual will also be responsible for developing new business opportunities. Additionally this individual will manage 
the Billboard brand market message by utilizing both internal and external media as well as through the development of 
partnerships and event promotions. The qualified candidate will be responsible for developing sales tools for the 
Billboard world-wide sales team as well as assisting the development of new revenue generating ventures. 

We are seeking someone who is adept at managing numerous projects simultaneously, able to manage a team, has a 
strong knowledge of emerging and traditional media, able to maneuver in both creative and business environments, 
knows advertising and marketing industry operations, is a skilled copywriter and has a strong knowledge of media 
sales. Ideal candidate should have a minimum of 5-7 years experience. 

Eastern Sales Director - This position is responsible for advertising sales across all Billboard Information Group 
properties - Billboard magazine. Billboard.com. Billboard. biz on the eastern coast. Responsibilities include, but are not 
limited to phone sales, in-person sales appointments, and preparing sales presentations. Individuals will service exist- 
ing business and cultivate new accounts. Emphasis will be on selling ot frequency advertising schedules as well as cul- 
tivating large "portfolio partnership" accounts. 

Qualified candidate must have a minimum of five years sales experience, preferably for publications with weekly dead- 
lines, familiarity with on-line sales helpful. Must have exceptional verbal and written communication skills, competency 
with ACT and Excel preferable. Must have a college degree in a relevant area of study. 

Please send resume and a cover letter including salary requirements to: entertainrecruit@vnubuspubs.com . 



Only candidates selected for interviews will be contacted. 
No phone calls or agencies please. VNU Business Media 
offers a competitive salary with excellent benefits. VNU 
is an equal opportunity employer. 



Billboard 



NARM Seeks Executive VP 

National Association of Recording Merchandisers seeks exec with minimum 7-10 
years music/entertainment or tech industry experience. Must have proven sales 
background, preferably in new media, and be a creative and strategic thinker. 
Exceptional verbal, written and interpersonal communications skills; strong sense 
of financial accountability; and good organizational/supervisory abilities. EVP will 
develop and execute sales strategies for memberships, advertising, exhibits, and 
sponsorships; inform and enhance NARM's position in digital and mobile enter- 
tainment arenas and cultivate relationships with new companies. Also support 
day-to-day NARM management, including budget, facilities, convention, pro- 
grams, and human resources; handle committees and special projects as needed. 
Non-profit or association management experience would be a plus. Resume, salary 
history and requirements by January 20 to: NARM EVP, 9 Eves Drive. Suite 120, 
Marllon, NJ 08053 orhrobak@narm.com. No calls! 



DUPLICATION/REPLICATION 



OUR PRICES NUKE THE COMPETITION 
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Toil-Free 877-ODDS ON 1 



NEED CDs? 

th« choice is 

CRYSTALCLEARU 



Promo CD Pack • SS99I 
1000 DVDs 'SU9$! 



1 -QOO-OQO-OOT'3 

www.crv!it.nlcli'nrrcln.com 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light. Call 917-538-3444. 



CONCERT INFO 



REACH OVER 200.000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -BOO- 2 Z3-7BZ4 
O R 

B4e-8S4-4e97 



Country - Western 
Music Show with BuddyMax 
every Saturday at 2pm. 
RECORDS. CD'S, TAPE SALES- 
Cowboy Junction Opry Highway 44 
& (unction 490 Lecanto, FL 



FOR SALE 



TheBillboardStore 



www.orderbillboard.com 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Magazine Subscriptions 
• Sale Items • And much more... 
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LEGAL NOTICE 



PUBLICATIONS 



NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as agent 
on behalf of the lenders (the "Agent") under that certain Loan Agreement, dated as of March 1, 2004, as amended {the 
"Loan Agreement"), among The Songwriter Collective, LLC, a Delaware limited liability company, as borrower (the 
"Debtor"), the Agent and the lenders, having postponed the public sales scheduled for November 4, 2005 and December 
14, 2005. intends to sell at public sale in accordance with the provisions of the New York Uniform Commercial Code, cer- 
tain personal property assets of the Debtor, generally described as all of the Debtor's right, title and interest of every kind 
and nature in and to all accounts, chattel paper, deposit accounts, documents, electronic chattel paper, equipment, gener- 
al intangibles, goods, instruments, inventory, investment property, payment intangibles and software belonging to the 
Debtor, in each case whether tangible or intangible, wherever located or situated, including all rights to a portfolio of musi- 
cal compositions, including, in some instances, copyrights of the musical compositions, the right to and interest in any 
and all revenues and licenses derived from such musical compositions, and all claims and causes of action related to the 
musical compositions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical com- 
positions (the "Collateral"). A more detailed description of the Collateral will be provided to you upon execution of a con- 
fidentiality agreement. 

The public sale will take place at the office of Sidley Austin Brown & Wood LLP at 787 Seventh Avenue. New York, New 
York 10019, on Tuesday, January 31, 2006 at 11:00 a.m., New York time. The Agent reserves the right to cancel the sale, 
without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the sale herein 
described to another date from time to time, before, during or after commencement of bidding, without written notice, by 
announcement at the time and place appointed for such auction, or any adjournment thereof, and, without further notice, 
such auction may be made at the time and place to which the auction may have been so adjourned. 

Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 

1. All bids must be given orally at the public sale. 

2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against the expens- 
es of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant to the terms of any 
and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer which it 
deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute and deliver to the 
Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting the one of the person's identified in 
the final paragraph of this notice, containing terms of sale and conditions precedent to the Agent's obligation to sell, in 
each case, in addition to those set forth herein, including, without limitation, the requirement that the sale of the Collateral 
pursuant to the Asset Purchase Agreement be consummated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit") with the Agent 
earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be refunded to such 
prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. In all other cases, the Agent shall 
have the right to retain such Deposit. If such sale of the Collateral is consummated with such prospective purchaser, the 
full amount of such Deposit shall be applied to the purchase price. If such sale is not consummated, the Agent shall have 
the right, but shall have no obligation, to reoffer the Collateral for sale, without further notice. The prospective purchaser 
shall not be entitled to any interest on the Deposit held by the Agent, whether or not the Deposit is required to be refund- 
ed to such prospective purchaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 

7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for payment of 
the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected and the Agent 
may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in which case the Agent shall have 
no obligation to reconvene the sale, accept additional bids, or notify any other bidders of the acceptance of such bid, or (ii) 
reoffer the Collateral for sale without further notice, in each case, at the Agent's option. Notwithstanding anything con- 
tained herein to the contrary, the Agent shall not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the sole lia- 
bility of the Agent to such purchaser shall be to refund the purchase price, if any, previously paid to the Agent. 

9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of the public sale. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral pursuant to 
the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral will be 
made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the Collateral to 
the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITHOUT GUARANTEE OF SIGNATURES. 
WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX. AND WITHOUT REPRESENTATION OR WARRANTY 
BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 
announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up for sale 
again and resell to the purchaser submitting the best bid, as determined by the Agent. In all cases, the Agent's decision 
shall be final. 

13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set forth above 
and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided for, 
under applicable law. 

Persons desiring further information as to the public sale of the Collateral, and the terms and condition relating there- 
to, and/or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may contact either 
Martin Jackson (212/839-6726) of Sidley Austin Brown & Wood LLP, 787 Seventh Avenue, New York, New York 10019 or 
Colleen McDonald (415/772-1207) of Sidley Austin Brown & Wood LLP, 555 California Street, San Francisco, California 
94104, counsel for the Agent. 

December 31, 2005 
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COMPLETE 
DIRECTORY 
OF MUSIC 
INDUSTRY 
CONTACTS 



B,!lb*ard 



to taring & promotion 




ONLY $15.95 - 

includes shipping ($18.95 overseas) 
Includes: • City-by-city club directory • Tape/disc services • A&R directory • Music 
services directory • Music industry websites • PLUS-Exclusive: Why 4 is Still Fab: 
40 years after the Beatles, foursomes are still the heart ot rock 'n' raff • And much more! 

ORDER BY PHONE: 800-526-2706 * MGCU 
OR ORDER ONLINE: www.opdermilboapil.coni 



PROFESSIONAL SERVICES ■ NOTICES/ANNOUNCEMENTS 



1,000 CDs 

in full-color jackets for just 



Call today for 
your free catalog! 

1-800-468-9353 

www.discinalters.com/bli 



DISC MAKERS 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL 
ESTATE TO THE STARS 

REACH THE HIGH- 
POWERED WORLD OF 
MUSIC & ENTERTAINMENT 
Call Mark Wood - 
Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard a musician. orii 
1-800-223-7524 

Reach alt the movers & shakers 
every week through 
the pages of Billboard 
a force In the music/ 
entertainment industry 
for over IOO years 
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RECORDING ACADEMY HONORS 



Grammy Award-winning artists Mariah Carey. Jay-Z Yoko Ono 
& John Lennon and Howard Shore were recipients o 
Recording Academy's New York chapter Honors 2005, 
took place Dec. 7 at New York's Gotham H 





Janet Fraser Crook. 

left, was recently honored with 
s UK music industry woman of tl 
year trophy at the Park Lane Hotel ir 
# London. Fraser Crook was recognized as the 
director and co-founder of BBC2 TV's live 
performance senes "Later With Jools Holland," 
which has run for 13 years Pictured with Fraser Crook ' 
S Sharleen Sptteri. lead singer of Scottish band Texas 

(Pf<0(0 John Marsh* l/frwterndt <cr& « 





The So<nt of Life Award 
Roast honored RCA Music 
Group executive VP of 
promotion Richard Palmese 
Dec. 6 at the Capitale in New York The 
event raised funds for the City of Hope, 
ono of the world's leading research and 
treatment centers for cancer, diabetes. 
HIV/AIDS and many other diseases From 
left are Palmese. BMG U.S chairman/CEO 
Give Davti. Island Records president Steve 
Barters Def Jam and Roc-a-Fella Records 
president/CEO Jay-Z. artist Beyonce and 
BMG U S. president/COO Charles Goldstuck 

(Photo. Larry rhs«C4/Wir««mageCorn) 





XMSatelH 
Radio 

premiered the 
XM Nation Music 
Awards, hononng 
I Keith Urban, right, as 
country artist of the 
year and "artist we d 
like to see cross over to 
films." The winners were 
determined by the 1.4 
million votes cast 
nationwide: categories 
were selected by XM's 
programming staff XM 
executive VP of 
programming Eric Logan 
presented Urban with tl 
two trophies backstage 
at the Kemper Arena 
in Kansas City. Mo 
(Photo XMSate«e 
ftaa-o) 



Hot unsigned band the 88 rocked the inaugural Billboard 
Live at the Knitting Factory holiday party Dec. 8 in Los Angcies In 
row. from left, are BiHbnard 's Metinda Newman Geoff 
KIpnK In the middle row, from left, are United Talent A 
Svkki BIHboards Todd Martens the B&TS Adam Merrin 
and Keith SlettedaN Billboards Jonathan Cohen the 
Brandon Jay: and Bdl board Racfco Monitor s Greg 
In the bottom row. from left, an? Billboard's AM 
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LAST GIRL STANDING 

U.K. R&B/pop trio Sugababes has experienced yet another 
change in personnel. As many people were departing their 
offices to be with family and friends for the holidays, Mutya 
Buena pushed the farewell button on group members 
Keisha Buchanan and Heidi Range. She was replaced by 
Amelle Berrabah. 
According to the trio's Web site, Buena desired a break from 
the promotional whirlwind surrounding the group's fourth 
album, the No. 1 "Taller in More Ways," which has spawned two 
hit singles (the chart-topper "Push the Button" and the top 10 "Ugly"). 
Those keeping score will recall that Range replaced original mem- 
ber Siobhan Donaghy in 2001 . In other words, as the sole original 
member of Sugababes, Buchanan can assume the role of Mary Wilson 
for today's generation. 



SIN CITY 

Sure, Kid Rock is booked to host the New Year's Eve party at 
Las Vegas' newest club, Jet at the Mirage. In fact. If what Track 
hears is true, the Atlantic Records rocker will take a break 
from his hosting duties to spin a live DJ set. 

Meanwhile, a stone's throw away at the Venetian's Tao 
club, Paris Hilton will be holding court, hosting her own Dec 
31 soiree. Track would not be surprised If Hilton performs a 
track or two from her in-pr ogress Warner Bros, album for the 
blinged-out partygoers. 

TRYING TO GET LABELED 

Track hears that ringtone pioneer Zingy wants to pair with an 
existing record label to form a wireless-only imprint. It is en- 

visioned as an entity where new talent 

would be distributed via wireless 
ringtones and full-song down- 
loads, with successful acts grad- 
uating to a physical deal with 
the label. Sources tell 
^ Track that Zingy's 
™ phone is not ringing 
off the hook with po- 
tential partners. The de- 
parture of Zingy founder 
and CEO Fabrice Grinda a 
few weeks back only raises 
questions over the future 
of the effort. 




THE GIRL IS HIS 
From what Track hears. 
Brandy is no longer 
being managed by her 
mother, Sonja Norwood. 
Jimmy Henchmen of 
Czar Entertainment in 
New York is now over- 
seeing the artist's career. 
Henchmen also manages 
the Game and Sharissa. 

DIRECTOR'S CHAIR 
Joaquin Phoenix was in Los 
Angeles the week of Dec. 19 
directing the video for Peo- 
ple in Planes' "If You Talk 
Too Much (My Head Will 
Explode)." The song is the 
lead single from the Welsh 
band's debut album, "As Far 

As the Eye Can See . . .," out March 28 via Wind-up Records. 
MY A TO MOTOWN 

Sources tell Track that Mya has signed with Motown Records. 
Formerly with A&M/lnterscope, Mya Is currently working on 
a new album. 
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CROSSING THE POND 

U.K. -based nonprofit Youth Music, which provides music 
education to underprivileged British youth, has its eyes set 
on the American music industry. Founded in 2000, Youth 
Music is looking to partner with U.S. artists, labels and 
brands to help raise awareness about the organization's 
musical mission. 

Track hears that Music Youth has tapped Morris Reid of 
Washington. D.C.-based marketing and communications firm 
Westin Rinehart to helm this effort. Reid, who has worked 
closely with the VH1 Save the Music Foundation and Russell 
Simmons' Hip-Hop Summit Action Network, appears tailor- 
% made for the task. 
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Executive 

TURNTABLE 

EDITED BY SARAH HAN 

RECORD COMPANIES: Sony BMG Music Entertain- 
ment in New York names Andrew C. Wilk chief creative 
officer of content. DualDisc and DVD. He was executive 
VP of programming, production and news at the Nat- 
ional Geographic Channel 

Atlantic Records in New York names Tom Aaron sen- 
ior VP of international. He was VP and head of interna- 
tional at Columbia Records. 

Provident Music Group in Nashville names Mark Giles 
VP of national promotions. He was director of national 
promotions at Integrity Label Group. 

Cooking Vinyl in New York names Jason Fisher VP of 
promotion. He was director of promotion at Or Music. 

Lyric Street Records in Nashville names Cindy Heath 
director of publicity. She was sales product manager at 
RCA Label Group. 

EMI Televisa Music in Miami names Josue Rivas press 
and TV manager. He was a publicist at event promotion 
company CMN. 

TOURING/VENUES: House of Blues Entertainment in 

Hollywood names Bill Benjamin VP of sponsorship 
sales. He is based in Los Angeles. Benjamin was head of 
the ESPN Zone sponsorship sales team at Disney 
Regional Entertainment. 

PERSONAL MANAGEMENT: Carol Yumkas has 
opened Yumkas Management in Santa Monica, Calif. She was 
VP of talent and industry relations at Sirius Satellite Radio. 

Edge Management in Los Angeles names Dario Svidler 
VP He was music manager at Handprint Entertainment. 



POWER PLAYER ON THE MOVE 
Stan Pierre-Louis is joining Kaye Sc holer in New York in mid- 
January to co-chair the firm's entertainment division. As the 
Rl AA's senior VP of legal affairs, Pierre-Louis has been lead- 
ing the battle against unauthorized peer-to-peer file shar- 
ing. Track wonders if he finished negotiating his compensa- 
tion package before or after Billboard selected him as one 
of the winners on its 2005 Power Players list. 



THAT'S WHAT FRIENDS ARE FOR 

A tribute to Dionne Warwick featuring more than 50 
artists performing the runes she made famous will be 
taped Jan. 26 at the Kodak Theater in Los Angeles. The 
special, which salutes Warwick's 45th anniversary in 
music, will include appearances by Stevie Wonder, 
Olivia Newton-John, Gloria Estefan, Smokey Robin- 
son, Angie Stone. Ashford & Simpson, Yolanda Adams 
and BeBe Winans. Producer David Cest is in negotia- 
tions for TV airdates. 



HOME VIDEO: Rhino Entertainment in Burbank. Calif , 
promotes Liz Goodman to senior director of marketing, 
video. She was director of marketing, home video. 
Rhino Entertainment also ups Kathy Rlvkin to manager 
of A&R. video. She was coordinator, home video 

RELATED FIELDS: HIT Entertainment in New York 
names Bill Burke VP of brand management. He was 
assistant VP of marketing, global consumer products at 
Sesame Workshop 

Send submissions to shanabillboard.com. 
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GOODWORKS 



FIELDS OF GOLD 

Sting is confirmed to headline Tiger Woods' ninth annual Tiger 
Jam benefit concert April 29. Presented by AT&T and held at the 
Mandalay Bay Events Center in Las Vegas, the event raises funds 
for local charities as well as the Tiger Woods Learning Center, a 
youth education facility in Anaheim. Calif., that is scheduled to 
open early in 2006. 

CHARITABLE STARS 

More than 40 artists — including Peter Gabriel. Herbie Hancock. 
Kate Bush. Barry Gibb and Annie Lennox — are participating in 
a charity auction to raise funds and awareness for Witness, the 
human rights organization co-founded by Gabriel. On April 6. 
Fairlight will auction a vintage Fairlight CM I keyboard at a Wit- 
ness fund-raiser in Los Angeles. Each white key of the digital 
synthesizer will be signed by the participating musicians, pro- 
ducers and composers. 
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CONTACT AFFILIATE RELATIONS TEL: 216.831.3761 E-MAIL: BDSradio@BDSonline.com 
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TO THE ZOlfiBA LABEL GROUP ARTISTS 

FOR THEIR 48th ANNUAL GRAMMY AWARD NOMINATIONS! 



BEST GOSPEL PERFORMANCE 

Lookins For YOu: Kirk Franklin 
I Call You Faithful: Donnie McClurkin 
Lift Him Up: Hezekiah Walker & Love Fellowship Choir 

BEST GOSPEL SONG 

Lift Him Up: Hezekiah Walker & Love Fellowship Choir 

We Must Praise: J Moss 

BEST TRADITIONAL SOUL GOSPEL ALBUM 

Live From Houston. ..The Rose of Gospel: Dorinda Clark-Cole 
Psalms, Hymns & Spiritual Songs: Donnie McClurkin 
Be Exalted: Marvin Sapp 



BEST CONTEMPORARY SOUL GOSPEL ALBUM 

The J Moss Project: J moss 

BEST GOSPEL CHOIR OR CHORUS ALBUM 

I Speak Life; Donald Lawrence & Co. 
Live At The Fellowship VIP Mass Choir featuring John P. Kee 
One Church: Kurt Carr & The Kurt Carr Singers 
20 85 The Experience: Hezekiah Walker & Love Fellowship Choir 

BEST CONTEMPORARY BLUES ALBUM 

Bring Em In Buddy Guy 



ZOMBA LABEL GROUP 



Copyrighted material 



